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® Self Lubricated 


Keeps bearings oiled and protected from rust. 
A quart of oil in each dozen pair. 


Tubular Self Cleaning Track 


Dirt, dust, rust and scale rattle through the slot 
in bottom of high carbon steel track. 


Pressed Heavy Steel Wheel 


Tandem wheels cannot twist, get out of line, or 
rub, Every wheel contains oil saturated felt wick. 


Malleable Lock Joint Bracket 


Locks track together at the joint. Slots in ends 
of adjacent pieces of track fitted with heavy 
steel locking piece. 
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Long Roller Bearings always lay straight. They 
cannot twist, pile up or bind. 


EASY TO INSTALL — Simplicity of installation 
makes Cannon Ball Door Hangers and Track most popular for Garage 
Doors, Barn Doors, Warehouses and Hangars. The door is the only 


part of a building that “works” and no sliding door can be better 


than the track and hangers that support it. The dealer’s good will, 


and the uset’s satisfaction are all safe with Cannon Ball — that 


“rolls like a ball.” 


TODAY'S OUTSTANDING BARN EQUIPMENT asl 
FEATURES Oxcgcnated, Patented and Perfected \ 
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... The Yale Moving Men Will Stay in the Fight 


When the enemy makes his last move, the Yale & 
Towne Moving Men— Quality, Reputation, Promotion 
will be back serving you. 


facture of its newly designed locks, all the benefits of 
Yale’s new equipment and the very, latest methods of 
production —- methods which we developed in doing 


But wntil then, Yale's years of experience, our special our part to hasten the end of the enemy : 
skills and much of our equipment and manpower will ... and the return of Peace. ' 


be at the service of our armed forces for the production ‘ 
YY ALE“ 


The name YALE helfis make the - 


THE YALE & TOWNE Stamrono, conn..us. a 


Hardware Age, published every other Thursday by Chilton Co. (Inc.). Entered as second-class matter March 24, 1933, at the Post Office at Philadelphia wnder the Act of 
March 3, 1879 (Printed in U. S. A.) $1.00 per year. Single copics, 25¢ each. Vol. 1765, No. 11 
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of parts that are essential to speeding victory . . . parts 
which, due to our specialized experience, we are par- 
ticularly well-suited to produce. 


After the wars, Yale will incorporate into the manu- 
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Stewart-Warner | 
is one of the few 


manufacturers who have remained 


in business from the start—with a record 


of 21 years of unbroken 
radio receiver 


production! 
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The answer is—Plenty! And the hundreds of research projects 
in Frigidaire’s Home Economics Department all boil down to three 
vital objectives — 

Wartime Homemaker Aids, such as the popular booklets, “War- 
time Suggestions” and “101 Refrigerator Helps,” more than 11 
million copies of which have been printed . . . the Frigidaire- 
General Motors film, “How to Get the Most Out of Your 
Refrigerator,” already seen by more than a million persons. 


Better Products ...as Frigidaire Home Economists work with 
Frigidaire Engineers to develop better and better Frigidaire refriger- 
ators, ranges, home freezers, other home appliances. 


Easier Sales—the result of ever-better products, and of such 
activities as: 
* Constantly experimenting to make Frigidaire products even more 


useful. For example, the frozen-food research conducted by Frigid- 
aire Home Economists for many years. 


“What's cookin’” for Frigidaire Dealers .. . in 
Frigidaire’s Home Economics Department? 





Look to Frigidaire 
for Leadership 
in... HOME ECONOMICS! 
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© Bringing this valuable information to users through instruction 
booklets, advertising, magazine and newspaper articles, meetings. 


© Helping to maintain Frigidaire prestige in the home appliance 
field. In the past 12 months, scores of home economists, food 
editors, and other leaders in nutrition have visited Frigidaire’s Home 
Economics Department. Numerous magazine and newspaper articles 
based on these visits have been printed, helping to keep Frigidaire 
in the public mind as the authority in the home appliance field. 


Leadership creates leadership. Frigidaire’s leadership in Home 
Economics Research is resulting in much-appreciated homemaker 
aids now, and in better products for Frigidaire Dealers to sell more 
easily in the future. This is one more reason why Frigidaire Dealers 
will continue to enjoy . . . Leadership in Selling! 


BUY AND KEEP MORE WAR BONDS! 
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Sentinel RADIOS 


And Sentinel is ready to start delivery as soon as the “green light” 
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Quality Radio Since 1920... 


goes on. Delivery will be made on a wide variety of exciting new 
cabinet models, styled by leading designers... every model will 
have the rich, vivid studio tone for which Sentinel is famous. 
Every set will represent an extra profit opportunity for you. 

With quick deliveries assured, Sentinel offers you a sound, 
constructive dealer plan that’s built on established consumer 


acceptance and sure profits. 


SENTINEL RADIO CORPORATION 


2020 Ridge Avenve * Evanston, Iilinois 
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Pardon us for blushing | 


(But of course we can't help being pleased) 


excuse us for pointing . 


(with considerable pride) 


To the wonderful things you Toy Buyers— 
Dealers —and Designers are saying about 


noma’s *50,000 
TOY-DESIGN FUND 


This activity and its fund terminate November 30, 1945 


“The Greatest Mame ta “Joye 
NOMA ELECTRIC CORPORATION 


55 West 13th Street - New York 11, New York 
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98,321,500 
AMERICANS 














=, ‘Get Perfection Calling Cards! 


Smash Advertising Campaign Stresses PERFECTION Quality— 
Gains New Markets for Perfection Dealers! 


HOUGH we're still largely in war work we’ve never 

stopped digging up increased business for our 
dealers— making their postwar selling job faster, easier, 
more profitable! 


Everywhere in the U. S. more and more people see, read 
about and want PERFECTION—as smashing wartime 
advertising campaign continuously pounds home the 
message of PERFECTION quality, beauty and economy! 
Everywhere they look it’s PERFECTION —in most-read 
national and regional magazines, popular farm journals 


and newspapers! 


This is the whale of a spading job we’re doing now for 
PERFECTION Dealers! Identify yourself with it—get 
those PERFECTION wicks and repair parts you can sell 
now—up front and on the counter! Sell them to keep present 
PERFECTION Oil Ranges and Heaters performing “like 
new” until Victory! Do this and watch your PERFECTION 
franchise pay off in good business now, BIG profits postwar! 


PERFECTION STOVE COMPANY 


P. $. Some PERFECTION Oil Ranges and Heaters are 
available now for essential civilian use. They’re prewar 
in quality—ration certificate required. 


PERFECTION continually calls on American homes 
with consistent advertising in these popular maga- 
zines, farm journals, newspapers: 
Southern Agriculturist 
The Farmer 
Pathfinder Nebraska Farmer 
Country Gentleman Western Farm Life 
Look _f New York Sunday News 
Popular Science ‘ Wallace’s Farmer 
American Magazine Wisconsin Agriculturist 
a Rural New Yorker 

roid (sere New England Homestead 
Dakota Farmer 

. Southern Planter 
Pacific Rural Press 
Grit Holland’s 
Florida Grower 


Farm J 1 
Poultry Tribune Kentucky Farmer’s Home Jrl. 
Farm & Ranch 


Progressive Farmer : 5 
Chicago Herald American Farmer-Stockman 
Kansas City Star Weekly 


(Sunday Pictorial Section) 


Better Homes and Gardens 
McCall’s 


" 7757-D PLATT-AVENUE © CLEVELAND 4, OHIO 
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COLD COMPARTMENT 
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The odds are 2 to 1 in favor of Dual 
Temp... because Dual Temp is really 
two refrigerators in one. Two separate 
compartments . . . completely insulated one 
from the other . . . each with its 

own cooling system. 

Up above is the Home Freezer . . . not 
just an over-sized evaporator, but a real, 
built-in freezer for quick-freezing fresh foods 
at 5° below zero . . . or storing up to 
two bushels of commercially frozen. 
foods, not merely for weeks but for 
month after month. 

Below is the spacious purified moist cold 
compartment for storing foods at above 
freezing temperatures. Purified because 
of the famous Sterilamp which kills 
bacteria, controls odors and retards mold 
growth. Moist because there are no 
moisture sapping cooling coils . . . and that 
means an end to the regular messy 
job of defrosting. 

With 85°;, humidity throughout the 
regular food storage compartment, foods 
stay fresh and retain all their goodness. 
They never need to be put in covered dishes! 

Yes, refrigerators may look alike, but a 
point by point comparison will quickly 
prove that Dual Temp is different. 


ONdmiral. Coyoration. 
CHICAGO +7, or > ILLINOUS 
wavr 


Tune In: CBS, Sundays 2:30 p. m., EWT, 
for Admiral ‘World News Today”. 
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can build a DUAL TEMP 
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+ alae Siill SALES MESSAGES 
Cooking Up an so thee 


INVASION ; Advertising 
“F OF YOUR STORE! “Campaign 


There’s a big D-Day planned for your store! For we're 
still “cooking up” a store invasion—a demand for 
PRESTO Cookers—by housewives everywhere. Our 
policy of consistent hard-hitting national advertising 
has helped to build a tremendous reservoir of potential 
buyers of these wonder-working pressure saucepans. 

Just as soon as Presto Cookers are again available 
—you can cash in on this advertising progrgm which 
this year includes more than 50 million interesting and 
colorful sales messages in leading national publica- 
tions, including women's service, general and farm 
magazines and Sunday newspaper supplements. 
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For efficiency in 
war production 







Mode by the Oo | o S. PAT. KE 
World's Largest Manufacturers 





of Pressure Cookers 





NATIONAL = a 0K E. R WISCONSIN 
(Canadian Factory, Wallaceburg, Ontario) 
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Manufacturers of ELECTRIC RANGES © 
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peste eople—have 
backgrounds! The reputation 
earned by L&H Appliances 
through 70 years of faithful ser- 
vice brings to you the unmatched 
heritage of stability, dependabil- 
ity, and permanence. This back- 
ground gives you the assurance 
of time-proved leadership in re- 
search, product development, 
and advanced selling features. 


In the postwar period, you can 
confidently count on the experi- 
ence and success of L&H to in- 
sure your future. L&H Ranges 
will be pace-setters in design, 
cooking efficiency, and time 
and labor saving conveniences 


that’ will _ greater customer 


utility and satisfaction. 

Hitch your future to a star — 
L&H—a name highly respected 
and desired by the buying pub- 
lic. L&H has always specialized 
in the production of quality 
cooking and heating appliances. 
With the L&H line, you will be 
in a position to outstrip compe- 
tition. Sound, effective factory 
merchandising co-operation will 
help you build sales volume 
easily and profitably. 


While vital war production still 
comes first here, get set with us 
now for a glorious postwar era. 
Write for complete facts! 


A. J. LINDEMANN & HOVERSON CO. 
\ stat 


MILWAUKEE 7, 


ELECTRIC WATER HEATERS © GAS RANGES + OIL STOVES 


* PORTABLE OVENS 
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e OIL HEATERS * WICKS 
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STANLEY HARDWARE 
Church Buildings 
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More than 4000 Churches are reported to be 
in project or actual plan stage for peacetime 


construction throughout the United States. 
(F. W. Dodge Co. estimate) 


There could be no finer symbol of the 
return to peace than the nation-wide church 
building program. And there could be no 
finer choice of hardware for these splendid 
buildings than that made by Stanley. 

Stanley’s traditional durability, fine crafts- 
manship and wide selection will be a valu- 
able advantage to you in supplying the hard- 
ware needs of new church construction in 
your community. The Stanley Works, New 
Britain, Connecticut. 
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* Made of galvanized rust-proof steel 
now...in gleaming copper after V-day 


* Nationally advertised 


* 10c¢ Retail—OPA approved 


LETRAW MANUFACTURING COMPANY 
229 West Illinois Street 


FOR EXTRA PROFITS 


ALL METAL KNITTED 
POT CLEANERS 





Modern {; 

itchen aid 
= Pans. Makes £0 spotless port 
SSSPPeae like macie NMS fesidues 
Safe for your finese kicker’ casy 








Chicago, Illinois 


feature "LIBERTY" 
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Top Notch Wicks are burned off to 
an angle which assures the highest 
efficiency in burning. 


ATLAS ASBESTOS COMPANY, NORTH WALES, PA. 


Producers of Asbestos Products for 2] years 









© Ges the ATLAS ramity 


For more than twenty years, Atlas asbestos products have been 
recognized for quality and performance. Now TOP NOTCH WICKS 
join the well-known Glaswik, Flamemaster and Victory to win and 
hold new customers for you. 

TOP NOTCH WICKS will give long, trouble-free service in most 
popular makes of oil cook stoves and room heaters. Made of 
highest quality cotton, perfectly woven to insure against binding 
and sticking. Order some today! 
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At present, the bulk of Witt production goes 
to our armed forces. But we're looking ahead to the 
day when we can again supply normal civilian de- 
mand for WITT—‘“America’s Finest Can.” 
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and you can say that 
\ AMILLION FUMES L 


Yes, for in a million homes that are and are 
to be, electric automatic ventilation is and 
will be an established necessity. Here %¢ am 
appliance free from cluttered competition, 

» tested and proved through 20 years in thou- 
sands of homes, At war’s end Victron Ven- 
tilating Fans will command a wanting, wait- 
ing market...a potential average of 3 units 
to every home. Nationally advertised... de- 
manded by homeowners... appliance dealers 
will find it profitable to put Victron Venti- 
lating Fans at the top of their list of post- 
war appliances. New, improved models will 
be available when restrictions are lifted. The 
time to get set is NOW. Write today. 


“et om S28 










IMPORTANT ROOMS 


In the kitchen...to keep it 
clean and odor free. 

In the recreation room... to 
keep it fresh and smoke free. 
In the bathroom .. . fo keep it 
free from “‘steamy"’ fog. 

























FANS~—VICTRON AIR CIRCULATORS— VICTRON EXHAUST 
PORTABLE RONERS — VICTRON F.H.P. MOTORS 


MANUFACTURERS OF VICTRON DESK AND PEDESTAL 
FANS—VICTRON VENTILATORS — VICTRON 


VICTOR | 
PRODUCTS ~/! ! 


DEPT. HA-52445, 2950 ROBERTSON AVE., CINCINNATI 9, OHIO 
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ROBBIE 
REFORMED! 














WELL, JINX ‘N’ JILL 4 NEED A LITTLE 
OF WESTINGHOUSE! X HELP - ROBBIE ? 








GEE, MA'M ~-1F YOU 
CAN’T REMEMBER WHAT 
YOU WANT - HOW CAN I 7 











WHAT WE GOT 











WHAT YOU WANT 
1S WESTINGHOUSE 
SELLING SENTENCES 
—WATCH Jit // 










THAT LADY — THE REAL VALUE OF LAMP 
SHE SELLS ME! BULBS TLL YOU NEED 4 
ONE AND HAVEN'T ANY / 
BUT FOR ONLY 10¢ YOU CAN 
(Sr axes A mae oe LAMPA 


IF SHE SELLS ys YOU NEVER REALIZE 4 
’ 














NEED A HUNDRED 
WATT LAMP ? -OR 
TWO?-OR THREE? 












SIS -SELL ME 


FULL OF SEE-ABILITY 
SEVERAL! i 











HERE'S A SOCKET | | WOOLLY LOOKIN’ 
RED STRING HE 
HAS HERE J 













SILVER! THAT'S IT/ I ALSO 4 
WANTED SILVER POLISH AND 
CHAMOIS AND SOME ~— 


WE HAVE A 
FEW SILVERED 
BOWL LAMPS 




















OWP! THAT NOW ARE YOU ) (WOW-SELLING SENTENCES . 
D WASN'T STRING SOLD ON PUT SALE-ABILITY INTO SURE PAYS TO USE WESTINGHOUSE SELLING SENTENCES: 
-THAT WAS MY SELLING EE -ABILITY // ‘ee 
Py SWEATERS eg ee 
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Lamp Division, wnieet HA FR EE 


Westinghouse Electric & Mfg. Co. 
Bloomfield, New Jersey 


Gentlemen: 


Please send me free your Selling Sentences. 


CRY. ccaceceddcccccccetesesesecccdcccccccccoce 


Westinghouse 


PLANTS ie 28 CITES OFnces Eveevwwene 
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A Glutton for Punishment 





















@ Unlike old-fashioned type screens, LUMITE, the new plastic 
screen cloth woven from Saran*, takes a beating—and likes it! 
Durable—because of its extreme resiliency, LUMITE will not dent or TESTED id WAR 
bulge! Long-lasting, because LUMITE will neither rust nor corrode! y FOR PEACE no t¢ 
Unaffected by smoke, salt air, rain, snow, heat or cold, this REAO 
revolutionary new plastic ecreen cloth is non-staining, saves fre- Not just @ postwar dream product. quali 
quent repainting of sills and sidewalls—and never needs painting millions of fect of LUMITE are now in 
itself. A simple wipe-off with a damp cloth restores its fresh look, actual use, protecting the Armed Forces 
immediately. against disease-carrying insects. veel 
LUMITE is a proven scientific advance that makes old-fashioned * Will not rust or corrode, long-lasting 
window screening obsolete — lasts longer because it withstands * Non-staining ...no streaking of sills mani 
wear from natural causes! or sidewalls 
Tested daily by the Armed Forces under every possible climatic Strong, resilient...no dents or bulges and 
condition through actual use, LUMITE is well worth waiting for— * Unaffected by smoke or salt air 
and planning for—in the postwar building that’s ahead. Your job- * Non-inflammable 
ber can’t ship any LUMITE until after the war, but we will gladly * Will be priced competitively with 
send samples and information, now! better grades of wire screen cloth. 
*A product of the Dow Chemical Co. 











The new plastic insect screen cloth 


LUMITE 


CHICOPEE MANUFACTURING CORP. Lumite Div. 40 WORTH ST., NEW YORK 13, N.Y. = 
World’s Largest Manufacturer of Plastic Screen Cloth 
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XPOSURE to the elements holds 
no terror for Puritan products — their built-in 
quality is guaranteed by the PURITAN label 


.. » Puritan Cordage Mills, Inc., Louisville, Ky. . . 


manufacturers of sash cord, clothes line, and braided 


and twisted cotton cords. 
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ISEASE-CARRYING insects and rodents 

can put our fighting men out of action as 
effectively as bullets, bombs and shells. That is 
why the protection of adequate screening is 
needed on so many fighting fronts. 

And that is why Cyclone “Red Tag” Screen 
Cloth and Hardware Cloth are needed in con- 
stantly increasing volume —why the Armed 
Forces have first call on our production. 


But whatever U-S-S Cyclone Wire Cloth is 
left will be supplied for essential needs on the 
home front. So, there is always a chance that 
your jobber may have received an allotment of 
Cyclone Products. It will pay you to keep in 
touch with him. He will do his best to make a 
fair distribution and keep you advised if the 
situation changes. And, of course, when the war 
is won and our boys come home, there'll be 
plenty to go around. 























up in at 3 Th 
The “Red Tag” that everybody knows. 
The name Cyclone on screen cloth, hardware 
cloth, burner baskets and lawn fence is all that 
most people need to know about the product. 
After the war this super salesman will help 
you build your busine ¢ in double-quick time. 
os <a eatin ie én : a ee 
is ies ahold oe 4 















HARDWARE 
PRODUCTS 






CYCLONE FENCE DIVISION 


(AMERICAN STEEL & WIRE COMPANY) 
Waukegan, Ill. - Branches in Principal Cities 
HARDWARE CLOTH United States Steel Export Company, New York 


UNSENED STATES STEEL 
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ANY a rampaging bull has 

learned about U-S-S Ameri- 
can Fence the hard way. This fence 
is strong! It is made to absorb un- 
expected shocks. It is flexible and 
springs back into position. 

This resilience is obtained by 
three special American features: 
The hinge joint, the tension curve, 
and a medium-hard fence wire 
which retains its “spring” year after 
year. This wire was developed by 
metallurgists of American Steel & 
Wire Company. It is stiff enough to 
keep the tension curve from pulling 
out yet ductile enough to splice 
easily. 

There is still a much greater de- 
mand for American Fence than can 
be supplied but we are doing our 
best to see that you get enough for 
your most urgent needs. 

If you need more information on 
any American Products, write to 
our nearest office. 


OTHER AMERICAN PRODUCTS INCLUDE: 
Gates, Nails, Posts, Staples, Tacks, 
Barbed Wire, Poultry Fence and 
Netting, Bale Ties, Welded Fabric, 
Roofing. 


AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
United States Steel Export Company, New York 


UNITED STATES STEEL 
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THE McKEE 
GLASBA HEAT RESIST] 
KE NURSER EASILY Clana’ 
», , _ 
and only 
o-.... 


(15¢ IN CANADA) 
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Guaranteed : 

breaka [9ainst heat 

by replace? years 
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or refund 
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bake Nurser ia 
Both sides of the counter are cheering the McKee Glasbake 
Nurser—burfer_different reasons, ofeetifse. Thousands of women 
are reaching for them because they have never seen such quality in 
a Nurser at such a low price. Sturdy, heat resisting, easily cleaned, 
Pad cota caiman: with a double measuring scale that speeds service, they're a hit 

in color, sent upon request. - , 

with mothers. Retailers find them a fast moving, highly profit- 

able attraction. And the Wholesaler’s markup is exceptional. — 


McKee Glass Company, Jeannette, Pa. Established 1853. 
McKEE 


GLASBAKE — RANSE-TEL 


OVEN WARE ata TOP-OF-STOVE WARE met 












THE MOST COMPLETE LINE OF GLASS COOKING WARE IN THE WORLD 
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For home, office, school, factory 
... they ask for “Thermos”’ first. 


Your customers want “Thermos” 
brand vacuum ware because they know 
and trust this established trade name. 
They know Thermos means pioneer 
stock . . . highest standards . . . de- 


pendable service. 


OS” MARKET IS 





Today, your shelves are empty of 


many of these useful products—though 
Thermos sincerely tries to supply you 
with the vacuum bottle so necessary 
to war production. 

Your postwar prospects are bright 


” vacuum -insu- 


— because ‘Thermos’ 
lated goods are first in demand, always 


in demand. 


THE AMERICAN THERMOS BOTTLE CO. « NORWICH, CONNECTICUT 


Thermos Bottle Co., Ltd., Toronto 


THERMDS 


TRADE-MARK REG. U. S. PAT. OFF. 


BRAND VACUUM WARE 


Thermos Limited, London 
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dealers—GEP advertisements like this 
dre appearing regularly in leading 


outdoor magazines 
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How to take a beachhead 
-.and hold /it! 


Gr | 

q 

q 

Onere are still beachheads to be won 4 
before final Victory is ours... and : 

when our boys swarm ashore, chances | 
are their first communications network Lyd 

is made up of those mighty little Mo- ‘ 


torola “Handie Talkies.” Imagine it! 
Complete two-way radiotelephone 
service in a unit no larger than a 
cracker box... full weight less than 
six pounds. 

After the war there will be quieter 
and /Jovelier beachheads to take and 
hold .;.on the shores of a tree-lined 
lake in Wisconsin or Missouri... on 
the friendly sands of California or 
Long Island. In this “operation” there 
will be GI’s returned to their wives or 
sweethearts... with entertainment... 
furnished by a Motorola Radio as fa- 
mous as the “Handie Talkie,” another 
exclusive Motorola Radio FIRST! 


Pictured is the Motorola Playmate... the 
battery-operated portable that brings in more 
stations, with greater volume, and richer 
tone. It will be an important part of the first 
Motorola presentation of Post-War Radios. 


GALVIN “Chicaco sii. 
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F-M & A-M HOME RADIO - AUTO RADIO - AUTOMATIC PHONOGRAPHS - TELEVISION - F-M POLICE RADIO - RADAR + MILITARY RADIO 
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—the exclusive Oster controlled-massage 
feature that sells more of your customers an 





HOME MASSAGE MACHINE 


The Suspended Motor Action Movement helps 
assure you of pleased customers, because it 
increases the health-giving benefits of massage in 
conditioning the body and in relaxing 
tired nerves and muscles. . . . Your jobber will 







Buy oa \ . let you know when Oster Massagett is 
Wa be \ again available. 
Bonds! |< : — 


wre 
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JOHN OSTER MFG. CO., RACINE, WISCONSIN 
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Turret for TBM-2 
Avenger Torpedo Bomber 


Samson Automatic 
Heating Pod 


WERE AUTOMATIC 
HEATING PADS 


SAMSON UNITED COULD SUPPLY 
MORE THAN 350,000 A MONTH 


The Avenger Torpedo Bomber is playing a vital 
role in the successful operations of our naval 
task forces. 

Samson United is proud to be building a very 
important part of this plane—the highly compli- 
cated power Turret. In so doing, Samson has not 
only met the strict specifications of a critical cus- 
tomer... the United States Navy... but 
for nearly three years has reached or 
exceeded production quotas. 

The tremendous output of just this one 
war item is ample proof that Samson 
could, if required, supply more than 


350,000 Automatic Heating Pads each month... 
pads that include such patented features as 3 
FIXED HEATS with 4 Safety Controls on each 
heat. 

As soon as Uncle Sam gives the green light 
to volume peacetime manufacture, SAMSON 
patented-method Heating Pads will be produced 

in quantities sufficient to meet the needs 
of those who look to you for quality 
electrical appliances. And they will be 
even finer in construction and opera- 
tion because of the extra knowledge 
gained from precision wartime work. 


SAMSON UNITED CORPORATION, ROCHESTER 10, N.Y. SAMSON UNITED OF CANADA, LIMITED, TORONTO 
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QUX Clocks will be back again. And they 

will be streamlined, graceful clocks... 

\ the finest gux ever made. Yes... pass the 
word along that once the bigger job is done, gux will 


resume its Peace Time job of manufacturing better clocks 


... Clocks you will be proud to feature and recommend. 


LUX CLOCK MFG. CO., Inc., WATERBURY, CONN. 
Sales Division: DE LUXE CLOCK & MFG. CO., Inc 
New York —1107 BROADWAY «© San Francisco—833 MARKET STREET 


* BUY MORE WAR BONDS FOR KEEPS ® 
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THIS NAME 


IS GETTING BIGGER 


ALL THE TIME 


When war work ends, the well-known Arvin Products made before 
the war will come again with improvements. And there’il be new ones 
— such as Roll-a-Round Laundry Tubs, Automatic Electric Irons and 
several other things for family comfort, convenience and pleasure. 
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For 25 years, starting with only one product and 
one factory, the name ARVIN has been getting bigger all 
the time — growing to mean more and better products the 
whole family enjoys. By the last peacetime year, the name 
ARVIN had grown to mean Home Radios, Metal-Chrome 
Dinette Sets, Outdoor Metal Furniture, Fan- Forced 
Electric Heaters for bathrooms and other places, in 
addition to the famous Arvin Hot Water Car Heaters. 


> Millions of these Arvin Products were sold before the 
war—and eight plants were used to build them. During the 
war, the company has produced over ninety million dollars 
worth of fighting radios and other essential equipment. 
When war work ends, Arvin craftsmen—top flight engineers 
and production men — will have eleven plants in five 
Indiana cities, for manufacturing the many new and 
improved Arvin Products. 


> Arvin’s coming new line of Top Flight Radios will 
include a wide choice of models. There’ll be tiny ones, 
big ones, middle-size ones, table models, radio-phonograph 
combinations with automatic record changers and FM, 
floor models, portables and farm battery sets. With them, 
you can radio-furnish your customers’ homes completely 
—and economically — upstairs, downstairs, all through 
the house — and outdoors, too. 


NOBLITT-SPARKS INDUSTRIES, INC., COLUMBUS, INDIANA 
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* No. 3 in Universal's “Forward March to Market” 
Series. (No. | in the series, "51,000,000 Worth of New 
Design,” appeared in January. No. 2 in the series, 
"$3,000,000 Worth of Production Advancement,” ap- 














LANDERS, FRARY & CLARK + NEW BRITAIN, CONN. 
Universal Electrical Appliances distributed in Canada exclusively by Northern Electric Company, itd. 





HARDWARE AGE 





STOMERS worth ol 





For over a hundred years, Universal has 
been building a backlog of customer good 
will. More than forty-two million Univer- - 
sal appliances and housewares have al- 
ready been put into use. There are thou- 
sands of letters in our files attesting to the 
long life and serviceability of these prod- 
ucts. Many were written on the occasion of . 
Silver Wedding Anniversaries telling of 
twenty-five years of service from Univer- 
sal Percolators, Toasters and Electric Irons. 
Universal craftsmanship plus quality con- 
trol ‘from metal to merchandise” is the 


Secure complete franchise information from basis Of this reputation. 


your nearest Universal distributor today. Ask 
hiss for a presentation of Universal's "Forward 
March to Market.” 


FORWARD MARCH TO MARKET 
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Me 


Quantity Cat. No. _ 


2 


ASSORTMENT \ 


108 Comb. 
109 Comb. 
110 Comb. 
115 Fine 
121 Fine 
134 Med. 


Size—15 14 in. wide, 
18 in. high, 8 in. deep 
7) ae Weight 


List Each Total List 


$1.75 $3.50 
1.25 2.50 
1.50 1.50 
1.50 1.50 
1.15 1.15 
1.25 1.25 


Total $11.40 


NEW CLERK-SAVER UNIT No. 741 
INCREASES SALES OF STONES! 


HIS new counter storekeeper is another way in which 

“CARBORUNDUM” helps increase hardware store volume at a 
profit. Industry uses so many abrasive products by “CARBORUNDUM” 
that these stones find a ready acceptance among carpenters, me- 
chanics and home craftsmen who know of “CARBORUNDUM’S” 
leadership in the field of abrasives. So order your supply of these 
new units from your jobber today. You'll increase your sales of 





Subject to Discount 


a 





stones. The Carborundum Company, Niagara Falls, N. Y. 


THERE IS A PRODUCT BY 


FOR EVERY ABRASIVE APPLICATION 





(*CARBORUNDUM” is a registered trade mark of and indi fi ¢ by The Carborundum Company) 


HARDWARE AGE 
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HERE’S WHY 
CUTTING EDGES ON 
WARREN -TEED MATTOCKS 


kop ot 





LE — a 










Here’s the answer to long-lasting cutting 
edges — proper hardening and tempering. . , 
an operation which requires up-to-date equip- 
ment and experience. 

Lead pots, to the right, heat the WARREN- 
TEED mattocks to the correct temperature so 
23 to develop a fine grain. Tempering furnaces 
in the background of the picture have auto- 
matic time and temperature controls and 
this guarantees a hard, tough structure. And 
in the foreground — you see experience as ex- 
emplified by this man who has been quenching 
WARREN- EED mattocks for many years. He 
knows just how the blades should be ‘*worked”’ 
into the bath to impart a uniform hardness. 

Such exercised care in every manufacturing 
step explains why WARREN-TEED and Devil 
mattocks, sledges, mauls, picks, adzes, and 
track chisels have sharp cutting edges and 
uniform bevels, true striking faces, and excel- 
lent balance. 

Warren Tool manufactures heavy hand 
tools, including WARREN-TEED and the fa- 
mous Devil Line, exclusively for the railroad 
and hardware trade. 
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7) WARREN TOOL CORP. * WARREN, OHIO Que 
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No. 821—DISPLAY OF POPULAR GRINDING WHEELS 


The attractive display above will hold 12 different, standard size, frequently used 
Aluminum Oxide grinding wheels. Light, but sturdy, it is a real attention-getter. 
Wheels are easily removed. It is 1334” wide, 8” high and 7” deep overall. Shipping 


weight, complete with wheels listed below, is 28 lbs. fas 
aed. List Price 
Grade ac 


36-0 
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Total list price including display (subject to discount) 


Eighteen sets of Bushings furnished with assortment for following arbors— 


Yin", 4", 4", He" and %”. 


Write for full particulars on the Macklin Sharpening Stone line and the complete line 
of Grinding Wheels. “Sharpen up with Macklin.” 


MACKLIN COMPANY 


Monufacturers of GRINDING WHEELS — JACKSON, MICHIGAN, U.S. A. 


Distributors in all principal cities 


ata. Detro:t Pittsburgh Cleveland 


HARDWARE AGE 












Faithful servants to the building 


trade-and they'll all be back 


againsoon 


HE fine performance of 

National Builders’ Hardware 
has not been forgotten during this 
long period when dealers have 
been unable to supply all of their 
trade demands. 


The fact that National Hardware 
has stood up so well during the 
war period has more than dem- 
onstrated its fine lasting quality. 


National 


Replacements are seldom neces- 
sary with this hardware because 
wear and friction have been well 
guarded against both in their 
design and construction. 


When peacetime production is 
authorized, vast building pro- 
grams can again depend on 
National Hardware to serve their 
needs. The complete varied line 
will be further augmented with 
new products to meet modern 
building requirements. Write 
today; some of your urgent stock 


needs may still be filled. 


National Manufactu ring Co. 
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4th in a Series of Research Reports from the Rubberset Laboratories 


UAN A PAINT BRUSH} S 


Resiliency tester. Rubberset Nylon Brushes must pass rigid test 
for uniform spring and resiliency superior to that of average for 
the best hog bristle brushes made. 


In the scientific wear test, Rubberset Nylon 


bristles lasted up to 5’ times as long as pre-war 
hog bristles. Yes, five and one-half times as long! 


RUBBERSET NYLON/B 


HARDWARE AGE 
MAY 












SAVE YOUR STREN 


Ans THAT'S TOO SOFT wears a painter out. Takes 
too long to spread paint properly. Brush that’s too 
stiff wears him out, too. Too hard to push. Leaves brush 
marks besides. 









What’s the ideal, then? The best China hog bristle 
brush comes close, of course. But even these vary from 
brush to brush, hog bristles being what they are. So our 
technicians set out to find the ideal resiliency through 
actual painting tests in our laboratories. 








In this way, they set up an exacg standard for the new 
nylon wonder brush that Rubberset is turning out for 
the Navy. Because that’s one of the beauties of nylon. 
Bristles are absolutely uniform. So each brush can be 
made identical with the last. Even to resiliency. 











The machine you see here was developed in our labo- 
ratories to measure resiliency. Every Rubberset Nylon is 
built to conform exactly to this standard. 









Which is just one more reason why we say that when 
the Navy gives us the go-ahead to make these brushes for 
you (they’re already on their second million)—you’re 
going to get the finest paint brush ever made... every time! 











“The Man Who Knows 
Says Rubberset”’ 





Rubberset Company — 56 Ferry St., Newark 5, N. J. 
Factories: Newark, N. J., Gravenhurst, Ont., Canada 
Branches: Los Angeles, Cal., St. Louis, Mo. 


vi BRUSHES 


AGE 
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Cut In On Sure Profits 
With Fast-Selling X-acto 


THE SUPER-SHARP 
KNIFE EVERY 
HOBBYCRAFTER 
NEEDS 


Every man and boy (plenty of 
girls, too!) in your town is a 
customer for X-acto — it’s first 
choice in the field for model- 
making, artists, and all kinds 
of hobbycraft. With its three 
sturdy safety handles and 8 
scientifically designed, inter- 
changeable blades, X-acto is 
the knife of myriad uses, the 
knife that keeps bringing you 
additional sales of knives and 
blades, day in, “a out, year 
after year. 




















X-acto Tools, Too! 


The wide popularity of X-acto 
Knives has created a demand 
for other hobbycraft tools with 
the same dependable precision. 
So far, these are available: 
X-acto Sander; X-acto Planer; 
X-acto Hand Drill and Pin 
Vise; X-acto Hobbycrafters’ 
Saw (not shown here); X-acto 
Balsa Stripper. More sales, 
more profits, for you! 


“SALES sdeacangers EXPECTATIONS” 


say Irwin and Nat Polk, New York, 
who were among the first dealers 
to handle X-acto knives. “You've 
done a great job on design, price, 
value and dealer-profit. X-acto 
should be a ‘must’ on the basic list 
of every dealer.” Why not share 
in the business X-acto brings in? 
Write today for X-acto complete 
information. Use coupon below. 


X-ACTO Bit: 


X-acto Crescent Products Co., Inc. 
440 Fourth Avenue, New York 16, N.Y. 


o_o ee ee ee ee eee 














Alfred Field & Co. (Sole Distributors in the Hardware Field) 
93 Chambers Street, New York 7, N. Y. 


Please send me complete information on X-acto 
Knives and Tools. 


ADDRESS 





CITY & ZONE 
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How to Build up 
your sales of 


LINOLEUM 
SUPPLIES 


There’s a tremendous demand for linoleum adhe- 
sives and accessories for both home and commercial 
use. Here’s a complete line—attractively packaged 


—and priced right! 
® 


Lin-O-Wax—Available in 7 beautiful colors 
(paste) 

Lino-Wax—Self-Polishing Floor Wax (fluid) 

Fabrikleen—Foam Carpet Cleaner 

Fabrikieen—Dry Cleaner 

Linoleum Paste 

Dehydrated Linoleum Paste—2 Lbs. & 5 Lbs. 

Waterproof Cement 

Dampproof Cement 

Sink Top Cement 

Cove Base Cement 

Cotton Back Wall Adhesive 

Asphalt Emulsion 

Asphalt Tile Cement (Cut Back) 

Asphalt Primer 

Asphalt Felt 15 Lbs. 

Asphalt Felt 30 Lbs. 

Saturated Felt 62 Lbs. 

Saturated Felt 42 Lbs. 

Combination Linoleum Felt 42 Lbs. 

Dry Linoleum Felt % Lb. 

Asphalt Tile Cleaning Powder—3 Lbs. & 10 Lbs. 

Prepared Mastic Floor 

Nutop Patcher & Resurfacer 


: WRITE TODAY! 


For complete price list and name of nearest distributor. (Dis- 
tributor’s Note: Some territory still open—write for details.) 


LINO-PASTE CO. 


1948 CARROL AVENUE 
CHICAGO, ILL. 


“Largest exclusive makers of linoleum adhesives 
in the country" 


HARDWARE AGE 
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It proves conclusively 
that Rubberlike . - - the modern 
low-cost floor runner. + 
up under the hardest wear 


WE KNEW Rubberlike w4s good. 
that it was taking the roughest sort of 
unishment of just about every kind of 
heavy traffic floor. But we wanted proof 
— conclusive proof. 

So the independent United States Test- 
ing Company, Inc., tested Rubberlike 
under 4 special walk-machine in their 
laboratory, jmulate months of grind- 
ing wear. ,000 pound: 

machine 
foot-treads porctory 20W 
reports “Rubberlike - - - was not worn 
through.” 

And no wonder. Because Rubberlike 
was scientifically produced to provide 
better modern protection for any heavy 
traffic floor. 

No installation is necessary; 2° special 
care. Just roll down this slip-proof, skid- 
proof and water-proof runner anywhere 

1 make dangerously worn 
floors safe and easy tO walk provide 
sure-footing OF wet, slippery floors — 
and increase the life as well as lower the 
maintenance costs on any type floor. 

Best of all you can order Rubberlike 
jn the 36" width today from your local 
supplier. ity needed. Or write 


STORY oF Z 
Bird & Son, Walpole, Mass., for 


RU & a free sample. 


WATER-PROOF - $KID-PROOF * 

Low cost - HEAVY puTy - 

No PRIORITY - HUGS ANY FLOOR « L 
EXTRA RESILIENT - SPEEDS AND QU! 
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The new Automatic Washer embodies many 
refinements over the original Blackstone 
shown opposite, yet it retains all of its vi- 
brationless washing and drying efficiency. 











HER’ 




















T the head of the Blackstone line is the new and improved 
Blackstone Automatic Washer— pronounced “ready” by inde- 
pendent experts after four years of intensive research and testing. 4 ; 
An improved Automatic Dryer and a brand new Automatic Ironer, Pi eles : i Ne 
in matching cabinets, can be combined with the Washer to form a Oa ae re he: 
the Blackstone Combination Laundry. # ee ny oo alga, : Ses 





In the conventional field, Blackstone will offer a completely re- ip? - Di 
designed line reflecting many striking design and utility innovations ‘a Bi as sal 
and providing sales-getting eompetition in every price bracket. New, ; — un 
feature-packed Cabinet and Portable Ironers will complete the line foe fy! v _ Yn TI 
and fulfill Blackstone's slogan—“ Everything for the Home Laundry!” m 


If you want the postwar sales advantage that only a complete 
home laundry line can give you, investigate the Blackstone fran- 











chise now. —— 
BLACKSTONE CORPORATION, JAMESTOWN, N. Y. . j 

A Division of Jamestown Metal Equipment Co., Inc. : _ P % . a 6 

a 5 = . 0 

Tl 

PO = ee eee 4 : - M 

4 ONE | d ; rs oS : ‘ e : awn 2 a SI 

PRODUCT 
AMERICAS OLDEST WASHER manusacTuace y SELL BLACKSTONE 
” a. 
a MAY 
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AND THERE, GENTLEMEN OF THE JURY, 3 
IS ONE OF THE GREAT OPPORTUNITIES OH YEAR 


LET'S SEE THE 
IN APPLIANCE M RCH f 
MERCHANDISING sumancll’ 























EXHIBIT A 


i EXHIBIT B 
low saturation market! Reliable sources 
he that 2 out of 3 homes are without auto- A year ‘round business! You can sell eelt Talent 
matic hot water. That’s only 33% saturation for automatic water heaters right around t , colon 
this necessity of modern living! In your own because people need hot water every day 0 a ° wt 
locality the sales. opportunity for Duo-Therm And you can ote ; hes : omg ‘4 ty 
i i ter Heaters may be even dwellers because Duo-Therm but 
beet ap pe —needs no gas or electric connections. Duo-Therm 


Be wet oe = apo 9 Say es provides hot water automatically for less than half 
— . . 
applicable U.S. Census figures. as much as electricity or manufactured gas. 




















EXHIBIT Cc Behind each Duo-Therm Automatic Fuel Oil Water Heater stands one 
No trade-in problems! A worn-out water of America’s great industrial thitiinnabananuaeumen. 
heater is not usable—so there are no trade- oe of 1B yaere of felthte! siamarice bee ate 


mae pt ach ae aad in Heaters are now in limited production for essential civilian needs. 
Duo-Therm Water Heaters you m 


sales and clean profits. What’s more—a high 


unit sale and generous discounts make Duo- 
Therm merchandising opportunities even ig oO a | a & MM 
more attractive. 


DIVISION OF MOTOR WHEEL CORPORATION wx. LANSING 3, MICHIGAN 











America’s Largest Manufacturer of 
Fuel Oil Heating Appliances and Pioneer i in Fuel Oil Water Heating 


GET THE w WHOLE STORY ; © 1945, Motor Wheel Corp. 


OF THIS GREAT OPPOR- : DUO-THERM Division of Motor Wheel Corporation 
TUNITY IN APPL APPLIANCE 4 Department L-10, Lansing 3, Michigan 


MERCHANDISING ! ' Please send me your new booklet, "24,000,000 PROSPECTS", and additional infor. 
SEND THE COUPON NOW! mation on the water heater market and dealer franchise. There is no obligation to me. 





-——-——-——-—-—~—~—__]J 
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HACKSAW 
BLADES 


+ 


Handy Men 


will be using more and more hacksaw 

blades this year for their home wood- 

cutting. Yes, a hacksaw is ideal for woodcutting 

... accurate and close for fitting screens, doors, 
storm windows and the like. 

MILFORD is the only blade with Easy-Starting 

Teeth... the only blade sold under a Fair Trade 


contract. 
... Ask for a supply of our booklet 
“TRICKS OF THE TRADE"... it will 
help you sell more MILFORD BLADES. 


Order your stock assortment NOW! 


THE HENRY G. THOMPSON & SON CO. 
NEW HAVEN, CONNECTICUT 

















*.* THREE GOALS ** 


1. Victory in Europe 


2. Victory over Japan 


3. Conversion of Industry 


As soon as victory is achieved in 
Europe, the real conversion of in- 
dustry will be under way. Like other 
manufacturers, Champion will go on 
with war work while quickening its 
manufacture of peacetime items. 


We want our customers to bear with 
us with the understanding that we 
will serve their needs to the best 
of our ability under conditions im- 
posed by war. 








THE CHAMPION HARDWARE COMPANY 





The Hack Saw Frame That 
“CUTS AROUND CORNERS” 


As shown cutting a feed line inside an aircraft 
wing section, this sturdy saw frame makes cuts 
impossible with conventional frames.. The K-D 
No. 99 is a one piece noncollapsible all steel frame, 
quickly changed to take 3”, 6”, 8”, 10” and 12” 
blades. One 3” and one 12” blade furnished. 
Ideal for Maintenance 


Engineers, Plumbers, - += 

Janitors, etc. From your (TT # 

Hardware Jobber or Lt - 
emee 


direct from the factory. 


Write for full information about other K-D Hard- 
ware items: Ratchet Wrench Sets, Pliers Sets, etc. 


LANCASTER, PENNSYLVANIA 
25 years of ‘‘Making Hard Jobs Easy”’ 














Shelton 
Planes 


Smoothing The Way To Victory !! 
OVERSEAS ... 


every branch of the armed 
forces is famitiar with 
SHELTON’S excellent quality. 


AT HOME... 


SHELTON Planes are also win- 
ning thousands of new friends 
through SHELTON’S  out- 
standing performance. 


“SHELTON” means— 
Always Better Value 





SHELTON PLANE & TOOL Mec to 


SHELTON, CONNECTICUT 


HARDWARE AGE 
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Orders are now being accepted for 
future delivery. Write or wire for 
catalog and prices. 


* 


HARDWARE AGE 





5,000,000 SHELL CASINGS... 


~ RATE A HUNDRED WORDS 


That one picture is worth a thousand words is a 
well known axiom of visual education. So too, 
MEMCO's *5,000,000th 105 mm. shell casing 
tells its own story that no number of pictures 
and words can supplement. It is the story of 
MEMCO's production line geared to the work 
of war. Time was and time will be again when 
no words, no pictures, could adequately de- 
scribe the superiority of the porcelain enameled 
cooking utensils from MEMCO's line of produc- 
tion. Here again, MEMCO quality alone best 
tells its own story. And it takes just ten words 


to say that. 


*& The five millionth 105 mm. shell casing manu- 


The enameled cooking utensils we might have factured at MEMCO came off the line 
shipped to you have gone into such wartime Monday, February 19, 1945, at 9:50 P. M. 
items as: Cartridge Cases, Bomb Fins, Armor 

eens Shee Canteen Cups, Meat Cans, Officers’ 545 


3s Equipment, Reflector Shells, etc. 
THE MOORE ENAMELING & MFG. CO. 
wit? Coa ren. Ve TT eB OHIO 


)/ PORCELAIN ENAMELED 
COOKING UTENSILS 





BACK THE ATTACK ¢ BRING 'EM BACK «© BUY MORE WAR BONDS AND STAMPS 
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“GET READY FOR WHAT’S COMING...” pL Te saved ¢ 


warti! 

Here’s one way to use old clubs and get ready Autom 
for what’s coming — newer, finer golf clubs, by ment. 
BRISTOL quickly after victory. are be 

Immediately after the last war, BRISTOL pio- olutior 
neered, developed and presented to the public the . 
first accepted steel golf shaft . . . the most notable tinuou 
achievement in golf club manufacture of that day. Today, 

In this war, BRISTOL plants, as you would ex- comple 
pect, are practically 100% employed in turning out P 
battle materials. Even so, BRISTOL continues to progre: 
plan, design, perfect, as intensively as in the past. 

That is why, immediately at this war’s end, you 
may expect from BRISTOL new, advanced-typd 
golf clubs that will again mark a big step forward 
in fine club-making . . . golf clubs representing the 
same leadership in quality and playability as those ; / 1 ( 
you have long been accustomed to associate with : 
the famous BRISTOL name. BRISTOL, CONNECTICUT 


PEACETIME PRODUCTS — GOLF CLUBS, FISHING RODS, REELS, LINES 


Bul LD | h G 8 0 Ww tr Read the above advertisement carefully. See how it maintains and 
builds the interest of your customers in BRISTOL Golf Clubs... 


interest you can turn into sales and profits when these fine BRISTOL 


F 0 - Y 0 U a products are again available to you quickly following victory. This 
- advertisement is one of a regular series now appearing in leading 


sporting magazines. 
FUTURE SALES The Horton Manufacturing Company, Bristol, Connecticut 
HARDWARE AGE 





YESTERDAY ! 


1880... President Ruther- 
ford B. Hayes—bustles and 
high-wheel bicycles—and a 
young fellow named Edison 
was puttering around with a 
substitute for coal-oil lamps. 
It was that long ago that 
Richards-Wilcox began to 
make the world’s finest door 
hardware! 


TODAY! 


Millions of dollars are being 
saved every year for American 
wartime industry by R-W 
Automatic Fire Door Equip- 
ment... priceless man-hours ~ 
are being saved by new, rev- 
olutionary R-W Zig-Zag Con- 
tinuous Power Conveyors. 
Today, as for 65 years, R-W’s 
complete line keeps pace with 
progress. . 


TOMORROW! 


When peace has returned to every American the 
right to demand the best, let the famous Richards- 
Wilcox complete line furnish the right answer to 
every door hardware requirement.. More important 
than ever, then, will be the exclusive R-W Lock 


BUY MORE WAR BONDS 
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These R-W Lock Joint Trolley Tracks and Ball Bearing Hangers show the . 
wide range of sizes available, and the versatile principle upon which R-W 
Conveyors and Doors operate—smoothly, quietly, efficiently. 


Joint Tracks and Ball Bearing Hangers shown here. 

To prepare for tomorrow’s big business, get in 
touch today with the nearest R-W branch office 
listed below. Acquaint yourself with the complete 
Richards-Wilcox line—“A Hanger for Any Door 
that Slides.” Free catalogs and engineering counsel 
always available without obligation. Plan today to 
profit tomorrow with Richards-Wilcox! 


Richards-Wilcox Mfg. ©. 
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PRODUCTS CO. 


3275 E. ONTARIO ST. + CHICAGO Ii, ILL. 
Canadian Wershevse: 560 KING STREET, WEST - TORONTO 2, ONTARIO 











War Work Limits Supplying All Demands for 
CHICAGO LOCKS 


006 Ms és 


We Look Forward to the Day When We Can 
Again Fully Supply All Our Customers 


In the meanwhile, please re- 
member—All CHICAGO Loeke 
—lock BROTH SIDES of 
Shackle ... This “ ble- 
Locking — Donble Security’’ 
promotes «picker, easier sa 
—with every sale winning ex- 
Will—fer 


There's a@ “CHICAGO” 
Lock for Many Needs 
Padlocks, ‘‘Ace’’ Locts, Oyl- 
inder Locks, Single. Double 
Bitted Locks for Burgiar 
Alarms and Airplanes 


Leck Ne. 1970 


Drower 
Shown Helf Size 
Zou (4 


CHICAGO LOCK CO. 








— . 
_ TRUSTABLE TO PROTECT 
ANYTHING RUSTABLE! : 


For Guns, Tools, 
Locks, Hinges, Tackle 
Originally a gun oil only — 
used universally since the war 
for all metal articles because 
there is nothing to compare 
with the way the invisible, thin, 
tenacious film of FIENDOIL 
stops all rust formation for 
months! 


35c = = 2 oz. Bottle 


DEALER'S PRICE 
$2.80 Dozen + 


McCAMBRIDGE & McCAMBRIDGE COMPANY 
BALTIMORE 23, MD. 
eee ° 
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¥F ALLIGATOR 
7; TIME! 


s 

@ Year in and year out hardware and 
implement dealers have made money 
out of Alligator Steel Belt Lacing—made 
money because Alligator is used every- 
where that belts are used—made money 
because a small stock of Alligator will 
show a remarkably good turnover. Don’t 
let this profitable business get away, 
because you can’t deliver when the 
emergency calls come in. 
Check your stock of Alligator today and 
order from your jobber. 

FLEXIBLE STEEL LACING CO. 

4616 Lexington St., Chicago 





ALLI GATOR 
STEEL BELT LACING 
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DEPENDABLE 
SLIP- JOINT PLIERS 


Crescent Slip-joint Pliers have long been 
“best sellers” on the counters of America’s 
hardware stores. The best reason for this 
popularity is the Crescent reputation for 
quality tools. When war came, these versa- 
tile tools were enlisted too. On thousands 
of life rafts, they constituted the only “tool 
kit”. They have also been on thousands of 
bomb runs over enemy territory. Someday 
soon (we hope) they will be back for service 
on the home front. When they are, they will 
give better-than-ever value for the price. 


CRESCENT TOOL COMPANY, JAMESTOWN, N.Y. 
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We understand your war-time problems . . . know at 
first hand the outstanding job you’re doing despite 
serious shortages of all kinds of merchandise. That’s 
why we are happy to devote a part of our national adver- 
tising in Ladies’ Home Journal and Woman’s Day to telling 
your customers that you are doing your best to serve 
them in every possible way. It is our hope that these 
You'll see us move fast on this item when Re- friendly little messages will be of some help in em- 
conversion Day comes. It is RM-119, Rubbermaid ¢ phasizing this fact to the shoppers in your community . . . 
Stove Top Protector. Always a good seller before 
the war, it will really be hot postwar. 3,000,000 
women are said to want a new range. 3,000,000 
women will want to keep the surface slick and 
shiny. RM-119 will be the perfect answer. It 
will be made of high grade material, made to 
withstand heat, and ventilated to let heat escape. 
A mat that will last for years. Truly top quality. As 


soon as we can make it again, we will let you know. 


Cubbemaid © 


HOUSEWARE 





THE WOOSTER RUBBER COMPANY kod — 


a 


WOOSTER - OHIO FEDERAL TOOL CORP. 


400 N. LEAVITT ST., CHICAGO 12, ILLINOIS 
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New Ideas 
for New Day Selling! 


e CLARION RADIO dealer helps are on the job today. 

The new 15-mile continuous poster illustrated above is 
a typical example of the many new day CLARION promo- 
tions available NOW. It is providing CLARION dealers 
with store displays backed with dramatic.power. 

CLARION—all out for victory—cannot tell you when 
you will have new radios to sell. 

But CLARION dealers are getting every possible assist- 
ance that careful planning can produce under today’s 
conditions. 

There is a story back of the name CLARION RADIO 
worth knowing. The name of the distributor for your ter- 

- ritory will be furnished upon request. 


WARWICK MANUFACTURING CORPORATION 
4640 WEST HARRISON STREET « « + CHICAGO 44, ILLINOIS 


Proved Luality for twenty-three yeard 
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— And you'll surely get 'em when 
UNION LEADS PEACEWARD 
into New-line Production! 


There will be no limit on your supply of Union 
Tools and Sporting Goods when the full force 
of our war-time capacity can be put behind your 


orders— 


And no limit on Quality, newly-developed out of 
our war-manufacturing experience . . . This 
Quality will be powered by new sates features, 
planned to promote fast turn-over and Dealer’s 


profits on UNION 


Roller and Ice Skates 
Fishing Tackle 


“ Chisels and Screwdrivers 
Hack Saw Frames 


Gun Implements 


* Available on Priorities 


HARDWARE COMPANY 


aw OWE Ge 2 
TORRINGTON, CONN. 


NEW VORA OFFICE 





What We 


Are Asking ARCHITECTS 


HARDWARE JOBBERS 


The current advertisement in architectural publications 
makes a point that should interest all hardware jobbers. 
It promotes the definite specifying of adequate hardware, 
both as to quantity and quality, for home building... 
a theme that should logically result in better hardware 
business for jobbers. 

By handling McKinney hardware, jobbers will natu- 
rally gain the closest tie-in benefits. 


Have you written for your copy o, 
McKinney's new Booklet “Details 
and Data for Hinges?” 


McKINNEY 


SINCE 1865 
5 , MANUFACTURING COMPANY 
PITTSSURGH 12. PENNSYLVANIA 
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the 
MASTER TOUCH 


@ Occasionally, in a field where design 
is traditional,there is created a product 
so distinctive in appearance, so clearly 
marked by rightness in every detail, that 
it swiftly gains broad preference and 
more deeply intrenches its leadership 
year after year. Everyone in the hard- 
ware business knows this is true of 
Master Padlocks. Some, in fact, refer to them as the padlocks with the Master 
touch. Their very appearance plainly testifies to the ruggedness and matchless 
dependability which are the obvious characteristics of Master Laminated Protec- 
tion, @ Today, Uncle Sam has us busy meeting his demands for good padlocks. 
As war needs relax, you can depend on us getting more Master Padlocks to you. 


_ Master Padlocks 


EVERY O STANDING VALUE 


Master Jock Company. Milwaukee. Wis. « Worlds Leading Padlock Manufacturers 
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DEMPSTER PRODUCTS 1 FOR FRANCHISE NOW! 


a aie Pct Me rth Tot gy Se ang ae 
MPS CENTR FUGAL Dempster Water Supply eerste. Dempster ucts are nationally 
famous. The De COM LINE of Su; Equipment 
CYLINDERS PUMPS f e) isan eae aioe for you in aap wae emarker. Although we cannot 
now guarantee prompt deliveries of Dempster equipment due to 
WATER SUPPLY “e) 
(p +> sf 


> govern- 
} . S mental restrictions—we hope within the near future to be able to do so. 
EQUIPMENT Ke: sa) If you handle water supplies you will want the COMPLETE LINE... 
b= (O)] 
=e 
STEEL AND PS pa 
wn 





Dempster. Write now for particulars—the franchise for your territory may 
ma itd ; be available. 
~ e 
WOOD TANKS mee ca = —~ Outstanding for 63 Years 
> owt ¥ > 2 ee 

@ etna ote ot Fee With decades of experience in this field, Dempster offers you 
PIPE * ) designed equipment with a wide range of capacities in both Foro pas 
FITTINGS BEA RAT Raa es 6 shallow well pumps to meet every need. .It is delivered complete... 
See es Heke oc Pekeae) ready to hook up. Automatically controlled with electric motor or 

VALVES S= ne! pa semi-automatically controlled with gasoline engine. 


uaa” DEMPSTER MILL MFG.CO. 8522 








GENERAL 


POWER AND HAND SICKLE GRINDERS 
KEEP YOUR FARM TOOLS NEW 


Increased harvests are as important as guns and airplanes this 
year. Our country needs foods . . . more and more of them 
to keep in fighting trim. "General" power and hand Sickle 
Grinders will help produce more by keeping hard-to-replace farm 
tools in fighting trim. Buy from your regular jobber. 


SICKLE CONES wat es eee. 
\ BF Stee 
pane Ns Finny By ope : HAND SICKLE GRINDERS 


running, perfectly beveled. hea 1 util 
Made from high quality Singer Tor Sil form ‘corte Sturdily built for long usage. Accurately mae 
é j Electrically fused 


brasive mineral, electri- Sharpens secti at 4 
cally fused. All sizes. time. V or Flat belt drive, ‘ bo a ‘i gears and pinions. 


GENERAL HARDWARE COMPANY 


3618 W. PIERCE STREET MILWAUKEE, WISCONSIN 
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Yes, get set to “GO” with new PINCOR Products. 
The result of careful planning and research, skillful 
designing and engineering, PINCOR Products are 
precision-made for lasting and satisfying operation. 
Built with many exclusive construction and operat- 
ing features, PINCOR Products make up a fast-sell- 
ing, profitable line for the aggressive, salesminded 
dealer who has his eye on the future. 

Get set NOW! Write for more information about 
the new dependable PINCOR Products. Be ready 
for those Better Days Ahead! 


y=) 


PIONEER 
GEN-E-MOTOR 


CORPORATION 
5841-49 DICKENS AVENUE 


hoducds CHICAGO 39, ILLINOIS 
EXPORT ADDRESS: 25 WARREN ST. 
NEW YORK 7, U. S. A. 


CABLE ADDRESS: 
SIMONTRICE, NEW YORK 


Keep on Buying Bonds for Victory 
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A MESSAGE TO MYERS DEALERS 


You and your service department have done a big job on the 


“food front." By keeping water systems in operation—by piping 
water to additional outlets for productive use—and by allocating 
new equipment where it serves the greatest food production needs 
you have contributed to the food supply at home and overseas. 
Your customers and prospects won't forget your helpful coopera- 
tion. Their good will is a big asset to you for future sales of Myers 


pumps and woter systems. 


Signal Corps Photo 


UNITION! 


THE F. E. MYERS & BRO. CO. 


Dept. C-14, ASHLAND, OHIO 


BUY WAR SONDS 
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NEVER BEFORE 
A 


It's a red-hot sensation in the oil 


» heating industry ... Allen's new 


ats 


Woter Heoter No. 3041; fully 

insulated with rock wool; fast 

recovery rote; operates on low 

pilot approximately 90% of 

time, for average family use. 

High efficiency, low stand-by 
ss. 


"Stand by” fuel 


“LoPilot’’ Oil Burner! 


Nothing like its economy has ever been known 
before. This revolutionary burner owes its 
amazing fuel saving to a specially designed pilot 
light (patent pending) which permits fast low- 
pilot-to-high-fire burner operation. Average family 
requirements of 50 gallons per day is provided on 
less than one gallon of fuel. 


consumption is drastically cut! Provides right 


amount of heat for maintaining water temperature without over- 

heating. The pilot light in the 10-inch Burner uses less than 1/33 
of a gallon of oil per hour, operating on low pilot. Fully 
automatic. Rock-wool insulation. 


If ever a product was a “natural’’—THIS IS IT! The 

public, fuel-saving-conscious as. never before, is 

really “going” for this new Allen improvement. 
Dealers will find it a big profit maker. 




















At right: Combination range No. 4000, for 
coal-wood and gas; coal-wood and elec- 
tric; oil and gas. Avtomatic change from 
one fuel to other; eliminates hand opera- 
tions; one oven serves for different fuels. 


MURRAY-BROOKS HARDWARE CO., LTO. NELSON & SMALL 
ALLEN DISTRIBUTORS ee oe me Shen 


THE YANCEY CO., INC. 
Atlanta, Ga. 

J. R. HUNT & CO. 
Baltimore, M 


STRAT TON WARREN HOWE. CO. DALLMAN SUPPLY CO 
THE SMITH BROS. HOWE. CO. . to . yo ae san, Colt 
MAJOR APPLIANCES, INC. WYETH HARDWARE & MFG. CO. 


Columbus, Ohio . 
SMALL & SCHELOSKY CO. Miami, T. sed Jacksonviite, Fla. Su) Me. 
E Ind. GEO. H. LEHLEITNER & CO., INC. RYAN RADIO & ELECTRIC CO. 


e, 
Py WESTERN MERCHANDISE DIST, INC. Evansville, 
Buffalo, New York MORLEY-MURPHY CO. New Orleans, La. St. Louis, Me. 
c GZ, /] —— Green Bay, Wisconsin, Milwaukee, Wis. © HARPER & MciNTYRE CO. MOTOR POWER EQUIPMENT CO. 


PARLOR FURNACES * SOUTHERN RADIO CORP. 
Charlotte, N.C. 


PRINCESS RANGES 
TREAMLINE 
RANGE ETERNAL 
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: ’ Ottumwa and Cedar lowa 
hylan ARIZONA WHOLESALE SUPPLY CO. RADIO TELEVISION & APPLIANCE CO. 


atrisburg. Pa. Phoenix, Ari 
ROYAL DISTRIBUTING CO. APPLIANCE, WHOLESALERS OF OREGON 
Houston, Texas Portland, Oregon 
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... says TORCHY TURNER 
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194x 
HOW BiG WILL HE BE IN 194X? 


"He" represents the postwar fisherman .. . 
your potential customer for fishing tackle sales 
in the great buying days that are on the way. 
We can't tell you how big "he" will be, but 
you can be sure of this . . . there will be more 
fishermen and more fishing tackle bought than 
ever before. 








H-1 will be ready to help you get your share— 
and more—of this new and profitable business 
by producing the finest, the most complete 
and the most salable line of fishing tackle in its 
long history. You'll want to stock this great 
new H-I tackle . . . and your customers will 
want to buy it! 


. . . There will be very little H-I fishing tackle 
available this season. Essential materials are 
scarce and H-I continues to be up to its wader 
tops in victory production. 


S: | 
sap OR you.-- | HORROCKS-IBBOTSON Co. 


AND PROFITS F 


page brochure “The Story Lehind The Turner Brass 
Works” is still available. If you haven't sent for your 
copy, we invite you to do so today. It will give you a 
friendly picture of the home of “Torchy Turner” . .. 


delivery information... 


UTICA, N. Y. 


Peacetime manufacturers of the largest line 
of fishing tackle in the world 


NATIONAL FISHERMEN'S WEEK—APRIL 28—MAY 5 
e 
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Now /s the lime / 


FOR INDEPENDENT HARDWARE AND 
IMPLEMENT DEALERS TO GET INTO THE 


Te more than ever there is a need for lubricants for worn 
cars, tractors, and farm implements in your community. Bring 
this profitable business to your store. 

Apex motor and tractor oils, greases and miscellaneous 
farm oils are sold only through independent hardware and 
implement jobbers and their dealers. Your jobber will supply 
you with interesting store displays to help you make the first 
sale—and the fine quality of Apex products will bring repeats. 

Apex products are sold by more independent jobbers than 
any other brand in America. There is an Apex jobber near you 
to give you the kind of service that will make you money. 


For 1945 profits get in touch with your 
Apex jobber today—or write direct to us. 


APEX OIL PRODUCTS CO. 


100-200 17th Avenue North Minneapolis, Minnesota 
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MEMO To: Hardware Men 


Effective merchandising of the popular Cleveland Chain items shown 


here has always increased sales of them during spring and summer months. The eco- 


Chain regularly 


increase at this time of year. They can be turned into additional 
sales by a prominent display of this chain. The quantity of Cleveland Chain for essential 


civilian requirements is still far from adequate, but we SGSeSeaece<K< 


are doing eur best to supply 


LE VE. LAN. D you up to the limits of our 
[HAIN woreda digas, 


THE CLEVELAND CHAIN & MFG. CO., CLEVELAND 5, OHIO 


ASSOCIATES: DAVID ROUND & SON, Cleveland 5, Ohio 7 THE BRIDGEPORT CHAIN & MFG. CO., Bridgeport 1, Conn. 
SEATTLE CHAIN & MFG. CO., Seattle 8, Wash. ° ROUND CALIFORNIA CHAIN CORP., LTD., So. Son Francisco and Los Angeles 54, Cal. 
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THIS DOUBLE-STRENGTH POST 


Farmers like this strong, dependable, easy- 
driving steel post. The rigid T-section, with 
extra reinforcing thickness of metal at the ends 
of the T, gives the post added strength. 

The studs which support the line wires are 
rolled into the section. A sturdy anchor plate 
keeps the post upright at all times. 

Five patented wire clips are furnished with 
each post to hold the line wires in place. Clips 
are made of rust-resisting  bethanized spring 
wire for protection against rust, and can be 
snapped on and off in a jiffy. Clips and studs 
prevent any up or down movement of the line 
wires, but let them move lengthwise. 


Fence posts are painted red, and come 
in lengths from 5 ft. to 8 ft. Ask your 
jobber about these durable posts and 
other Bethlehem products used on the 
farm—now available in limited war- 
time quantities. 





Other Bethlehem Products for Farm Use: 


WOVEN WIRE FENCE 
BARBED WIRE 
WIRE NAILS STAPLES BRADS 
GALVANIZED SHEETS FOR ROOFING 


AND SIDING BETHLEHEN 


BOLTS AND NUTS 
BALE TIES 5 TE E L 
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We're doing both these days—and plenty of it! 


Our primary job today is supplying the Marine Corps with the accurate, 
perfectly balanced H&R Reising .22 caliber training rifles, and the Navy 
with the H&R Line Throwing Gun Kits. The more we supply, the sooner the 
day when you may be able to “praise the Lord and pass the ammunition” 
the sportsman’s way, using the H&R Sporter .22 automatic and the H&R 
“Sportsman” revolver. Af all times it pays to look for the H&R trademark 
—the sign of quality! 


REVOLVERS, RIFLES AND SHOTGUNS NOW AVAILABLE IN LIMITED QUANTITIES. 


—_ QUALITY ARMS SINCE 1871 sore 
HARRINGTON & RICHARDSON ARMS CO. 


335 PARK AVE., WORCESTER 2, MASS. 









































»\\ Covert Mfg. Co. 


Troy, N.Y. 
SINCE 1872 





SNAPS + BUCKLES « RINGS « BITS \ 
LOOPS « HOOKS + ROPE GOODS 
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ne i KLEENSEAL FITTINGS Give A é 
3 Better Service and Longer Life 
‘R ! 1. Uniform 2 7 2. Spherical head a asy Seller 
sealing sur- assures quick, 
Et 2 cin ena oy and a Real 
angular con- end couplers... 
j= ic pono si | PROFIT BUILDER 
S. t surface. 
oe ee ee ee ee ee ee 
(assay Lincoln Grease Fittings are packed in assortments ing sales builder. Twelve boxes are packed in an attractive 
that include only popular types and sizes—just the right red, white and blue carton which has a built-in display panel. 
fittings to replace the damaged or lost fittings on the farmer’s _A real silent salesman—when displayed it goes right to work 
tractors, farm implements, automobiles and trucks. for you. 
T ff ll i ll 
Maer SPURURNONTY ETS SR: HET SURO TS 2 THE No. 5571 ASSORTMENT CQNTAINS 
the farmer grease fittings that he can always use—increasing THE FOLLOWING KLEENSEAL FITTINGS 
your sales. There are no “dead numbers” in these assortments 20 No. 5000 4“ P. T. Straight 
—these high-quality fittings are exact duplicates of those used -_ at ae o e ap 
as standard equipment by most manufacturers of tractors, 5 Ne. 5300 4" P. T. 674° Angle 
farm implements, automobiles and trucks. rte Peale, Pern oe Seta Care Dire ees: 
contains 12 Display Packages. (144 Handy Fitting Assortments.) 
Easy to order, display and sell, this assortment is an outstand- 
tek your wholesaler tor Complete Information, or write us today. 
ee = 
eS 7 / / 
LINCOLN 
0: c. Proneer Guitders of Engineered Lubricating Equipment 
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A NICHOLSON FILE 


This “comic strip’ features one of 
a new series of Nicholson adver- 
tisements illustrated by famous 
cartoonists and appearing in The 
Saturday Evening Post and other 
consumer magazines. 


® Nicholson Files are given more 
advertising support in behalf of 
the hardware retailer than all 
other file brands combined. 





for every purpose 


There is a definite good-will building advan- 
tage in handling a line of files that enables 
you to obtain for a customer any special or 
infrequently used file when the occasion 
warrants. 

Nicholson is the line for that kind of service. 
lt embraces more than 3000 kinds, cuts and 
sizes — although the average hardware store 


need carry only a comparatively small portion 
, of that wide range to meet practically all 
over-the-counter demands. 


To stimulate public interest in your “com- 
plete file service,” why not include in your 
display, as exhibit items, a few of the more 
unusual Nicholson or Black Diamond file types? 
Consult your jobber. 


NICHOLSON FILE CO. + 25 ACORN STREET, PROVIDENCE 1, RHODE ISLAND 


(In Canada, Port Hope, Ont.) 
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Published Every 
Other Thursday 


Executive Office 


Chestnut and 56th Sts., 
Philadelphia 39, Pa., U. S. A. 





“The Hardware Dealers’ Magazine’ 


Editorial and 
Advertising Offices 
100 East 42nd St., 


Established 1855, succeeding and embodying 
New York; “Stoves and Hardware Reporter,” 
“Iron Age Hardware,” 


Western Hardware Journal,” 
New York City; 
ware Salesman,” 


Chicago; 
York, and “Good Hardware,” 


® 


Omaha; 
“The Hardware Reporter,” St. 
“Hardware Dealers Magazine,” 
New York. 


“Hardware” 
“The 


St. Louis; 


Louis; 


New York 17, N. Y., U.S. A. 


of 


“Hard- 


New 


EDITORIAL CONTENTS 


Vol. 155 


MAY 24, 1945 


Just Among Ourselves, by Charles J. Heale 
Moderneering the Retail Hardware Store for 


No. 11 


Post-War Competition. by Richard M. Bennett 


Wherever They Look They See Paint—That’s Why 
They Buy It 


Spotlights Fast-Moving Merchandise 
In Floor-to-Ceiling Shelves 


Ten Ways of Reducing Overhead During Wartime— 
or Any Time 


Fifty Per Cent of Their Customers 
Purchase Farm Merchandise 


Hardware Age Window Displays 


Hardware Men's Hobbies 


News of the Trade ... 
Priorities and Wartime Orders . 


How's the Hardware Business? 


WeetGaeew icdce........%. 


Copyright 1945 by Chilton Company (Inc.) 


ADVERTISING INDEX—Page 160 


Subscription Prices—United States, its pos- 
sessions: one year $1.00. Mexico, Central 
America, South America, Spain and its 
Colonies: one year $1.00. Canada §2.00. 
Foreign countries not taking domestic rates 
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one year $2.50. Single copies 25 cents each. 
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Stop watches are made for split-second tim- 


ing—but this war is nothing that seconds 


can measure. So here at Lawson’s we're try- 


ing to quit holding watches on the war— 


trying to concentrate completely on the 
work we do for the Armed Forces. Which 
means that the return of Lawson metal bath- 


room cabinets is definitely postponed. 


But we are turning out Lawson Warwood 


cabinets—and we’re prouder of our War- 


woods every day. The Lawson Warwood is 


a quality product, carrying both the Lawson 


name and the Lawson guarantee. 





THE F. H. LAWSON COMPANY 


Cincinnati 4, Ohio 





@ In these days, when customers are willing to buy al- 
most anything, regardless of quality, it is good to be 
able to “SELL AMERICAN’’—the chain that you know 
will give your customers satisfaction. 

We are now supplying jobbers with PUMP CHAIN, 
TENSO HALTER CHAINS, TIE-OUT CHAINS, and TRACE CHAINS. 
Also TENSO NO. 2-0 in 250 foot packages. 


There should be active demand for this TENSO NO. 2-0. 
As a substitute for *s inch hemp rope, it has many uses 
on the farm and in the town home. It’s the kind of 
chain that will “‘sell itself” if you display it prominently. 








York, Pa., Boston, Chicago, Denver, Detroit, Los Angeles, New York, 
Philadelphia, Pittsburgh, San Francisco, Portland, Bridgeport, Conn. 
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Informal Editorial Comments... 


Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 








joice. 





such return. 


As this issue goes 


to press, there is a wide assort- 
ment of rumors regarding the 
elimination or easing of “limi- 
tation orders” and other war- 
imposed restrictions affecting 
the hardware business. 

It is quite apparent there 
will be many misleading news- 
paper headlines, avidly read 
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Topay we have great reason to re- 
At least one phase of the war is over 
—which means the release of many of our 
sons, brothers, fathers or sweethearts from 
the horrors of war. But, after all, that is the 
personal and individual stde—for there will 
“s be many a home to which there will be no 


To me there is a deeper, more basic reason 
—one that affects humanity in general, and 
takes it out of the purely festive celebration, 
and places it in the more solemn category 
of gratefulness to God for the preservation of 
those ideals of justice for everyone—rich, 
. poor, weak or strong—which we have learned 
d to prize so highly. This victory means con- 
firmation of our faith in the beneficence of 
the God we worship, and of our belief in the 
divine origin of the Ten Commandments upon 
which our entire social structure is based. 

In prehistoric days physical power was the 
law. The strong man could—and did—rob 
his weaker neighbor of anything he coveted 
—his wife, daughter, household goods, of 
livestock; and there was nothing that the 
weaker man could do about it. In fact he 


By J. M. MACKAY 


was lucky 


pened! 


* * * 


by too many who will not read 
the complete news story in- 
volved. Those who read far 
enough down will find in the 
fifth or sixth paragraphs of 
many of these news stories an 
almost nullifying qualification 
of the relief or “releases.” 
Usually, there is a statement 
which states in effect “provid- 
ing such production does not 


V-E DAY .... may 8, 1945 


if he escaped with his life. 

When Hitler and his militaristic group as- 
sembled the most powerful army that ever 
existed, and reverted to the primitive, bar- 
baric method of might over right—openly 
sneering at all religions—they sought to im- 
pose their particular ideology over that of all 
other nations. You know the history of their 
ruthless invasion of the territory of their 
weaker neighbors—ravaging, pillaging and 
slaying with the insatiable lust of a Moloch. 

The Allies were pitifully unprepared to 
withstand them. But with faith and confi- 
dence in God, 
guard and preserve their ideals. 

I believe that when this menace swept 
over all obstacles, and France was forced to 
capitulate, nothing but the grace of God pre- 
vented them from conquering Great Britain 
—regardless of the heroic and superhuman 
resistance of the British. 
Well, you know the fate of the other 
conquered countries. 

And so my belief is that the dominant note 
in our celebration tonighf should be one of 
gratefulness and thanksgiving. 


they heroically strove to 


If that had hap- 


EDITOR'S NOTE: For over 40 years, Mr. Mackay, author of this appropriate V-E Day message has been the office 
manager of the New York unit of Chilton Co., Inc., publishers of HARDWARE AGE and other business papers. 


Half-Peace and Half-War Economy 


impede the war effort, etc.” 
With this essential require- 
ment there can be no quarrel. 
First the war must be entirely 
won and then the peace must 
be won. 

In other words, we may not 
be much further ahead, at the 
moment, as far as resumption 
of civilian goods production is 
concerned. The “easing” of 
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many restrictions on or about 
July 1 do look encouraging 
and, obviously, when the dam 
does break there will be sud- 
den action in a big way. How- 
ever, we still believe that it is 
good advice to repeat, “Don’t 
expect too much too soon.” 
We have been saying that for 
more than two years. 

To date, so-called relief has 
been very carefully qualified 
so that, in our judgment, cur- 
rent newspaper headlines can 
be completely misleading as 
far as civilian goods are con- 
cerned. At the same time, it is 
quite apparent that we are get- 
ting much closer to the point 
where resumption of civilian 
goods production for essential 
civilian use may be expected. 
For this happy day we must 
prepare now. 

In many lines handled by 
retail hardware dealers it is 
definitely a question whether 

* 


* 


or not manufacturers can af. 
ford to resume civilian produe- 
tion and still maintain existing 
OPA price ceilings. 

Chester Bowles, OPA Ad. 
ministrator, is freely quoted as 
espousing a post-war program 
which calls for a continuance 
of high wages, high taxes, low 
prices and high volume pro- 
duction. If Mr. Bowles has 
been correctly quoted, we are 
reminded of the old-time 
Seventh Avenue clothing deal- 
er who could afford to lose 
$10.00 per suit because he sold 
so many suits and thereby had 
a big volume. 

Please read the last two 
paragraphs again and then re- 
fer to your previous issue of 
HarpwaRE AcE (May 10, 
1945) and read again the edi- 
torial comments which start on 
page 85, entitled “OPA Price 
Ceilings Inadequate for the 
Post-War Economy.” 

* 


“Moderneering’—an Inspiration 
For Post-War Merchandising:— 


QO’ the pages immediately 


following, as a contribu- 
tion to the HARDWARE AGE 
POST-WAR. FORUM, our 
readers will find some stimulat- 
ing thoughts for preparing to 
meet the post-war competition 
which all will face. 

As indicated, Wm. J. Cash- 
man, publicity director for 
Landers, Frary & Clark, New 
Britain, Conn., has coordinated 
the thoughts and suggestions of 
a group of non-competing 
manufacturers who offer not a 
blue-print, but essentially an 


* 


inspiration to retail hardware 
merchants who are seriously 
planning modernization of 
their stores to get their full 
share of the post-war business 
that will be available to them. 
All of these participating 
companies offer encourage- 
ment to hardware dealers to do 
a better job, and it is with that 
thought in mind that we hap- 
pily present this summary on 
“Moderneering” with our 
grateful thanks to all the spon- 
sors for the privilege of pub- 
lishing it in HARDWARE AGE. 


Will the Co-Ops Pay Taxes 
Or Not ?:— 


ig was our understanding 

that Representative Wright 
Patman’s Small Business Com- 
mittee was going to consider 
taxation levies on Consumer 
Cooperatives’ wholesale and 


retail operations which would 
closely parallel the taxation as- 
sessed against regular ‘whole- 
sale and retail distributors of 
hardware and allied products. 
(Continued on page 9%) 
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Five disc tumbler, non-spill type. 
Die-cast case and cylinder — steel 
bolt. 2 keys. 







It’s dangerous to make long promises these days, but we 






hope to be able to give you good delivery of Cabinet Lock 






No. 4068 — on rated orders, of course. 











This small sturdy Cabinet Lock is holding the fort for the 
fine line of ILCO Cabinet Locks that you sold before the war 
—and that will be available for you soon after assured Victory. 

As you go over your postwar Want Book put down ILCO 
for a practical range of Cabinet Locks in quality and at prices 


that will mean good business. 



















Independent Lock Company 








STRICTLY FOR EXPORT 
We can’t make much home hardware 
nowadays. Too busy making millions 
of these for shipment to the 
Axis—on the business ends 
of shells and bombs. 


Fitchburg, Massachusetts 


Branches in All Principal Cities 






“Moderneering” the Retail Hardware St 


By RICHARD M. BENNETT 
Consulting Architect-Designer 


RICHARD M. BENNETT 


EDITORS’ NOTE:—Spearheaded by Wm. J. Cashman, its promotion 
director, Landers, Frary & Clark, New Britain. Conn. has originated and 
organized the “Moderneering Program” for retail hardware stores and 
other channels which distribute major and traffic household appliances. 
It is a copyrighted feature of this company’s “U” for “V” Day plan and 
in this particular has the cooperative support of the following manufac- 
turers: Pittsburgh Plate Glass Co., Pittsburgh, Pa.. Congoleum-Nairn Inc., 
Kearney. N. J., The Celotex Corporation, Chicago, Ill., Sylvania Electric 
Products Co., N. Y. City, W. C. Heller & Co., Montpelier, Ohio, Amer- 
ican Store Equipment Corp., Detroit, Mich: Devoe & Raynolds Co., Inc., 
New York City, The Carrier Corp., Syracuse, N. Y., and the National 
Electric Sign Association. 


Richard M. Bennett, well known store modernization consultant and 
professor of design in the Department of Architecture, Yale University, 
was retained by Landers, Frary & Clark to create and coordinate the 
“Moderneering Plan.” In addition to the facilities of the manufacturers, 
previously mentioned Prof. Bennett had the assistance of Dr. O. P. Robin- 
son of the New York University School of Retailing. a nationally known 
retail expert. 

It is the thought of the sponsors participating in the “Modern Plan” 
that their suggestions will serve as a basic guide from which individual 
plans may be constructed specifically suited to cope with local conditions. 


To these men and companies acknowledgment is made for the text 
and illustrations of this article and the related material in the pages 
immediately following, feeling that this material is a thought-provoking, 
stimulating contribution to the HARDWARE AGE POST-WAR FORUM. 


“They shall beat their swords into ploughshares 


HARDWARE AGE 


z inadequacies of 


present-day retail merchandising 
are being recognized by more and 
more store owners who are ask- 
ing themselves how they can be 
ready to meet the increased com- 
petition that will follow victory. 

Lack of critical materials for 
building construction and mod- 
ernization has kept the average 
retailer marking time during these 
war years and his necessarily low 
stocks of available merchandise 
have also helped to slow down the 
working efficiency of almost every 
store operation. This, coupled with 
the fact that hundreds of homes in 
every community have been forced 
to do without many items impor- 
tant to everyday living conve- 
niences, suggests that modern ef- 
ficient, store organizations are 
those that will have the capacity 
to handle accelerated consumer 
buying and to hold this business 
under extremely competitive con- 
ditions after V-Day. 


Must Gear Themselves 


I am convinced that the hard- 
ware and electrical appliance stores 
of tomorrow must gear themselves 
for new and accelerated merchan- 
dising strategy in order to keep in 
step with the new and amazingly 
modern household appliances that 
are being designed today and will 
soon be in production for the 
added convenience and comfort -of 
Mr. and Mrs. America. Unless 
this is done, it is reasonable to be- 
lieve that the first rush of post- 
war consumer buying will dwindle 
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to a trickling stream that will 
finally stop, of itself, as tomor- 
row’s purchasers turn their loyal- 
ties and buying habits toward the 
up-to-date store where proper 
lighting, good floor covering and 
pleasing interiors, invite inspec- 
tion and purchase of well-display- 
ed, strategically arranged, mer- 
chandise. 


Must Attract Interest 


The time has passed when three 
walls, a ceiling and a doorway can 
be expected to move any profitable 
volume of merchandise unless 
serious consideration is given to 
attracting consumer interest. and 





Store for Post-War Competition 


encouraging purchase by means of 
well laid out interiors with feature 
displays and arrangements. 

This is the reason for the de- 
velopment of “Moderneering” as 
a basic guide to store planning 
and modernization. It is designed 
to be a foil to “wishful thinking” 
and thereby to help retail store 
owners to visualize how their own 
establishments can be modernized 
and laid out anew for advanced 
merchandising efficiency. This has 
been done by developing the im- 
portant phases that influence the 
merchandising efficiency of a 
store—front, interior, flooring, 
lighting, display fixtures—and re- 
lating these to actual materials 


BASIC FLOOR PLAN OF THE HARDWARE STORE 


Although this plan is for the entire floor of the store, specific designations are made only for the 
placing of appliances. Location of other sections or departments has been left to the discretion of 
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“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 







the dealer who is more familiar with what is needed than are the members of this sponsoring group. 


A. Ranges 

B. Dishwashers 

C. Hot Water Heater 
D. Refrigerators 

E. Home Freezer 





F. Automatic Washer 
G. Wringer Washer 

* H. Ironers 
I. Hand Irons 


L. Floor polisher 








J. Tank Vacuum Cleaner 
K. Floor Vacuum Cleaner 


M. Small Appliances 


N. Floor Radios 

O. Table Radios 

P. Service 

R. Changeable Features 
S. Air Conditioning Duct 
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that can be used in accomplishing 
the desired overall effect. In order 
to bring “Moderneering” down-to- 
earth, the manufacturers of se- 
lected products and materials were 
invited to show in graphic form, 
how each of these specific elements 
could be employed to best advan- 
tage, and to give an approximate 
estimate of costs based on their 
specifications, according to basic 
floor plans for hardware store, 
electrical appliance and _ radio 
store, and appliance center for de- 
partment store, furniture store or 
utility. 


A Graphic Study 


I look upon “Moderneering” as 
a graphic study of modern mer- 
chandising, showing in picture 
study form how physical properties 
and their strategic arrangement 
have much to do with encouraging 
multiple sales and building a 
profitable volume of retail busi- 
ness. The suggestions and recom- 
mendations that have been incor- 
porated in the plans for store lay- 
out and the general schematic set- 
up of interior arrangements may 
be applied to every retailer's own 
store modernization problems. It 
is presented in “Moderneering” 
form in such a way that a new idea 
may be adapted from one or an- 


other plan and be used to advan- 
tage without requiring overall 
adoption of any specific layout. 


Purpose of “Moderneering” 


The purpose of “Moderneering” 
is to put forward-planning on a 
practical basis by giving every re- 
tailer something specific to work 
with, and to encourage him to 
make a start toward modernizing 
his present-day store. 

I recommend that local archi- 
tects or building contractors 
should be engaged to relate the 
principles of “Moderneering” to 
specific store requirements and 
the program of modernization en- 
tered upon with a comprehensive 
picture of the overall plan that will 
confront the retailer who sets out 
to have this work done. In this 
way, a completed harmony is as- 
sured even though the actual work 
may be extended over a logical 
period of time according to what- 
ever budgeted set-up of costs and 
allocations for net profit is de- 
cided upon. 

The sign of the suggested store 
is not entirely arbitrary, since it 
is average for stores in this gen- 
eral classification. However, the 
relationships are definitely de- 
termined and it must be noted that 
aisle widths in the appliance sec- 


tions forecast a trend in being a 
trifle wider than usual practice 
emphasizing progressive strategy 
in display arrangement. Wider 
aisles are suggested so that the cus- 
tomer will be able to step back 
relatively unmolested to get full 
view of merchandise which goes 
to the floor—a distance not de- 
sirable for on-the-counter merchan- 
dise. 


Guiding Traffic Flow 


Crosswise display counter at 
front of store is intended to excite 
interest in seasonal and impulse 
items or giftwares, and at the same 


time guide traffic flow to right or’ 


left of store. If the customer has 
entered the store with a definite 
hardware purchase in mind the 
obvious direction that he will take 
is to the right where wall cabinets 
and display counters invite his in- 
spection of their merchandise 
thereby directing customer to 
point-of-purchase without delay. 

Related items and counter dis- 
plays of interesting hardware fea- 
tures bid for customer attention as 
he penetrates this right hand area 
of the store. 

Hardware men could do well to 
draw attention to the rear of their 
store by means of home garden 
and other seasonal displays, 








“Moderneered” Store Sign Recommendations 
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Letters recommended by the National Electric Sign Association in the “Moderneered” sign for this hardware store 
are 24 in. and 35 in. high with an overall lettering spread of 32 ft. Material, porcelain enamel steel; Colors, two; 
Tubing, single stroke fluorescent: Hue, optional; Transformers, 60 MA; Method of installation, anchored to marquee; 
Approximate cost, less installation, $800, with double tube, $1,075, with double tube in fluorescent and one tube in 
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rear $1,375. 
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The “Moderneered” 


By Pittsburgh Plate Glass Company, 





Store Front 


Pittsburgh, Pa. 


Tue facing on the pilasters and facia 
is jade green Carrara structural glass polished 
finish. The entire bulkhead facing from the 
inside of the pilasters to the door jamb is wine 
Carrara structural glass polished finished 
metal, or a lathed and plastered smooth finish, 
plaster painted a light color. 

If the ceiling of the marquee be made of 
structural glass, the face should also be of 
structural glass of a different color, but a color 
that is complimentary. 

At the top of the facia a metal corner mem- 
ber is used, so that there will be no leakage 
at the top of the structural glass. A small metal 
enclosure member is also used at both right 
and left side of Carrara facia, running from 
sidewalk level to the top. 

Door jambs are to be steel channels—wood 
blocked—extending up only to the inverted 
marquee line, which should be tied in with.a 
steel channel to the right side of the store for 


stability, the tieing-in channel to be used as 
a structural member for the inverted marquee. 
The entire door jamb assembly is to be metal 
covered finish, the same that is used in the 
store front. 

The floor of the marquee, which is within the 
store front, would be lathed and plastered 
smooth finish and painted with a reflected 
color, so that the lighting in the ceiling of the 
store, along the head of the plate glass will 
strike reflect — and make the free standing 
metal letters “Appliances” stand out in relief. 

The metal push and pull bars are %-in. 
Herculite with Lucite. Locks for these doors can 
be placed either in the top and bottom channel 
or in the bottom channel alone. ‘ 

The sign “Modern Hardware” can be of 
either wine Carrara laminated on the jade 
green facia or metal letters, free standing 
about ¥2 in. and resting on the awning box. 














wheeled goods — home - owners’ 
merchandise so arranged as to be 
just as pleasing and interesting as 
the carefully planned strategy “up 
front.” This will do much to pro- 
vide a three-way impact: (1) by 
drawing “half-way” customers to 
the back of the store and guiding 
them to major appliance displays 
on the other side; (2) by interest- 
ing purchasers of. electrical ap- 
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pliances and influencing them to 
exit by way of the hardwares on 
display; (3) by guiding demand- 
customers who have gone at once 
to rear of store, toward either 
major appliance or hardware sec- 
tions according to their current in- 
terests. 

Note: It is assumed that hard- 
ware dealers who examine this 
plan have developed their own 






store arrangements, based on their 
own retailing experience and inti- 
mate knowledge of neighborhood 
preferences and requirements. The 
suggestions made here are there- 
fore basic only, and are offered as 
a guide to dealer thinking as a 
check-up on the layout of indi- 
vidual hardware sections. 
Merchandising strategy at the 
(Continued on page 95) 
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Display Fixture Recommendations 
For the “Moderneered’ Store 


By W. C. HELLER & CO. 


Montpelier, Ohi 
anes. ne 7, as- 








. : play combined with ready access 
— : to stock at point of sale should be 
among first principles in the suc- 

k 2 cessful planning of display fix- 


tures for hardware items. 

The design of hardware display 
fixtures should meet these require- 
ments for good merchandising. 
7 Studies based on long experience 

| ! : in successful hardware retailing 

¥Y suggest that counfers or island dis- 

play stands should not exceed 4 

— ft. in height—33 in. being more 

often preferred to accommodate 
é the average customer. 


















































Depths of Displays 


[IO 
ee 


Depth of counter or island dis- 
plays is best set at about 31 in. for 


| average reach of hand. Using 
counters or tables back to back, 
with adjoining end-piece display 


sections, a preferred merchandis- 
ing area, would be in the neighbor- 
ee = hood of 5 by 12 ft. 

When stocking merchandise in 
=, cabinets where hinged panels carry 
a display of samples, merchandise 
shown on the right panel should be 
stored at the left side of cabinet 
interior. Opening the left panel 
door to get at merchandise fea- 



































W. C. Heller Co. shows wall cabinets on modern terraced 
display of hardware and household items with 
demand merchandise, impulse 
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tured on face of right hand panel 
keeps the selected sample in full 
view. 

Wall cabinets that are designed 
to carry a stock of items displayed 
help to streamline customer pur- 
chases and save valuable time. 
Care is taken to give full store 
visibility at all times and to en- 
courage related purchases by a 
carefully planned sequence of 
items featured. 

The wall cabinet and display 
counters shown here are represen- 
tative but, of course, many vari- 
ances are possible in design and 
dimensions to suit the particular 
space and arrangement problems 
of individual store owners, as 
well as community preferences 
which often dictate the type of 
feature ‘displays needed. 


Types of Fixtures 


According to specific require- 
ments, display fixtures may be had 
in a wide choice of open-shelving, 
sliding panels, hinged doors, 
drawers and binds, undercut coun- 
ters. Tables can be either round- 
end or square—a combination of 
both end styles making possible a 
pleasing front appearance that 
helps streamline traffic flow and 
provides maximum display sur- 
face at the same time. 

Islands and tables can be fitted 
with terraced top sections that pro- 
vide for built-up displays. These 
top sections are easily removable 
and interchangeable according to 
featured items, thereby changing 


top display tables which provides full capacity for the 
suggestions for the strategic arrangement of 
items and related display. 











Use of Celotex Materials 
In “Moderneering” Plan 


The Celotex Corp., 120 So. La Salle St., Chicago, Ill., is one of the participating 

and cooperating manufacturers in the “Moderneering” plan. This company 

offers suggestions for using Celotex Interior Finish materials and Celotex Tile 

Board for ceilings, walls, and as part of certain display fixtures. Standard 

4-ft. wide Celotex building board and related products of this company have 

many applications in the post-war modernized store. Dealers are invited 
to write the company for details fitting their own specific needs. 








the general appearance of the deal- 
er’s layout to avoid static, unin- 
teresting sameness. Wall cabinets 
are made with cut in “toe-space” at 
the bottom which brings the cus- 
tomer closer to the displayed items. 

Floor platforms protect major 
items from traffic and at the same 
time encourage customer inspec- 
tion; added height gives floor mer- 
chandise extra eye appeal. 

These display fixtures are manu- 
factured of hardwood and can be 
finished in attractive colors to 
harmonize with individual store 
interiors or may be had in natural 
oak, stained or varnished. Basic 
measurements have been main- 
tained throughout the line so that 
new equipment can accompany 
older installations where such a 
plan is required. 

Their design and proportion de- 
pends upon the proper display 
sequence of different types of mer- 
chandise in relation to the mea- 
surements of the store itself. 

Obviously, this arrangement is 
subject to change and seasonal re- 


vision according to the neighbor- 
hood and type of customer dealt 
with. While these proposals are 
most generally basic, an analysis 
of the dealer’s sales department 
will help to determine the kind of 
merchandise that should be given 
first consideration in the store ar- 
rangement. 


Front of Store Displays 


It is important to bear in mind 
that, as a general rule, seasonal 
and impulse items are best fea- 
tured at the front of the store, 
standard demand items farther 
along from the front encouraging 
further penetration into the store 
fer demand goods and highlight- 
ing impulse merchandise upon the 
entrance and again before the exit 
of the customer who has made 
other purchases. 

It is also a good rule to display 
related merchandise with demand 
items, paint, brushes, putty knives, 
sandpaper, etc., in the paint sec- 
tion for example. 














l \ MPLE and economical il- 


lumination is provided by this pat- 
tern of overhead fluorescent light- 
ing. Units located above major ap- 
pliances are equipped with frosted 
glass shields so that a specular glare 
from the gleaming porcelain enamel 
surfaces of such products is avoided 
and a most attractive presentation 
for the prospect is made. Lighting 
units located over sections where 
minor appliances, cutlery and other 
small items are sold have louver 
shields. Such shields permit a por- 
tion of light output to fall directly 
on the merchandise, thereby giving 
it desirable, higher customer visi- 








Custom-built plastic fixtures, contain- 
ing fluorescent lamps and arranged 
in a near continuous series provide 
a strikingly modern note in the dem- 
onstration alcove. All light on the 
appliance is completely diffused. 
Note how the lighting system vivid- 
ly silhouettes the outline sign letters. 
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Lighting the 
“Moderneered” 
Hardware 
Store 


Recommendations by 


Sylvania Electric Products Corp., 


New York City 
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Rectangular figures indicate fluorescent fixtures, stars 
are incandescent spotlights, circles “pillars of light.” 
Cut away ceiling illustration at top shows location of 
lighting fixtures in relation to the various displays. 


bility. Each of the fluorescent units 
contains four 40-watt lamps. 
Supplementary incandescent spot- 
lights, by which customer attention 
is riveted on specific counter and 
displays containing either high- 
profit or sale merchandise, are in- 
tegral parts of the plan. For the 


Construction detailé of the “pillar of 

light” is afforded by this sketch. 

Note particularly how the flaring 

column accommodates several spot- 

lights, which flood as few or as 

many counters in the area as is 
desirable. 





most part, these spotlights are in- 
stalled directly into the Celotex tile 
ceiling. Note, however, how the two 
“pillars of light” dramatize both the 
entire appearance of the store and 
a large portion of traffic counter 
merchandise. The pillars rise di- 


(Continued on page 96) 





This drawing illustrates the high- 
lighting of traffic counter merchan- 
dise possible with the recessed ceil- 
ing spotlights. The fluorescent light- 
ing fixture seen at the left is the 
heart of the general lighting system 
and is furnished as a complete, 
ready to install “package of light.” 
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Indicates areas in which 
a light linoleum is used. 


Shows areas best adapted 
to use of dark linoleum. 











Wall and Floor Linoleum 
For the “Moderneered” Store 


, Sane one of 


the four qualities required of a suc- 
cessful store floor, is a combination 
of color and design. In linoleum the 
proper color which may be corre- 
lated with fixtures, paint and prod- 
uct is available and design is un- 
limited. Thus appearance, which is 
so necessary in the display of mer- 
chandise, is a quality which is as- 
sured to the store owner who installs 
linoleum. 

At the entrance area to this open- 
face store, a dark pattern of lino- 
leum has been combined with one- 
inch feature strips of a contrasting 
color. The large area of the store 
interior is covered with a lighter pat- 
tern and the area around the outer 
edge of the store on which the larger 
appliances rest is covered in the 
darker pattern. The show window 
floor, counter tips for all hardware 
accessories, appliances and. service 
desk tops, part‘of the demonstration 
area floor, and cabinet tops also are 
covered with a dark pattern. A 
small platform in the window carries 
the light pattern and the screen be- 
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By Congoleum-Nairn, Inc., 
Kearny, N. J. 


hind some of the equipment in the 
store window is painted to match. A 
linoleum floor with a light back- 
ground, such as the one suggested 
for this floor, reflects more light than 
a darker pattern and so presents the 
appearance of more space. 


Specifications for 
““Moderneered” Linoleum Floors 


Materials: The linoleum should be 
1% in. thick. Lining felt: On wood 
underfloors, only, duplex felt should 
be used. Adhesive: For cementing 
both lining felt and linoleum, Green 
Label paste should be used. 

Under Floor Conditions: Wood— 
The wood floor should be a double 
one. It must be smooth and even 
and thoroughly nailed. The top 
boards should be_ well-seasoned 
tongue-and-groove lumber not more 
than 314 in. face of 4% in. plywood. 
Old defective floors should be re- 
nailed and sanded. Concrete: The 
concrete floor should be furnished 
with a smooth, even-trowel cement 


finish. The concrete floor should be 
dry before installation of the lino- 
leum. The linoleum should be in- 
stalled by an approved contractor 
strictly in accordance with the man- 
ufacturer’S specifications. 


Linoleum Walls 


Materials: Adhesive—For bonding 
wall lincleum to the ynderwall, wall 
adhesive should be used. Under- 
wall Conditions: Plaster Walls — 
They should be of good quality, with 
white coat finish and erected in such 
a manner that when dry they will be 
firm, hard and smooth. Rough spots 
and trowel marks should be smoothed 
with coarse sandpaper. Cracks or 
indentations should be filled with a 
non-shrinking plaster compound 
sanded to a smooth surface when 
dry. Gypsum Wall Board Walls: 
When gypsum wall board is used, 
it should be % in. recessed-edge 
type, utilizing a non-metallic tape 
and cement flush-joint system. The 
gypsum wall board should be framed 
in accordance with the specifications 
of the wall board manufacturer. All 


(Continued on page %6) 








The main section 
devoted to paint 
fills ome entire 
sidewall and ex- 
tends from floor 
to ceiling. Every 
shelf has plenty 
of width and can 
accommodate 
the large or small 
containers easily. 


Tobinson Bros. features the line 
throughout the store and gives 
sound advice to paint customers 
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E XTENSIVE, well 


arranged stocks and ‘eye-compel- 
ling display methods have com- 
bined to make paint a major pro- 
ducer of revenue and traffic for 
Tobinson Bros. of Rockford, IIl. 
One entire sidewall of the store is 
given over to paint ard the stock 
is so large that the line also oc- 
cupies space in two other sections 
of the establishment. Customers 
have paint brought to their atten- 
tion as soon as they enter the doors 
and are constantly reminded of it 
as long as they remain in the store. 
When they see paint they think of 
it and then they usually buy it. 
The principal paint section oc- 


If a customer wants sandpaper this 
is the place where he'll find it. 
Every bin is labeled and it is an 
easy matter to find what's wanted. 
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The office is at 
the rear of the 
store and is sur- 
rounded by paint. 
Note how decals 
have been placed 
on the entrance 
woodwork. Many 
a customer makes 
a purchase when 
he sees them. 
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cupies one entire sidewall and is store and their salesmen have a 
seven shelves high with the first thorough knowledge of the line 
one just a few inches above floor _and are well versed in the solving 
level. The shelves are wide and of paint problems. They are able 
high so that both large and small _to give prospects plenty of assist- 
cans may be displayed effectively. (Continued on page 97) 

Small cans are stacked two or 
three high. This type of shelf ar- 
rangement has the added advan- 
tage of making it an easy matter 
to shift stock about whenever the 
occasion arises. This has been 
particularly valuable during war- 
time when the size of both stocks 
and containers has fluctuated con- 
siderably. Color panels are dis- 
played the entire length of the 
main department and are of de- 
cided assistance in making sales. 
The two brothers who own the 





Sponges are displayed in much the 
same manner as sandpaper. Each 
item is easily seen and prices of 
every grade shown are featured. 
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And here's a closeup showing how the featured lines stand out. 
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A general view of 
the sidewalls. The 
shelves run from 
the floor all the 
way to the ceil- 
ing. The ledge 
and lighting serve 
to draw the eyes 
of customers to 
the featured ar- 
ticles and raised 
signs identify 
each of the de- 
partments. 





Spotlights Fast-Moving Merchandise 
In Floor-to-Ceiling Shelves 


Ledge and indirect lights attract 
customers to featured lines shown 
in Ray-Wharton Hardware Co. store 











Maw hardware 


dealers prefer the floor to ceiling 
type of shelving because it permits 
the showing of a great deal of mer- 
chandise. On the other hand, this 
sort of shelving too frequently 
confuses the prospect because it 
does not center his attention on 
any particular spot. 

J. H. Hendry, owner of the Ray- 
Wharton Hardware Co., Rockford, 
Ill. has solved his shelf display 
problem very well and is still able 
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In Bolivia the natives use the “‘armor- 
plated”’ skin of the armadillo for mu- 
sical instruments. 
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* * 





The Remington Hi-Speed 22 long rifle 
cartridge has enough crash-power to 
zip clean through seven 74”’ pine boards. 
That’s real power! 


* ~~ * 
The jackrabbit is not a rabbit at all. It 
is a hare. But you never heard of any- 
one going jackhare hunting, did you? 

* * 7 
Remington Arms Company, Inc., once 
manufactured, of all things, button fast- 
ener machines for shoe manufacturers. 
The firm also made cotton gins. 

* of * 
The average cock pheasant, dressed, 
will weigh more than the average cot- 
tontail rabbit, dressed. Pheasant weight 
2 pounds, rabbit 114 pounds. 

oa * * 
Remington ammunition has exclusive 
Kleanbore non-corrosive priming, which 
will not rust or corrode gun barrels. 

+ + 7” 
Most sea birds are known to drink salt 
water in preference to fresh; indeed, 
captive gulls may die without it. 
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X-Ray photo of a shot charge traveling through the barrel of a shotgun. 


BRIDGEPORT, CONN., MAY 24, 
1945. Not long ago, Remington research 
workers cooperated with the Westing- 
house Research Laboratories in develop- 
ing a new high-speed X-ray machine. 
This equipment is capable of taking 
X-ray pictures at one one-millionth of a 
second, thus making it possible to photo- 
graph bullets in motion in rifle barrels 
and bullets penetrating steel plates. 


PAPER PACKS A WAR PUNCH—SAVE IT! 
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X-Ray Camera Takes Pictures Inside Barrels of Guns 








The old adage about building a 
better mousetrap and the world 
beating a pathway to your door 
is as true today as it used to be. 


To you, as a dealer, building a 
“better mousetrap”’ means keep- 
ing your store up-to-date. It 
means stocking high-quality 
hardware and sporting goods 
which have a wide consumer de- 





mand as a result of aggressive 
advertising and sales promotion. 
And it means a lot of other things 
like doing everything possible to 
increase store traffic, encourag- 
ing related sales, keeping abreast 
of merchandise availability and 
modern sales ideas. The story of 
the “‘better mousetrap”’ may be 
old, but the application of new 
ideas will keep your customers 
beating a pathway to your door. 






















While the recent use of this equipment 
has been for study of military bullets in 
action within gun barrels and on armor 
plate, eventually research workers will 
utilize these amazing machines and the 
scientific facts they reveal in producing 
even finer sporting arms and ammuni- 
tion than ever before. 


* * * 


Hi-Speed and Kleanbore are Reg. U. S. Pat.Off. by 
Remington Arms Co., Inc., Bridgeport 2,Conn. 
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“If he thinks I’m going in there 
and get all wet... he’s crazy.” 
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to retain floor to ceiling wall 
shelving generally. 

He accomplished. this result by 
building out one of the shelves 
into a ledge like arrangement, 
slightly above head level. A drop 
board all along the front helps 
heighten the effect and shelters the 
special, fluorescent type of indirect 
lighting. Adjustable shelving was 
placed from below the lights level 
down to counter top level. 

The new setup gives Mr. Hendry 
a display section which instantly 
catches the attention of every cus- 
tomer who enters the establish- 
ment. The eye naturally travels 
along that lighted ledge and is 
fixed on the merchandise display- 
ed below. 

“This entire arrangement, in- 
cluding the special lighting, cost 
us only two hundred and fifty dol- 
lars,” says Mr. Hendry, “but it 
has paid for itself in a short time. 
We have a long store. This new 
shelf extends for more than one 
hundred feet, starting right at 
the front with the pottery section.” 

Before he decided on this dis- 


play arrangement, Mr. Hendry 
called in numerous fixture experts. 
Practically all of them urged him 
to get rid of his shelving near the 
ceiling. However, he wanted to 
keep that high shelving. 


Shelves Pay Profits 


Past merchandising experience 
taught Mr. Hendry that it paid to 
have a lot of merchandise dis- 
played on shelves in addition to 
that displayed on counters and 
tables. Especially was this true in 
a store handling many articles for 
the farm trade. 

“I am very pleased at the way 
our new setup is working out,” 
says Mr. Hendry. “I had to de- 
sign it myself, for only I knew 
what I wanted. We had raised de- 
partment signs placed on the ledge 
end this helps customers to iden- 
tify the goods they want. Our 
women customers are always com- 
menting on how much they like 
the new arrangement, and _ this 
vindicates our belief in it.” 

The first section near the front 





of the store is given over to a 
showing of pottery, including 
many colored items. They are all 
shown on glass shelving which 
lends attractiveness to the mer- 
chandise. The adjustable wooden 
shelving for the rest of the new 
arrangement makes it possible to 
display various types of merchan- 
dise. 

After the war Mr. Hendry plans 
to extend this new type of display 
on the other side of the store, and 
still retain all of his top shelving. 
He is also going to put in some 
steel girders which will enable him 
to remove the supporting pillars 
throughout the store and afford a 
better view. 

“I am going to need all that 
shelving near the ceiling in order 
to carry stocks of post-war mer- 
chandise,” says Mr. Hendry, “for 
I know such display will help me 
to sell more goods. The indirectly 
lighted area down near the coun- 
ter top level can continue to be 
the spot where fast moving mer- 
chandise can be stocked to ad- 
vantage.” 


This Display Stopped the Sports Enthusiasts 





This attractive sporting goods was featured recently by Omer De Serres, Ltd., Montreal, Canada, and com- 


bines a showing of equipment used in 
fisherman clothed in waders, coat and hat. 
rods, both of which are de in Canad 


aluminum tubes for fishing 








fishing, tennis, baseball and softball. The central figure shows a 
In the central foreground are aluminum fishing reels and 
Tennis and badminton rackets are 


in the side background while the right and left foreground are given over to a display of baseball and 
softball equipment. The two growing plants in the background add to the attractiveness of the display. The 
firm reports that stocks of many of the items shown are low. It’s hard to believe when you see this display. 
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Create the largest sales volume and the 
best net profit of any line of hardware. (Your own records will 
verify that fact.) 


for 


True Temper KNOWN VALUES are produced in 8 major hard- 
ware lines. 

The production facilities, financial responsibility, merchan- 
dising and distribution policies, are firmly established and will— 


Postwar 


1—Thru concentration of production 
2—Thru selective distribution 
3—Thru better service by more prompt deliveries— 
Make available to consumers everywhere, thru their home town 
hardware store better merchandise at less cost. 
These better values will produce ever increasing sales and 


profit. ~ omen 
In addition 


Powerful National advertising will constantly tell to millions of 
consumers the facts of these better values and direct them to 
their home town hardware store to see and buy. 





THE AMERICAN FORK AND HOE COMPANY > CLEVELAND, OHIO 
Makers of 


TRUE TEMPER PRODUCTS | 
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10 Ways of Reducing Overhead 
During Wartime—or Any Time 





(ia average hard- 


ware dealer listens to convention 
speakers and reads articles in trade 
magazines which say it is impor- 
tant to keep down overhead during 
boom times lest higher costs eat 
up the profit of a larger volume of 
business. And Mr. Average Hard- 
ware Dealer grumbles, “But how 
can I keep down overhead these 
days, let alone cut my costs?” 
Strange as it may seem, there 
are ways in which the hardware 
dealer can reduce costs during 
wartime as well as in peacetime. 
Once you learn to use these meth- 
ods you can save money for your 
firm every year, money that can 
be put into a capital reserve. 
Study the following measures 
and see if you can apply one or 
more to your business right now. 
The application of even one idea 
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ff 


will make your store more profit- 


able. 


1. How to discount at a profit. 


It will pay yowto borrow money 
at your bank, if need be, so as to 
discount all bills. Today, almost 
everywhere in the country, money 
can be borrowed for 5 per cent or 
less. The discount on your pur- 
chases averages 2 per cent. This 
figures out 24 per cent a year. 
Keep alert to your bills and you 
will come out ahead, even if you 
have to borrow money to do it. 

2. Lower insurance rates. Call 
in your insurance man and ask 
him how you can obtain lower 
premiums. If you install fire- 
proof ceilings, sprinkler system, 
etc., your cost may be repaid in a 
few years by reduction of rates 
and also by reduced fire hazards 
which no longer can threaten long, 
expensive interruption of your 
business. 


“2 Don't skim over this article. 
Read it thoroughly 
and then see 
if you can apply it 
to your own business 


3. Weekly profit and loss sheet. 
If you have this system it will en- 
able you to study your profits and 
losses and check increased ex- 
penses. You will thus be able to 
curtail growing expenses before 
they run away with your profit. 
The time to nip increasing costs 
in the bud is when they first ap- 
pear, not after they have run 
rampant 30 days or longer. 

4. Control the size of your store. 
Adjust your square footage to 
your needs for merchandise, dis- 
play and customer room. If your 
store is too small to accommodate 
rush period traffic, you are build- 
ing ill-will and losing business. If 
your space is too large, your sales- 
men are compelled to do walking 
around that makes each sale-time 
longer—which means you need 
more salesmen for a given volume. 

Many merchants do 80 per cent 
of their hardware business on 20 
per cent of their stock. Note your 


“Call in your 
insurance man 
and ask him 
how you can 
obtain lower 
premiums.” 
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NUTS 
to the 
axis 


Topay the dependability 
of circle © fasteners is being 


proven in nearly every allied weapon ‘used in this global war. . Give a thought to this when 


you are planning your 
blueprints for tomorrow. 


COMPANY 


NORTH TONAWANDA, NEW YORK 
SALES OFFICES IN PRINCIPAL CITIES 


@ A section of one 
battery of nut makers 
which produces thou- 
sands of circle ® 
nuts daily—in various 


shapes and sizes. 
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THE GREAT NECK 
SYMBOL OF QUAL- 





As New As 


Tomorrow! 


Set in a Brand New, eye-catching 
Orange & Black display of 
special design, the GREAT 
NECK Red-and-Black PLASTIC 
Handle Wood Chisel is as 


popular as ever! 


y | 
Creer NECK 


HANDLE 





UNBREAKABLE 





New Display of 
No. 22 Unbreakable Handle 
Wood Chisel 


Each Chisel is of sci- 


entifically tempered high grade 
alloy steel. 


Each Handle is of Red- 


and-Black Plastic that is 
% Unbreakable! 
% Shatterproof! 
% Splinterproof! 
% Warp-proofl 


ITY & SERVICE 








GREAT NECK SAW 
MANUFACTURERS, INC. 
MINEOLA, L. I. 
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fast selling items. Keep them 
handiest. Don’t permit slow sellers 
to occupy premium display space. 

5. Are you lucky enough to 
have a delivery truck? Why not 
cut operating expenses by sharing 
it with a few other merchants? 
Or if one of your neighbors has a 
truck and you haven't, put the 
thought up to him. In this way he 
can cut costs, and for a moderate 
expense you can maintain the ser- 
vice—which will keep your cus- 
tomers and thus prove profitable. 

6. Have you lost your window 
display man to the war? And are 
you neglecting your windows? If 
so, arrange with the display man 
at the local department store to 
work a night or two for you. He'll 
welcome the extra money. Apply 
this also to card and sign-writers. 

7. Have you too much space? 
Why not sublet what you can 


spare? Choose a tenant selling 
some article allied to, but not in 
competition with your merchan- 
dise. Or make your store tem- 
porarily headquarters for a War 
Bond drive, or for the Red Cross, 
or some war-connected agency. 
The extra traffic brought into vour 
store will mean extra sales which 
will pay you as surely as would a 
tenant. 

8. Keep well stocked. You and 
your salesmen should always turn 
in a slip to the office when an item 
is running low. Then when re- 
ordering, always consult past sales 
figures. Buy in lots that will save 
freight and enable you to get dis- 
counts. To order in small lots 
may prove expensive if you must 
order frequently. 

9. Departmentalize sales. Break 
down your sales so you know what 
departments bring the best profits. 
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“ Study your 
profits and 
losses and 
check your 
increased 
expenses.” 


Concentrate on those lines. Push 
them for all you are worth. Let 
your staff do most of the sales 
work on the smaller lines—under 
your supervision. You should be 
the best salesman in your store, so 
go after the most important or- 
ders and try to sell items which 
bring the best results. 

10. Reduce credit sales to an 
absolute minimum. This not only 
avoids loss but saves clerical time. 
The best sale is a cash sale, and 
in these times almost all customers 
can pay cash. So why build up a 
burden of paper-work for your- 
self? 

Remember — business men who 
succeed know that a study of costs 
and ways of reducing them always 
pay big dividends. The merchant 
who is daily aware of his costs as 
well as sales possibilities has a 
grasp on his business which will 
help him to better profits. 


State Expenditures 
XPENDITURES for general 


control in state governments 
include those of the legislative, 
executive and judicial branches and 
auxiliary agencies such as_ those 
dealing with elections, finance, per- 
sonnel, administration, etc. The 
cost for these purposes for the fiscal 
year 1923 was about $78 million; 
in 1932 the cost was $123 million 
and in 1943 it was more than $170 
million. 


Increased Debt 


HE gross’ federal, state and lo- 

cal debt increased $27 billion 
from June 30, 1913 to June 30, 1922. 
From 1922 to June 30, 1940 it in- 
creased another $30 billion. In the 
next four years to June 30, 1944, 
$157 billion was added so that on 
June 30, 1944 the gross debt of the 
three levels of government was $220 
billion. 
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FEATURE THIS “‘AVAILABLE’’ MERCHANDISE 


Yes... Kellogg Quality Brushes are available, probably 
not in as large quantities as you would like to receive, 
but we are doing our best to help take some of the bur- 
den out of war time home keeping by placing regular, 
if limited, supplies in the hands of live retailers through- 
out the country. 

Kellogg Quality Brushes may be purchased only at 
retail stores and . . . more stores sell Kellogg Quality 
Brushes than any other brand! That is because they 
are real quality thru and thru. They show the retailer an 
attractive margin of profit, and they enjoy a quick 
turnover when properly displayed on the attractive 
permanent wood counter merchandisers which are 
furnished at no additional charge with small initial 
assortments. 


A postcard inquiry will bring you full deiails. 


wholesaler 


KELLOGG BRUSH MFG. CO. WESTFIELD, MASSACHUSETTS 


KELLOGG QUALITY BRUSHES ARE SOLD ONLY THROUGH RETAIL STORES 








1! years of operation 
and consistent growth 
under one manage- 
ment. Thanks, dis- 
tributors and dealers, 


for your cooperation! 





| that there is no tax legislation 
| pending at present and that it 


| separate tax bill for taxing Co- 
ops can be obtained. He also 


| to come up for action in many 
_months. This is good reason- 
| ing and a further argument for | 


Just Among Ourselves 
(Continued from page 70) 

It did not work out exactly 
that way, but in several cities 
throughout the country special 
regional hearings have been | 
held by this committee to per- 
mit “pro and con” arguments 
on the subject. As this issue 
goes to press, the final regional 

_ meeting is being held in Bos- 
| ton, 
We have had Harpwake | 


tically all of these regional 
meetings and it is our intention 
to personally attend the sum- 
marization session to be held 
| in Washington shortly. 
Until we are able to digest 
the reports of the several re- | 
| gional meetings and absorb the 
program at the Washington 
wind-up, we are withholding 
comment as to the usefulness 
of this Congressional Commit- | 
tee’s interest in this subject. At 
the same time, we feel that we 
were never closer to accom- 
plishing this objective than 
| now—and also feel that if we 
‘miss the boat” this time we 
may never again come as close. 
For that reason, we urge, as 
strongly as possible, that hard- 
ware men state their opinions 
on taxing “Co-op margins” to 
their two Senators and their 
representatives in Congress and 
call their attention to the fact 
that this question is being 
studied, among a dozen other 
matters, by the Patman com- 
mittee. 
One reader wisely observes 





is unlikely that a special or 


suggests that such a move will, 


at best, be a rider on some 


basic tax legislation not likely 


keeping the subject alive in the | 


AGE representatives at prac- | 





TWO HELPFUL HINTS 
ON CASTER SELLING 





1. FOR MORE PROFIT 


Sell better casters. Bassick makes the widest 
variety of sizes and types in all price ranges. 
By stressing the higher price ranges, you 
make more profit per unit and more satisfied 
customers. 


Sell Bassick ‘“‘DIAMOND-ARROW" 
Casters, the leading quality caster for fur- 
niture and office chairs. Patented two-level 
ball race construction for easy swiveling, 
economy, long life. 


2. FOR FAST TURNOVER 


Carry only popular sizes. A few popular num- 
bers will give you good turnover and enable 
you to take care of 90% of your customers’ 
requirements. 


For more profit and fast turnover, feature 

the quality line, backed by the most ex- 

tensive advertising program in the field 
. Bassick. 


TODAY Bassick Casters are available for re- 

placement and repair in limited quantities. 

Your jobber can supply you with a few of the 

more popular types and sizes. THE BASSICK 
COMPANY, Bridgeport 2,Conn. 
Division of Stewart-Warner Cor- 
poration, Chicago, Ill. Canadian 
Div.: Stewart-Warner-Alemite 
Corporation of Canada, Lrd., 
Believille, Ont. 


Bassick 


minds of the members of both | MAKING MORE KINDS OF CASTERS 


Houses of Congress. 


MAKING CASTERS DO MORE 
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The Pace of 
Our Advancement 


T is my feeling that we are ap- 

proaching a time when a num- 
ber of plans will be offered for the 
avowed purpose of providing us with 
greater opportunities to pursue a 
full and decent life. There will be 
no quarrel with the intent of these 
plans, but there will be danger if 
we forget that in this nation and in 
this state (Nebraska), the right of 
the individual holds the basic pri- 
ority. Should we forget that pri- 
ority, our desire to improve the gen- 
eral welfare might cause us, with the 
blindness of Isaac, to confer upon 
the artificial state a birthright that 
belongs to the human individual. 

In our zea] to progress, we will 
be wise to remember that the pace 
of our advance cannot be set to 
match the abilities of those in the 
vanguard of our society. The pace. 
instead, must be set so that those 
individuals who lag at the other end 
of our social column will have a rea- 
sonable chance to catch up, under 
their own power, if such is their de- 
sire. The best teacher, when I was 
a boy in school, was not the one who 
worked for me all the problems 
which were assigned; the best 
teacher was the one who caused me 
to work so that I myself solved the 
problems correctly. Government has 
the same responsibility. 


—Dwight Griswold, 
Governor of Nebraska. 


Federal Encroachment 
On State Functions 


T has long been inevitable that 

as the complexity of our national 
economy increased, the functions of 
the Federal government would reach 
further and further into the realm 
of what was traditionally considered 
the functions of the States. Within 
its proper limits this trend serves the 
needs of all the people. But when 
it overreaches its proper limits and 
seeks to transcend and usurp State 
sovereignty, that is when the people 
of the State must resist. This is 
why the people of Montana generally 
are now fighting to protect their com- 
monwealth against bureaucratic in- 
filtration. Montana has been and is 
willing to live and work in equitable 
partnership with Washington, but 
not under domination by Washing- 
ton, 

—Sam C. Ford, 


Governor of Montana. 
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Engineered throughout production 
by a staff of skilled technicians, 
HOLTITE Screws, Bolts, Nuts and 
allied fastenings are made with the 
precision of small tools. This 
scientific manufacture assures your 
customers of accurate, rugged, 
enduring fastenings that can be 
used with complete assurance of 


dependable performance. 





HOLITITE fastenings are furnished 
in all standard sizes, types and 
head styles, with slotted heads or 
HOLTITE-Phillips Recessed Heads 
in oll metals and finishes. 


— the modern screws for safe 
driving with hand, spiral or power 
drivers. Stock them for home work 





| HOLTITE fastenings are packaged 


in sturdy, attractive boxes with 
color-coded labels. 
users of shelf stock, these labels 
contain complete information of 


contents for quick, easy reading. 


An asset to 


Colors act as automatic indicators 


to save time selecting stock or 


taking inventory. 















New Bedford, 
e Mass.. USA 
















Fifty Per Cent of Their Customers 
Purchase Farm Merchandise 


Economy Cash Hardware Co. stresses 
M equipment for farmers and attracts 
re them from districts 20 miles away 


ers are doing their share in the 
great production drive for more 
food, and the Economy Cash Hard- 
ware & Home Equipment Co., 
Macon, Mo., is supplying many 
needed items to the farmers in its 
particular area. According to E. 
E. Dodson, owner, the store at- 
tributes about half its volume to 
this type of trade, with customers 
coming 10 to 20 miles to trade at 
the store for items they know they 
can secure there. 

At the entrance one can always 
find a display of articles in which 
the farmer is interested. A recent 
showing outside the store included 
a chain pump, cream can, harness, 
axes and steel goods. Mr. Dod- 
son states that these exterior dis- 
plays have proved worthwhile, for 


as the farmers come down the * This counter is given over to small items needed on the farm. 
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Milk pails, buckets 
and similar bulky 
items are shown on 
top of wall cases. 
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Ie’s the truth — women buy what pleases their eye...and women 
control the purchase of home equipment. Any product will sell 
better if beautiful, and any product will be more beautiful if 
finished with Johnson’s WAX-O-NAMEL. 
Richer Beauty 

By a patented process, high-quality enamel has been impreg- 
nated with wax...an exclusive feature! Thus, WAX-O-NAMEL 
inherits the advantages of wax. This superior finish, produced in 
. white and colors, not only gives a richer original beauty, but a 
beauty that lasts longer. Because of W’ AX-O-NAMEL’s remark- 
able resistance to marring, soiling and handlic 2. ic gives greater- 


i ie i i ee er ee ee i ei ee ee ee ee eet 
S.C. Johnson & Son, Inc., Dept. HA-55, Product Finishes Dent., Racine, Wis. 


Gentlemen: Sounds good to me! I'd like to see the “What's Ahead 
in Product Finishes” brochure. 


Name__ 
Address___. 
Company Name __ 
Product 
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Help your sales 


with the greater beauty 


of a WAX-0-NAMEL finish! 


Tracemark Reg. U. 8. Pat. Off. 


The patented wax impregnated enamel 





than-usual protection during packing and shipping — keeps 
products ‘‘new-looking” while on display. 

Perfected and used before the war, WAX-O-NAMEL may be 
used on any surface suitable for ordinaryenamel . .. applied and 
dried by any conventional production method. 

In the highly competitive market ahead, WAX-O-NAMEL 
can help sell Mrs. Housewife more of your merchandise. Though 
we cannot supply WAX-O-NAMEL now, be prepared. For full 
details of this unique development in finishes, fill out and mail 
the coupon today! 


* ‘Buy more War Bonds — to KEEP! 






WAX-O-NAMEL 
ts made by the makers of 
JOHNSON’S WAX 


A name everyone knows! 


S.C. JOHNSON & SON, INC., Racine, Wisconsin 
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CLEAN-CUT WAY 
to make more 
postwar sales 







For a direct, clean-cut way to gain full profit from the 
quality-buying postwar days ahead . . . “Get Ready 
with Greenlee !”’ 





THE Get ready for the great number of tool buyers 
GREENLEE LINE waiting for ‘the better things.’ Plan to stock the 
GREENLEE line. For months, every tool in it, just as 
Auger Bits the Socket Firmer Chisel above, has been carefully 
analyzed for proper design, efficiency, worth . . . to 
Expansive Bits make /asting friends for you among the quality-minded. 
Socket Butt Chisels Get ready with the line backed by the greatest 
promotion and advertising program in its history .. . 
Socket Firmer Chisels new-type packaging and displays in work for you, 
national advertising to millions of tool buying crafts- 
Car Bits men—your customers. 


Get ready...read ““Tool Profits’, the free GREENLEE 
booklet describing in detail a complete 


Razor Blade Draw Knives 


Automatic Push Drills plan to insure a profitable, growing tool 
business for you Tomorrow. Write 
Spiral Screw Drivers Greenlee Tool Co., Division of Greenlee 


Bros. & Co., 1805 Herbert Avenue, 


Bit Extensions Rockford, Illinois. 





Bell Hangers’ Drills 





Ws. Get Reaaty with Groene! 


Turning Tools \ 


\t 
\ REGISTERED TOOLS 


GREENLEE 
vy 


And many more. 
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Steel goods are featured on the 
main floor. There is also a much 
larger display in the basement. 


street, they see them and are nat- 
urally attracted toward a store 
handling such items. 

One counter at the rear of the 
store also has an extensive show- 
ing of small items of farm hard- 
ware. This counter is popular 
with practically every farmer who 
enters. They like to browse over 
this section picking out items here 
and there, much in the manner of 
a housewife at a variety goods 
store counter. 

Steel chains are in considerable 
demand wherever horses and 
mules are used. These chains are 
displayed at the rear wrapping 
counter and are hung from hooks 
on the wall. Farmers can’t help 
seeing such items when they stand 
at the wrapping counter. Items 
such as garbage and feeding pails 
and egg baskets are carried in 
stock on top shelves of this rear 
area. The section is kept well 
lighted and this helps to increase 
sales. The store carries a very 
large stock of steel goods. One 
display is kept on the first floor, 
while a much larger display is 
housed in the basement. 








Latest News on 


PRIORITIES 


and 
WAR-TIME ORDERS 
on page 124 








HARDWARE AGE 








left 


unt 
con 
tric 
typ 
cle: 
ing 
to j 
ing 
the 
dis, 


alo 


fas 











rer ewe w Ss ww F 








“Moderneering” the Retail Hardware Store 
For Post-War Competition 


(Continued from page 75) 


left of the store proceeds from the 
cross-wise “impulse countér”’ to an 
unusually effective technique that 
combines the display of small elec- 
trical home appliances with a new 
type of demonstration for home 
cleaning equipment. This clean- 
ing demonstration is so located as 
to invite in-use inspection of clean- 
ing equipment and to suggest fur- 
ther traffic movement toward the 
display of major appliances set 
along left wall. 

An area of carpet is safely 
fastened to the floor space between 
the two display counters which are 
arranged at an angle that suggests 
movement over the carpet itself. 
Duplicated on both sides of this 
section mock windows are set up 
with venetian blinds and curtains 
as a built-in part of each one of 
the two display sections—each 
facing traffic from opposite sides. 
Display of tank cleaners, upright 
vacuum cleaners and carpet sweep- 
ers at this point suggest direct 
demonstration possibilities with 
vacuum equipment and its exten- 
sion accessories, as well as with 


hand vacuum appliances, and car- 
pet sweepers. Adjacent mass dis- 
play of carpet sweeper models 
placed on angle-pitched shelving 
leads to the circular end of this 
display section where floor polish- 
ers speak for themselves within an 
area that may be used for demon- 
stration as well. 

Major appliances are arranged 
along the left wall in an undulat- 
ing display line that contrasts ef- 
fectively with the rectangular plan 
of the combined display and 
demonstration sections opposite. 
This technique permits individual 
inspection of models without de- 
stroying the impact of mass dis- 
play. The slightly curved arrange- 
ment induces customer traffic to 
move toward demonstration areas 
at the rear where home laundry 
equipment and kitchen appliances 
are shown in “at home” arrange- 
ment, ready for customer trial and 
use at point of purchase. 

This psychological approach to 
sale—from inspection of models to 
demonstration areas—gives sales- 
men every advantage in helping 








Painting Recommendations 
For the “Moderneered” Store 








According to Devoe & Raynolds Co., New York City, the painted interior of 
the “Moderneered” store establishes a tri-panel strategy in wall decoration to 
individualize the major appliances in mass display—and to provide practical 
top surface for open shelving displays. 


MAY 24, 1945 








~ q- 
<>) 7 







iy PI, 


BETTER WORKMEN 
ask for the 


BEST BLADE 
and that’s the 













































STAR 
HACK SAW BLADE 


A master tool for master workmen— 
electricians, plumbers, maintenance 
men, garage mechanics, and even for 
the handyman householder. 


The Star Unbreakable Special Flex-' 
ible blade is ideal for all-around cutting 
where toughness and a certain flexibility 
are important; ‘the Star “Moly*” High- 
Speed Steel blade is recommended for 
jobs whert speed and accuracy must be 
combined. 


METAL CUTTING 


Give a copy of this pocket-size booklet to your hack 
saw customers. They will — the practical 
suggestions on the 
selection, use, and 
care of hack saw 
blades. 












pe M. Res= —Blades 


_ MOLY ote mame made 

only by Clemson - 
0s.,Inc.,and affi- 

liated companies. 








for More Tool 


Mileage 








‘UTICA®* 


DROP FORGE & TOOL 


cCoRPOaRayT i 
UTICA,N.Y. 
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the customer to select a model, dis- 
cuss comparative advantages and 
to close the sale by demonstration, 
as well as encourage follow up 
multiple sales by showing related 
appliances. A nearby table with 
two chairs permits a salesman to 
sit down with the customer and 
discuss the purchase contract or 
supporting sales data and specifi- 
cations. 

These demonstrations are lo- 
cated very near to the office so that 
a step or two offers salesmen and 
purchasers complete privacy if 
necessary. 

Note the space alloted in the of- 
fice for a duct leading from an air 
conditioning unit in the basement 
to exhaust grilles located over the 
appliance display wall. This is 
more effective type of installation 
than the “packaged” conditioner 
used in the appliance store. 





Recommendations for 
Wall and Floor 
Linoleum 


(Continued from page 79) 


horizontal joinis should be backed 
with supplementary 2 by 4 in. 
headers. 


Application of Material 


Installation of wall linoleum 
should be performed by an approved 
contractor, in accordance with the 
manufacturer’s specifications. The 
linoleum contractor should guaran- 
tee floor and wall against all de- 
fective materials or workmanship 
for one year. For detailed specifica- 
tions covering wall and floor instal- 
lations and the linoleum work sur- 
faces, refer to the manufacturer’s 
standard specifications for this type 


of work. 


Lighting the 
._...."'Moderneered” 
Hardware Store 
(Continued from page 78) 


rectly from the floor and in the top 
of each is space to contain a battery 
of spotlights, which may be swiveled 
to focus light on a considerable area. 

The incandescent spotlights, con- 
nected to conventional outlets, are 
recessed into the ceiling in a space 
equivalent to one Celotex tile. Spot- 
light outlets are arranged in rows 
and are located over key selling sec- 
tions. 








SCREEN DOOR 
HINGES 


No. 85-12-1X 


A strong, durable hinge that 
will stand hard service. 
Wrought steel. Covered heavy 
duty spring assures positive 
closing action. Size 2%" «x 
2%". Packed '/ doz. prs. in 
box—without screws. 





SCREEN 
DOOR 


HINGE SETS 
No. 85-12-1S 


Complete with 
{ pr. of above 
hinge, 2%" Pull, 
and 24" Gate 
Hook and Eye. 
Packed one set in 
box with screws. 





>) 








Black enamel finish. 
Make "'Shelby’’ your BUY word when ordering hinges. 
THE SHELBY SPRING HINGE CO. Shelby, Ohio 


Shel 


SimCE 1896 


BUILDERS Ti? 
Gerd Lye - @llas 4 air 











The Floating Head 
SPRINKLER 


Remember what a fine 
item this was before 
Pearl Harbor? It'll be 
back again, just as soon 
as the “go” signal is 
given. Plan to include 
it in your post-war dis- 
plays. 












remax Frhoducts 


Division Chisholm-Ryder Co., Inc. 
4509 Highland Ave., Niagara Falls, N. Y. 
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Wherever They Look 
They See Paint 


(Continued from page 81) 


ance in making the proper selection 
for any particular type of job. 
The office, located toward the 
rear of the store, also serves as a 
setting for a paint display. Side- 
wall shelves around this area con- 
tain various sized cans of paint 
and further impress the line upon 
the consciousness of the custom- 
ers. The woodwork of the en- 
trance to the office has been deco- 
rated with decalcomania designs 
which serve to illustrate how these 
forms of decoration can be used 
to make certain types of wood- 
work more attractive. It’s an idea 
that has helped sell plenty of de- 


calcomanias for Tobinson’s. 


Sandpaper Display 


Sandpaper is featured in a de- 
cidedly effective manner at the 
rear of one of the counters. Shelv- 
ing divided into sections just wide 
enough to hold sandpaper sheets 
has been built from counter top 
level down to the floor and a large 
supply of sandpaper of various 
grades is featured there. Each 
type is in its own special compart- 
ment and numbers on the dividers 
between the shelves indicate the 
particular grade housed in each 
compartment. The word “Sand- 
paper” is lettered across the top 
of the fixture and attracts the at- 
tention of paint customers to some- 
thing that they will need in order 
to complete their painting jobs. 

Sponges also are displayed in a 
similar arrangement. Bins have 
been constructed in the end of a 
counter from floor level to the top 
with the sluts so placed that the 
sponges may be seen without dif- 
ficulty. Neat labels give the prices 
of the various types. 

First and last, the management 
always tries to make certain that 
the customer thoroughly under- 
stands how to do the paint job he 
is contemplating. It is their con- 
tention that if he does good work 
he will be satisfied, will return and 
make additional paint purchases. 
That is one of the principal rea- 
sons behind this firm’s repeat 
paint business. 
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..to oll Corbin Screws 


Why? Because you can sell ’em in so many places. Isn’t it 
‘a fact that every one of your customers — and prospective cus- 
tomers — buys screws? Dealers buy to stock and sell, and 
dealers are interested in price, delivery, clear labeling, sound 
packaging, uniform quality and adequate line. In all of these 
you’re on the beam with Corbin. Manufacturers buy to use, 
and they’re primarily interested in ways to cut assembly costs. 
You can talk up the advantages of CENTERED DRIVING* 
with Corbin-Phillips screws — plus uniformity, wide variety 
of style and size, clear labeling, sound packaging... 

When you sell Corbin Screws you’re welcome! y 
*Ask for the new Corbin-Phillips Folder. 

It’s got a selling story for you. 
ST-6 








CORBIN-PHILLIPS AND CORBIN SLOTTED 


Wood Screws, Machine Screws, Hardened 
Sheet Metal Screws, Self-Tapping Machine 
Screws, Stove Bolts. Aircraft Screws to gov- 
ernment i 


Also — Steel Drive Screws, Lag Screws, 
Cap Screws, Set Screws, Hex Semi-Finished 
Nuts, Machine Screw Nuts, Escutcheon 
Pins and Chain. 


THE CORBIN SCREW CORPORATION 
The American Hardware Corp., Successor 
Warehouses; New York, Chicago 




























“FOR FARMS © 


TRIPLE-PROTECTED. 





hs the Roof That Keeps 
the Weather Out! 


Future-minded dealers and distribu- 
tors—the nation over—are proud to 
recommend Plasteel Roofing to those 
who want extra protection. Because 
Plasteel is a steel roofing complete- 
ly protected against deterioration! 
Its high strength steel sheets are 
chemically treated, then coated for 
durability with an asphaltic plastic 
compound that seals the steel against 
all atmospheric infil And for 
permanence and beauty, the plastic 
while still in molten form is covered 
with pure mineral mica. No wonder 
dealers proudly recommend Plasteel 
for farm use. Needs no painting, no 
repairs. It’s triple-protected! 
Available at Leading Distributors 
or Write for Details 





Protectep Steet Propucts 


WASHINGTON - PENNSYLVANIA 




















TEMCO «ua CIRCU-RAY 


GAS HEATERS 











| Manis tenses Aes 
eS 


( = 

[FSo they too, are 
in the SERVICE. 
Over 50,000 of these 

Heaters are giving Comfort 

to our boys all over the Country. 


SIX MODELS AVAILABLE NOW . . . . . . 
“Se Os a WRITE FOR ILLUSTRATED FOLDER 


TENNESSEE -ENAMEL MANUFACTURING CO. 
NASHVILLE 9, TENNESSEE 


FRANK McCABE says... 


A SWING-A-WAY CAN OPENER 
Is A Goose That Lays the Golden Eggs! 


Consider the _ possibilities of every 
SWING-A-WAY can opener you sell—an 
actual record of more than 50 times its 
weight in recovered tin and steel for every 
year of use! 


Be sure your customer understands the 
part her SWING-A-WAY will be able to 
play in beating the acute tin shortage. 


In just one week a SWING-A-WAY can 
opener easily salvage its own weight in 
urgently-needed tin cans. This is an en- 
viable record, but only a wall bracket can 
opener rapidly and correctly prepares 
empty cans for the detinning process. It 
takes but a minute with a SWING-A- 
WAY. 


CAN OPENER 


SWING-A-WAY STEEL PRODUCTS C9. e Merchandise Mart «+ Chicago, lifncis 
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"KEEP SWINGING” 
SAYS PETER PUTTER | 


MMAY 24, 1945 


itty pe . 2 @ F 2 
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America-at-war is America-at-work. Keep things moving,” 
urges Uncle Sam. “And keep making old things do,”” choruses 
Peter Putter. When it comes to recruiting caked-up paint 
brushes and “setting them up” for a long stretch of useful- 
ness, you can’t beat Savabrush. It is not only the original 


brush-restorer but the only brush-restorer that’s been nation- 


ally advertised for years. Order from your jobber! Schalk 


Chemical Company, Los Angeles and Chicago. 

















Briggs & Stratton has pioneered improyed design, 
engineering advancements, and precision manufacture of 
air-cooled gasoline engines. Today, Briggs & Stratton 
4-cycle air-cooled engines are making a\vital 
contribution to the war effort through an ever-increasing 
variety of standard and special applicaticd 
By their dependable performance, they a 
living up to their long-established ~ 
reputation as “the world’s 
finest small air-cooled engines.” 













Everywhere they are setting 
new records that foretell 
greater future utility through 
wider uses of gasoline 
powered appliances and 
equipment than ever before! 


hee-Covled ower (F? 





In your plans for the future, you can profit by the long experience 
and skill which has made this performance record of Briggs & Stratton 


4-cycle air-cooled engines possible — whether you manufacture, 
sell or use gasoline-powered machines, equipment or appliances. 
BRIGGS & STRATTON CORP., Milwaukee 1, Wis., U. S. A. 





















Retailers—Testers 
Of Public Opinion 


UR oldest specialist in testing 

public opinion, and we imagine 
still the most important of all sur- 
veyors and pollers, is never men- 
tioned in connection with the sub- 
ject. Could it be because there are 
so many of him? He is your grocer. 
He and his fellows figure in the cen- 
sus returns to the number of more 
than six million. 

When we say your grocer we also 
mean your butcher and baker. We 
also mean your newspaper dealer 
and tobacconist—but he is all out of 
cigarettes—and drug store and fill- 
ing station; also the store where 
you buy your clothes and shirts and 
furniture and hardware—but he is 
out of practically everything made 
of metal; and where you eat your 
midday lunch or all your three meals 
if unmarried. In other words, we 
mean by grocer the retail merchants. 

More than a million and a half of 
them own and operate their own 
stores. Another four and a half mil- 
lion are wage and salary workers in 
retail stores. All these people live 
by selling things to the public, and 
it is their business to know what the 
public wants. 


They Find Out 


This picture of the retail merchant 
as a student of public opinion is by 
no means fanciful. Research in pub- 
lic opinion frequently describes it- 
self as “marketing research.” For 
most of us a public opinion poll 
means who will be elected President, 
though the opinion agencies have 


-been.extending their inquiries to im- 


personal political and econumic ques- 
tions of all kinds. But day in and 
day out the main purpose of inquiry 
by far is the marketing interest. 
Business men once upon a time oper- 
ated entirely by trial and error. Pro- 
ducers put things on the market and 
watched the customer’s response. 
Today they like to find out in ad- 
vance—to the extent that the thing 
can be done in advance. 

The American public is all the 
time being polled on its favorite 
breakfast foods, radio programs, 
newspapers. Housewives are sub- 
jected, naturally, to a more inten- 
sive inquiry into buying habits. From 
them the sellers, as well as Ph. D. 
researchers, learn a good deal that 
they know about family budgets and 
price ranges for house dresses and 
children’s shoes. 

But, m the main, it is still the gro- 


| cer, with his six million associates in 
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the retail business, who supplies 
most of the information about the 
public’s buying habits. He does this 
by the old-fashioned test of what 
people buy and what they decline to 
buy. In this respect he is usually a 
better guide to what the housewife 
wants than the housewife herself. 
\lways there is a gap between opin- 
ion as mere opinion and opinion 
when backed up by action. The 
housewife who answers a quiz on 
soaps and breakfast foods and chil- 
dren’s shoes is still, to some extent, 
engaged in a theoretical exercise. Or 
she may actually fail to describe cor- 
rectly her own buying habits. The 
retailer with whom she deals knows 
exactly. 


The Meeting Place 


One might call it the Decline and 
Fall of the Grocer—this oblivion 
which has descended on the store- 
keeper as a register of public opin- 
ion. And it is all the more odd when 
one recalls the lofty role which the 
grocer used to play once upon a 
time. He was much more than a 
gauge of public opinion; he was a 
molder of public opinion, or at least 
his grocery store was. The fondest of 
all nostalgic American memories has 
to do with the village forum around 
the stove in the general store—the 
nurseries and miniature parliaments 
of democracy. ; 


What Comes Next? 


That function has not yet wholly 
departed from the country store. In 
the city it has been taken over in 
considerable measure by the neigh- 
borhood cigar store and the corner 
drugstore. As the voting age goes 
down, now that Georgia has shown 
the way with 18-year electors, we 
may expect to see public opinion in 
the drugstore shift more and more 
from the prescription and cigar de- 
partments to the soda counter. 

—Topics of the Times 
The New York Times 


1944 Federal Taxes 


EDERAL taxes collected from 

business in 1944 totaled more 
than $22 billion. Of this amount 
approximately $6.3 billion were 
taxes collected from business, but 
not usually classified as business 
taxes. Among these are tobacco, 
liquor and stamp taxes; manufac- 
turers’ and retailers’ excise taxes, 
processing taxes and tax on checks 
and drafts. 
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Month }fter month, 
more and more buyers 

of threaded fasteners 
are turning to TRI- 
PLEX. Some favor the 
free running threads, 
others like the EXTRA 
tensile strength. Both are worthwhile TRIPLEX advantages. It is 
hard to beat the combination of good raw materials and fine 
manufacturing precision. Turn to TRIPLEX today and you can 


toss a lot of your cares away. 


TRIPLEX SCREW COMPANY 
5317 Grant Avenue, Cleveland 5, Ohio 








Lawn Furniture and Wedding Gifts 
For Your Late June Windows 
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JUNE BRIDE 
WINDOW 


MERCHANDISE: 
Drip-o-lators, coffee 
makers, wooden 
bowls, glass roasters. 
tea kettles, wood 
salad utensils, trays, 
platters, dinnerware, 
glassware, silver- 
ware, canister sets, 
ice box dishes, carv- 
ing sets. electric 
irons, pressure cook- 
ers, flow __sifters, 
cake pans, graters, 
skillets, silverware 
box, vases and 
flowers, etc. 

BACKGROUND: 
Center panel of pas- 
tel blue corrugated 
board or painted 
wallboard. Side 
panels of pastel yel- 
low material. Cut- 
out letters in dark 

e. 
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HOUSEWARES 


GIFTS ror tHe 


JUNE BRIDE 
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LAWN 
FURNITURE 
WINDOW 


MERCHANDISE: 
Lawn trellis, arbors, 
sun dials, bird baths, 
lawn chairs, char- 
coal grills, charcoal, 
Picnic baskets, wire 
grills, fitted picnic 
baskets, paper plates, 
paper cups, cutlery, 
canvas gloves, as- 
bestos gloves, fire 
shovels. paper 
towels, coffee pots, 
vacuum jugs and 
bottles, etc. 


BACKGROUND: 
All panels of bright 
green, corrugated 
material or painted 
wallboard. Floor cov- 
ered with grass mats. 
Cut out letters in 
bright yellow. 


GLASSWARE 
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Aren't you glad 
you sold Corhin... 
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"Safety first....and last....when Corbinlocked’’ 





Reports Central Railroad Co. 
of New Jersey 





Railroads don't pamper their padlocks. Exposed to heat, cold, 

rain and corrosion, they're used all over the system — on tool, 
freight and storehouses, car inspectors’ buildings, signal 
apparatus and in connection with motive power and main- 
tenance of way. 

Back in the late Nineteen Twenties, the Central Railroad 
Co. of New Jersey installed 6,000 Corbin No. 0980-1/4 AC 
Padlocks. Due to the stress of the depression years, as addi- 
tional locks were needed, “‘fill-in equipment was purchased 
and the system allowed to lapse. 

After 15 years, a personal field tour disclosed that all the 
Corbin Padlocks were still in good condition. Every one tested 
responded to the grand masterkey as if it had just left the 
factory. 

Gratified by this performance and appreciative of the pro- 
tection afforded when additional Corbin Padlocks were not 
obtainable, the railroad will continue this Corbin masterkey 
installation. When new locks are needed, the system will 
be extended, using No. 0980-1/4 AC. 

Like so many other industrial padlock users, the Jersey 
Central knows that the slightly higher first cost of Corbin Pad-_ 
locks is more than justified by their longer service . . . added 
protection ... and system flexibility. For this type of lock is 
capable of many changes, both masterkeyed and grand 
masterkeyed to accommodate the largest installation. 


CORBIN CABINET LOCK CO. 


DIVISION OF AMERICAN HARDWARE CORPORATION 
NEW BRITAIN, CONNECTICUT 
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o the professional user every K&E 
T peau has great attraction. It 
looks right, feels right, makes people 
want to own it. Why? Because K&E 
make things not to please just them- 
selves, but also to meet the desires of 
customers. Precision manufacture and 
quality control are vital to K&E, 
but there is something else that is 
just as important. That is design for 
daily use. 


KEUFFEL & 


NEW YORK + HOBOKEN - 


i SHOW IT! 


Take FAVORITE* WYTEFACE 
Steel Tape, for instance. It has black 
graduations on white, because every- 
body reads black on white best. The 
white surface is easy to clean, and 
being firmly bonded to the steel, affords 
protection against rust. In addition, it 
is easy to read when the light is dim. 
No wonder anyone who picks up one 
of these tapes wants to own it. To SELL 
it—SHOW it! 


ESSER CO. 


CHICAGO «+ S&T. LOUIS 


DETROIT + SAN FRANCISCO - LOS ANGELES - MONTREAL 





and discounts. 





FAVORITE* WYTEFACE STEEL TAPES are 34” wide, and come with either 
plain end ring, or K&E end fastener. Graduated in feet, inches, eighths. Lengths, 
25’, 50’, 75’ and 100’. Ask your jobber or write us for illustrated folder, prices 











KE 


Drafting, Reproduction, Surveying 
Equipment and Materials. 
Slide Rules. Measuring Tapes. 


STEEL MEASU 


* TRADE MARK REG. U. S. PAT. OFF 
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DISPLAY CARD. Has proved effective in stores 
all over the country. Sent free on request. 


FAVORITE* 


WYTEFACE 






RING TAPES 
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Proven Pertormers 
mean profitable repeat sales 


Proven performers like Lingerwett, Wonder Paste and No- 
Wash paint removers create the kind of customer good-will 
that makes for repeat sales—and that means increased profits. 
Any one of these powerful removers quickly reduces even the 
toughest finish to a soft, unresisting sludge that strips off 
easily—without excessive scraping. Professional painters 
know this, but some of your other paint customers may not— 
and it will pay you to tell them, 


LINGERWET Tssecice's tovorie 


mover for over 30 years—is recommegded for general use. 
It penetrates any number of old coats, and remains wet 6 to 


WONDER-PASTE. css ex. 


tive on all types of finish—is ideally suited for upright sur- 
faces and exteriors because of its paste-like consistency. 


NO-WASH - sis poccst: remover tin 


inmates the necessity of a wash-up. 





Order from your jobber, Write us for information. 


WILSON-IMPERIAL CO., Dept. H-55, 115 Chestnut St., Newark 5, N. J. 


PICK THIS DAZEY How 
FOR BIG 
PROFITS 


The DAZEY SENIOR 
CAN OPENER-—first and 
finest of its kind—is available 
on an allocation basis. This fa- 

mous kitchen helper has long been 
a favorite with millions of American 
homemakers ...Order a Dazey first— 
a “best seller” and a big profit maker. 


Then wait ’til these Dazeys bloom 


The entire DAZEY line will be available again, just as soon as Govern- 
ment restrictions are lifted. Don’t stock up on inferior, hard-to-sell items 
—wait for the best... DAZEY...let’s hope it won't be long now! 


5@: DAZEY Junior Can Opener Ee: DAZEY Sharpit 
DAZEY De Luxe Can Opener DAZEY Plastic Juicer 
DAZEY Heavy Duty DAZEY Aluminum Juicer 
Can Opener DAZEY Ice Crusher os 


DAZEY CORPORATION - ST. LOUIS 7, MISSOURI 
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JOSEPH KANOFSKY 


Joseph Kanofsky, owner of the 
Square Hardware Co., 127 E. State 
St., Kennett Square, Pa., and his son 
Eugene, 17, show some of the results 
of a recent fishing trip on Chesapeake 
Bay, out of Rock Hall, Md., when they 
helped the owner of a new boat in- 
itiate it. Mr. Kanofsky caught his 1412 
pounder—a striped bass, five minutes 
after putting his line out while Eu- 
gene landed a 13% pounder five 
minutes later. Eugene has filed ap- 
plication for entering the U. S. Navy 
upon his graduation from Kennett 
Square Consolidated High School. He 
is leader of his own orchestra and 
chairman of the Teen-Age Group in 
his school. 





EUGENE KANOFSKY 


HARDWARE AGE 








the 
ier, 
reac 





is 





glassware, gifts—these are the 
lines responsible for booming war- 
time business in the Newman Hard- 
ware Co. store in Moberly, Mo., a 
town of 12,920. G. E. Dameron. 
store manager, who says that volume 
for these items has doubled, and 
that business is equally divided be- 
tween city and rural customers, is a 
staunch advocate of prominent dis- 
play. Accordingly, he has arranged 
a long table at the center of the 
store for the dinnerware, which 
ranges from $6.95 to $15 and is car- 
ried in a dozen patterns. White 
ware is also emphasized. 

This table is very wide and at its 
center there is a display background 
which is built 3 ft. above the coun- 
ter-top level. Against this, assorted 
dishes are affixed to wire racks, with 
many cups hanging from display 
hooks on wooden crosspieces. 


Customers Like It 


“This showing is very effective 
with our trade,” claims Mr. Dame- 
ron. “The rural customers like to 
view mass displays of dishes. Per- 
haps this is because the average 
family is large and can use sets of 
53 pieces or more. As a matter of 
fact, sometimes a farm family will 
buy two services for six just to get 
the extra dishes.” 

Replacement stock—plates, sau- 
cers and cups—along with mixing 
bowls, crocks, colored cookie jars, 
glassware, ovenware, glass coffee 
makers, colored teapots, enamel 
coffee makers—all are selling well 
at this store, thanks to alert display 
methods. Success has been had, 
too, with fruit plaques, an added 
line taken on within the last few 
months and selling from 75 cents up. 

These plaques, placed along the 
tops of various counters, substan- 
tiate management’s belief that new 
items can be introduced quickly— 
and profitably—by proper display 
approach. The practice of this be- 
lief has, in great measure, accounted 
for the store’s successful selling en- 
deavors in both old and new items. 


They Are Money-Makers 


Mr. Dameron anticipates sharing 
some of the promised brightness of 
the post-war era. Even when heav- 
ier, regular lines once more are 
ready for the market. he feels that 
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Display's 
For Dinnerware Profits 


INNERWARE, ovenware, 





the Thing 


his present venture in the current 
glassware-ovenware-dinnerware lines 
will warrant retaining them perma- 
nently. They are money-makers— 
and that’s all there is to it! 





escapable price of free government 
and free enterprise is that we, as a 
people, must adhere to those prin- 
ciples. Apathy in self-government is 
one of the most destructive forces in 
the Nation today. If we do not sus- 
tain active interest and collectively 
use these powers of self-government 
and the rights and privileges of free 
enterprise, inherent in our State 





(Nevada) and in our communities, 
we shall be rudely awakened some 
day to find that these powers and 
rights have passed out of our pos- 
session. 


Powers of . 
Self-Government 
QO" political and economic sys- 


tems are based on the princi- 


The in- 


—E. P. Carville, 


ples of local application. Governor of Nevada. 















KEYSTONE 
Poultry Netting 


In Keystone Netting you sell premium qual- 
ity... at regular prices. Due to its uniform, 
reverse-twist weave, Keystone Netting un- 
rolls flat like a rug . . . no buckling or crimp- 
ing . . . handles and stretches easily. Galvan- 
ized before weaving . . . copper-bearing steel 
wire. : 


















Your attention is called to our 
heavy 17 gauge x 114 inch netting. 
This was designed primarily for 
stucco and concrete reenforcing, 
but can be used as a temporary sub- 
stitute for many types of fence not 
now available in wartime, such as: 
play pens, dog pens, trellis, window 


By the 
guards, store room partitions, etc. 


Makers of 


Keysione Netting is made in all standard 
weights, and heighis from 12 inches to 72 
inches. Ask for samples. 


STEEL & WIRE CO. 
PEORIA 7, ILLINOIS 








The O4.000000 Cuaron! 


Q. What appliances will open brand new markets ?. 
A. Those providing comfort all year ’round. . 


In the postwar building program there will be a tre- 
mendous new demand and a steadily growing market 
for evaporative air coolers, forced air heating and 
ventilating appliances that will provide comfort all 
year ’round—at home and work. 

Distributors and dealers who handle the UTILITY 
line will have a complete range of proven appliances, 
for profitable sales all through the year. Now. is a 
good time to investigate the market possibilities of 
UTILITY equipment, when it again becomes avail- 
able for civilian distribution. 


TILI Ty 
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Formerly Utility Fan Corporation 
4851 S. Alameda Street 
Los Angeles 11, Calif. 
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BALL BEARING 


CASTERS 


“@eme’’ ball bearing casters 
roll easily in any direction . . . 
and sell as easily as they roll. 


Demonstrate the ball bearing 
feature. Show your customers 
how smoothly ‘‘Aemes’’ work 
and a sale is made. 
















") BALL CONTACT 
WITH 





Step up caster business with 
‘“‘Aeme’’ streamlined casters. 







THESE MODERN CASTERS WILL 
SOON BE AVAILABLE TO HARD- 
WARE DEALERS EVERYWHERE. 








THE SCHATZ MANUFACTURING COMPANY 
POUGHKEEPSIE, N. Y. 
REPRESENTATIVES LOCATEO aT 
Detroit: 2640 Book Tower—26 + Cleveland: 402 Swetland Building-15 
Chicago: 902 S. Wabash Ave.—5 + Los Angeles: 5410 Wilshire Blvd. —36 
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SIGNPOST 
FOR 
DEALERS 









@ FOR NOW Fast-selling 


toys, juvenile and houseware 









items. 


@ FOR THE FUTURE New 


Home appliances on the way 










for regular Top Line accounts. 








TOP LINE 


HOME APPLIANCES 
TENNESSEE VALLEY ASSOCIATED MARKETERS 


GAMBILL BUILDING. NASHVILLE. TENNESSEE 
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MAESTRO @SAz 
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219 OW ROTTS Te Lae | 
You'll find this easy-to-order, easy-to-sell Maestro ‘‘AA"’ assortment especially popular with your 
customers. Consists of 2-each of 6 of the items illustrated above (selected in accordance with avail- 
able stock); totals $12.00 at suggested retail prices (West coast slightly higher). These striking 
numbers combine ‘the richness of ruby-colored glass with the brilliant beauty of pure, gleaming 
silver... can be pee med eyes all year-round as practical, decorative gifts and prizes. See your 
jobber for complete details. Inquire about other Maestro assortments, too. . . 


Century Melaleraft GConpi 6101 ee =) 
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News of Retailers, Jobbers 


and Manufacturers 
Salesmen 


and 
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1,500,000 FAMILY DWELLING UNITS 


NEEDED ANNUALLY FROM 1946-1960 


1914 Million C 


Maximum housing needs of the 
United States from 1946 through 
1960 will call 


500,000 family dwelling units to 
house our farm and town fami- 
lies, J. Frederic Dewhurst, econo- 
mist for the Twentieth Century 
Fund, testified, recently, before 
the Senate Small Business Com- 


mittee, 

lotal city dwelling needs dur- 
ing the 15 year period are esti- 
mated by the study at about 19.5 
new units, calling for the 
expenditure of $76,000,000,000, 


Mr. Dewhurst testified. He indi- 


cated that farm dwellings needed 


for the average | 
annual construction of about 1,- | 


ity Units Needed 


jto be built during the 15-year 
| period will be about 2,900,000, 
with an expenditure of approxi- 
mately $5,800,000,000. These 
figures, said Mr. Dewhurst, are 
based on 1940 price levels and 
average expenditures for dwelling 
units prior to the war. 
Maximum total needs of the 
country for capital outlay, about 
three-fourths of which is con- 
struction, during the 15 year 
period covered by the study are 
estimated in the report at $280,- 
000,000,000, according to the wit- 
ness. 
four groups as follows: (1) urban 
development, $107,102,000,000; 





This total is divided into | 


commercial and industrial 
outlays $91,312,000,000; (3) 
| transportation expenditures, $53,- 
503,000,000; and (4) rural de- 
velopment, $28,370,000,000. 

Beardsley Ruml, chairman, 
Business Committee, National 
Planning Association, testified 
that past experience has shown 
that public works cannot be used 
successfully as only or principal 
means of combating unemploy- 
ment, because of the high level 
of expenditures required for this 
purpose. He informed the Small 
Business Committee, however, 
that public works can be used to 
help stabilize the construction in- 
dustry—adding that this, in it- 
self, is no small contribution to 
| the solution of unemployment. 
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ELECT W. H. GEBHART 
VICE-PRESIDENT OF 
HENRY DISSTON & SONS 


Walter H. Gebhart has recently 
been elected a vice-president of 
Henry Disston & Sons, Inc., 
Philadelphia, Pa. Mr. Gebhart, 
who for the past two years has 
been manager of the domestic 
sales division, joined the com- 
pany 35 years ago. After spend- 
ing a number of years in the 
plant in different production man- 
agement capacities, he was trans- 
ferred to the sales department to 
handle correspondence in 1928. 





WALTER H. GEBHART 
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| He was named assistant sales 
| manager, industrial division in 
1931, and three years later was 
promoted to sales manager of the 
department. In 1943 he was ap- 
pointed general domestic sales 
manager of the company. 

Mr. Gebhart, who is well 
known in the industrial sales field 
is known to many throughout the 
country as a forceful and mag- 
netic speaker. Some of his most 
outstanding efforts were achieved 
when he was loaned to the WPB 
to speak on behalf of the Na- 
tional Industrial Salvage pro- 
gram. As chairman of the Train- 
ing Within Industry program, 
sponsored by the American Sup- 
ply & Machinery Manufacturers’ 
Association, his work was also 
outstanding. 


WHITE NAMED PRES. 
OF REPUBLIC STEEL 


Charles M. White has been 
elected president of the Republic 
Steel Corp., succeeding R. J. 
Wysor who resigned recently. He 
was formerly vice-president in 
charge of operations. Mr. White, 
who began his career in the steel 
industry in 1915 when he joined 
Jones & Laughlin Steel Corp., 
became associated with Republic 
| in 1930 and was named assistant 

















CHARLES M. WHITE 


vice-president in 1935. E. M. 
Richards will succeed Mr. White 
as vice-president in charge of 
operations. 


—_ 


BETTCHER NOW PRES. 
EASTERN SCREW CORP. 


Carl W. Bettcher, director of 
sales and advertising for the 
Eastern Machine Screw Corp., 
has recently been elected presi- 
dent of the company, to succeed 
Benjamin Green who has been 
named chairman of the board. 
Mr. Bettcher will continue to 





direct sales and advertising. 
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H. K. DEWEES 


DEWEES DIST. REP. 
IN ATLANTA FOR 
WARREN TELECHRON 


H. K. Dewees has recently been 
appointed Atlanta, Ga., district 
representative of Warren Tele- 
chron Co., Ashland, Mass., office, 
from which he will supervise the 
sales activities in the southeast 
territory. Mr. Dewees has had 25 
years of experience in the small 
and major electrical appliance 
fields, having been in the dealer, 
distributor, and manufacturing 
phases of the industry. With 
headquarters at 141 Marietta St., 
N. W., Atlanta, Ga., he will facili- 
tate the distribution of the com- 
pany’s electric alarm clocks, and 
act in an advisory capacity to 
industrial concerns using Tele- 
chron synchronous motors. 


MAJ. WEBSTER RESUMES 
POST AS SALES MGR. 
REZNOR MFG. CO. 


Major David R. Webster has 
recently resumed his duties as 
sales manager for the Reznor 
Mfg. Co., Mercer, Pa., manufac- 
turers of gas-fired unit heaters. 
Major Webster served two and 
one-half years in the Army, the 
past two years of which he was 
chief of administration, Motor 
Transport Service, Persian Gulf 
Command. Relieved from active 
duty, he is subject to recall until 
six months after cessation of 
hostilities. 
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Ferguson Vice-President and Assistant 


To President of Barcalo Mfg. Co. | westem_ sales 


years, vice-president; and M. F. | 
manager, | 


AGE WHILE IT’S NEWS 


THE TRADE 


At the annual meeting of the | ler, treasurer; Doris M. Peterson 


board of the Barcalo Mfg. Co.,| was elected assistant secretary. | 
| gan is chairman of the board, 


Buffale, N. Y., held recently, J. 


Mr. Ferguson joined the com- 


sales manager for more than 25 


years, vice-president; J. W. Riley, 
manager for 25 


sales 


Dr. H. S. Milli- 


Devine, central 
vice-president. 


Allen Ferguson was elected to| pany in 1944, as coordinator of | Mrs. M. K. Schaeffer, secretary, 
| post war planning and product | and George Schwer, treasurer. 


| 


| 
| 





J. ALLEN FERGUSON 


the newly created position of | 
vice-president and assistant to 
the president. Geoffrey J. Letch- 


worth was elected secretary, in | 
addition to being re-elected as- | 


sistant treasurer. Edward J. 
Barcalo, founder of the company, 
was re-elected chairman of the 


| development. 
|Co. has been furnishing hand| now has a line of more than 


| tools such as pliers, wrenches, to | 400 tools and appliances. 
|our armed forces and to manu- 





board. Other officers re-elected 


were Nelson M. Graves, presi- | 


dent; Alban W. Kirton, vice- 
president; and Francis A. Chand- 


land for general automotive and 


The Barcalo Mfg. | 


facturers engaged in war work. 


| 
| 


| 
| 





GEOFFREY J. LETCHWORTH 


introduce new tools for use in 
industry, the home, on the farm, 


aviation service work. 











PRICE EXEC. V.P. 
WESTINGHOUSE ELEC. 


Gwilym A. Price has recently 
been appointed executive vice- 
president of the Westinghouse 
Electric Corp., Pittsburgh, Pa. 
He was elected vice-president of 
the company in Sept., 1943, and 
was elected to the board in Jan., 
1945. His responsibilities had in- 
cluded the settlement of the com- 
pany’s war contracts. Before his 
election as an officer of the com- 
pany, he had been president of 
the Peoples-Pittsburgh Trust Co., 
since January, 1940, following 
three years as its vice-president 
in charge of trusts. He is also a 





director of Blaw-Knox Co., Na- 
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tional Union Fire Insurance Co., | 
and the Peoples-Pittsburgh Trust | 
Co. 


RIDGELY TRIMMER CO. 
CHANGES OWNERSHIP 
E. SCHAEFFER PRES. 


The Ridgely Trimmer Co., 
Springfield, Ohio, manufacturers 
of tools and supplies for painters 
and decorators, has recently been 
purchased by a group headed by 
E. A. Schaeffer, Jr., who is presi- 
dent of the new company. He 
had been connected with the com- 
pany for 25 years, lately as its 
manager. Other officers named 
include: D. E. Emrie, eastern 





| personnel of the company. 
| Pecsok joined the company in 


The company founded in 1880 


policy will remain unchanged, 


| It plans to continue such manu-| but the manufacturing facilities 
| facture for peacetime use, and to will be improved as materials and 


machinery become available. 


PECSOK ELECTED VICE 
PRES. OSBORN MFG. 
GUEST AT BANQUET 


M. C. Pecsok was recently 
elected vice-president of The 
Osborn Mfg. Co., Cleveland, 


Ohio, and was guest of honor at 
a banguet. The banquet was 
presided over by Franklin G. 


| Smith, president of the company, 


and was attended by 21 officials, 
department heads, and other key 
Mr. 


1912 as a cost clerk, and grad- 
ually advanced through the or- 
ganization to the position of sales 
manager of the company’s brush 
division. He was chairman of 
the American Supply & Ma- 
chinery Association’s program in 
the Training Within Industry 
plan, and a member of the Sales 
Executive Club of Cleveland. 





M. C. PECSOK 


Mr. | 
Schaeffer stated that the general | 





GILLHAM HEADS SPORTS 
INFORMATION DEPT. 
OF OLIN INDUSTRIES 


Charles E. Gillham, outdoor 
writer, sportsman, and former 
hunter and biologist with the 
U. S. Fish & Wildlife Service, has 





CHARLES E. GILLHAM 


recently been appointed chief of 
the newly created sportsmen’s 
information department of Olin 
Industries, Inc., East Alton, II. 
The department was organized to 
serve both Western Cartridge Co., 
East Alton, and Winchester Re- 
peating Arms Co., New Haven, 
Conn., divisions of Olin Indus- 
tries. This department will pro- 
vide sportsmen and _ outdoor 
writers with all types of informa- 
tion on guns g~nd ammunition, 
shooting and other activities of 
interest to the sporting world. 
Mr. Gillham will head the de- 
velopment and maintenance of 
contacts with outdoor writers, 
editors, etc., and will handle the 
distribution of stories of general 
interest to sportsmen. He will 
also initiate lecture and illustra- 
tive programs suitable for presen- 
tation to sportsmen’s groups. 


W. C. COLLINS RESIGNS 
AS STOP NUT V.P. 

Whitley C. Collins, vice-presi- 
dent of The Elastic Stop Nut 
Corp. of America, Unionville, 
N. J., has resigned his position 
and will be succeeded by L. H. 
Atkinson, vice-president in charge 
of sales. 





tll 





Stout Made Executive 


Vice-President 


Of American Hardware Supply Co.; 
Other Important Changes Announced 


Recording an increase in sales 
from $1.660.000 in 1940 to $3,- 
100,000 in 1944 and anticipating 





WILLIAM M. STOUT 


the addition of at least 100 new 
outlets, the American Hardware 
Supply Company, 41 Terminal 
Way, Pittsburgh, Pa., has found 
it necessary to enlarge warehous- 
ing facilities, institute stream- 
lined procedures, and make re- 
cent organizational changes. 
Preparing for further expan- 





E. A. HASTINGS 


sion following the war, the board 
of directors has authorized and 
elected William M. Stout, execu- 
tive vice-president while retain- 
ing his present position of gen- 
eral manager; E. A. Hastings, 
assistant general manager in ad- 
dition to his present position of 
treasurer; Beulah M. Rich, as- 
sistant treasurer; H. Leslie 
Gould, vice-president in charge 
of sales; Virgil O. Hall, vice- 
president in charge of purchases, 
and Mrs. Isabelle B. Paxton to 
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VIRGIL 0. HALL 


the position of ass'stant buyer. 
| E. A. Hastings has been with 
the company throughout W. M. 

of office as gen- 
| eral manager. Miss Rich has 
| been in the accounting depart- 
| ment since 1936. H. Leslie Gould 


Stout’s tenure 





H. LESLIE GOULD 


came with the company in 1939 
and Virgil O. Hall in 1941. Mrs. 
Paxton has been employed in 
various capacities since 1934, 
serving in the buying department 
the past five years. 


KASTEN REPRESENTS 
MILLER MFG. CO. 


Miller Mfg. Co., Ine., 5575 
N.W. St. Helens Rd., Portland, 
Ore., recently appointed A. J. 
Kasten Sales, 286 Fifth Ave., 
New York City, as its eastern 
representative for the Slick shoe- 
string potato cutter, the territory 
including New York and many 
eastern states. Gillan Sales Co., 





Western Merchandise Mart, 1355 
| Market St., San Francisco, Calif., 
handles the line in the 11 west- 
ern states for the Miller company. 





C. BLACK MAYOR 
TRIBUNE, KANSAS 


Cleo Black, hardware dealer, 
was recently elected mayor of 
Tribune, Kan., without even hay- 
ing been a candidate. Ninety 
voters wrote his name on the 
ballot, and put him into office. 

UTILITY APPLIANCE 

NAMES DISTRIBUTORS 


Utility Appliance Corp., Los 
Angeles, Cal., manufacturer of 
heating, cooling and air moving 
equipment and household appli- 
ances, recently announced the 
appointment of Higgins Indus- 


tries, Inc., New Orleans, La., 
builders of invasion landing 
craft, as distributors of the 


Utility line in Louisiana, south 
central Mississippi, and southern 
Alabama. It was also announced 
that F. C. Stearns Hardware 
Inc., wholesalers, Hot Springs 
National Park, Ark., will handle 
distribution in that state. 





TWO U. S. PLYWOOD 
PLANTS WIN “E” 


The Army-Navy “E” for ex- 
cellence in the production of 
war materiel has recently been 
presented to the employees of 
two plants of the U. S. Plywood 
Corp., 616 W. 49th St., New York 
City 19, located in Algoma, Wis., 
and New Rochelle, N. ¥. Col. 
Leland Stanford, U. S. Army 
Signal Corps made the presenta- 
tion to C. G. Yerkes, president 
and general manager of the Al- 
goma company. Capt. William 
A. Wood, Chief Technical Infor- 
mation, U. S. Army Signal Corps, 
was master of ceremonies at the 
presentation in New Rochelle. 








ST. LOUIS HARDWARE 
CLUB PLANS OUTING 


The second annual Hardware 
Industry Day will be held at the 
Crystal Lake Country Club, on 
July 18, 1945, it was recently 
announced at a meeting of the 
Hardware Salesmen’s Association 
of St. Louis, Mo. The event, con- 
ducted on the same basis as last 
year, will be for hardware men, 
their families and manufacturers 
and distributors for the hardware 
industry. It will feature games, 
swimming, golf, dinner and danc- 
ing,. special events for the chil- 
dren, etc. Arthur Klein, E. I. 
du Pont de Nemours Co., is gen- 
eral chairman of the affair; Will 
P. Mackle, financial chairman, 
and Martin P. Walsh, publicity 


chairman. 





TWO STANLEY TOOL 
REPRESENTATIVES FOR 
PACIFIC COAST AREA 
Alex Galbraith has been named 
to the sales staff of the Stanley 
Tools, New Britain, Conn., dis- 


a : y 








ALEX GALBRAITH 


trict office in San Francisco, Cal., 
and will sell Stanley tools in 
northern California, Utah and 
Nevada. Also Harry Ericson will 
be associated with R. N. Kuist, 
district manager of the Seattle, 
Wash., office and will sell Stanley 
tools in Washington, Oregon and 
Montana. Both men joined the 
company in 1936, and have done 
special sales work for Stanley. 
Mr. Galbraith in New England, 





HARRY ERICSON 


New York and the _ southern 
states, and Mr. Ericson in the 
middle west. Mr. Ericson was 
given an honorable discharge 
from the Army last fall. 





MOVE DETROIT OFFICE 
OF SHERWIN-WILLIAMS 


The Michigan sales 
office of Sherwin-Williams Co., 
has been moved to the Me- 
Kerchey Bldg., 2631 Woodward 
Ave., Detroit 1, Mich. 


division 
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=i) Paint Dealers are strong for 


FLATLUX 


A Real Wall Pail 
lt’s Made With Oil! 


in., dis- 
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1. It’s a real paint .. . it’s made with oil. 


2. It does cover wallpaper and most all 
other interior surfaces ... im one coat. 


3. It’s easy to use—dries quickly. 


4. Not a fad—surface can be repainted 
at any time. 


NOTE TO DEALERS: The Pattersqn-Sargent 
Co. sells only on an exclusive franchise basis. 
For full details of this proved profit plan — 
write BPS. today. 
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Facts that are convincing 
proof of “AMES” unques- 
tioned leadership for 171 
YEARS of shovel manufac- 
turing. 


1,—Experience. 
2.—Production design. 


 5.—Most complete line available 
» 6. Plein Back, Solid Shank, 
Closed Socket Shank, Socket 
Shenk ond Hollow Back types. 


+ 4.—Selected materials and per- 


fection of workmanship gvar- 
entee valve for user and 
seller. 


5.—REPEAT SALES INCREASE 
“ togatoeed 


AMES BALDWIN WYOMING CO. 


Parke 


rsburg 


¢ 


W.Va 


“AMES” forks, hoes 

and rakes were in- 
troduced six yeors ago 
following seven years of 
development and experi- 
mentation. Today, recognized 
by Mr. and Mrs. Consumer as 
representing all the name 
“AMES” implies—value. For 
increased profits, promptly 


tigate soles possibilities 





AMES 


177¢ 


North Easton, M 


ss 





DAUGHERTY DISTRICT 
SALES MANAGER FOR 
AM. CENTRAL MFG. 
Leo J. Daugherty has recently 
been appointed Kansas City, 
Mo., district sales manager for 





LEO J. DAUGHERTY 


the American Central Mfg. Corp., 
Connersville, Ind. Mr. Daugh- 
erty attended the University of 
Nebraska and then joined the 
C.LT. Corp., as Omaha, Neb., 
district manager. Prior to his 
connection with American Cen- 
tral Mfg. Corp., he was asso- 
ciated with Nash Co., St. Louis, 
as district manager, and with 
Nash-Kelvinator Corp., in general 
sales activities. 


ILSLEY, MANAGER WIRE 
CABLE DIVISION OF 
GENERAL ELECTRIC CO. 


B. F. Isley has recently been 
appointed manager of the Gen- 
eral Electric Co.’s, Schenectady 
5, N. Y., wire and cable division. 
Following his appointment, he 
announced that the division will 
be divided into two sections, the 
cable section in Schenectady and 
the magnet wire section, Fort 
Wayne, Ind. He had been asso- 
ciated with the company for 16 
years. Advanced to the position 
of general assistant to the divi- 
sion manager of wire and cable 
in 1941, he was made assistant 
manager sales, and head of com- 
mercial opefation in the Oak- 
Jand, Cal., cable plant in 1943. 





OPEN SCHICK SERVICE 
STATION IN PORTLAND 


Schick Shaver Service, Inc., 
Stamford, Conn., has recently 
opened a new Schick service sta- 
tion in Portland, Ore., adding to 
the 37 already established in key 
cities throughout the country. 
This office is in the American 
Bank Bldg., 621 S. W. Morrison 
St., and will service Portland and 


Brinks, formerly supervisor of the 
Seattle, Wash., office will direct 
this station, Mr. Brinks, who had 
been with Schick for six years 
previous to serving with the 
armed forces, was given an 
honorable discharge after a plane 
crash in the Pacific Ocean. 





DUNCAN RESIGNS FROM 
SURPLUS SALES POST 


The resignation of Russell C. 
Duncan, Deputy Director in 
Charge of Surplus Sales and Mer- 
chandising, was announced re- 
cently by the U. S. Department 
of Commerce, effective as of May 
21, at which time he returned to 
private business with the R. C. 
Duncan Co. of Minneapolis and 
St. Paul, Minn. Mr. Duncan had 
served as a dollar-a-year man for 
the Federal Government for 
practically four years. His orig- 
inal assignment included the ex- 
pansion of the industrial supplies 
industry as an Associate Chief in 
the Machine Tool Division of the 
Office of Production Manage- 
ment. Subsequently as Director 
of Field Operations for the WPB 
Redistribution Division, he set up 
the field organization responsible 
for exchange of production mate- 
rials between industrial plants. 
In 1943 he was appointed 
Deputy Regional Director of 
WPB in the Minneapolis Region 
functioning in that capacity until 
the field separation of the Smaller 
War Plants Corp. from WPB in 
1943 when he became the Re- 
gional Director for SWPC. He 
returned to Washington to assist 
the Treasury Department in set- 
ting up the Surplus Property 
program a year ago. Through his 
guidance sales of surplus con- 
sumer goods were decentralized 
to 11 regional offices in the coun- 
try through eight commodity 
divisions: wearing apparel. 


hardware, furniture, drugs, av- 
tomotive, construction machinery, 
and 


office supplies general 


products. 








the surrounding territory. Anton 





RUSSELL C. DUNCAN 
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Prentiss New President, Thomson-Diggs Co.— 


C. L. Mason, Vice Pres. and Gen. Manager 


Col. C. F. Prentiss was recently 
elected president of Thomson- 
Diggs Co., Sacramento, Calif., 
wholesale hardware distributors, 
succeeding the late Fay F. Thom- 
son, most recent past president of 
the National Wholesale Hardware 
Association. Col. Prentiss had 
been president of the company 
some years ago. At the same 
time C. L. Mason, who had been 
a buyer for the company, was 
elected vice-president and general 
manager, succeding the late A..E. 
Goddard. The passing of Messrs. 
Thomson and Goddard was re- 
corded on page 143 of the April 
26, 1945, issue of HARDWARE AGE. 

Fay F. Thomson, who was 58 
years of age, at the time of his 
demise, had joined the company 
in 1904, four years after his 
father, F. F. Thomson, and H. R. 
Thomson, together with Marshall 
Diggs established the business. 
He worked his way through the 
warehouse and operating depart- 
ments and after serving as vice- 
president and manager for about 
15 years became president in 
1942. Greatly admired and highly 
respected by all who knew him, 
in hardware and other circles, he 
was active in civic, social and 
fraternal affairs. He was a direc- 
tor and had served on many com- 
mittees for the Chamber of Com- 
merce. Mrs. Thomson, a daugh- 
ter and grandson survive. 

A. E. Goddard, who passed 
away four days before Mr. Thom- 
son, joined the company, then 





known as Stanton Kauffman 
Hardware Co., in 1898—the com- 
pany’s present name was adopted 
in°1900. Mr. Goddard, 63 at the 
time of his death, had been sales 
manager of the company since 
1913 and in 1928 was elected a 
director and later vice-president. 
Elected to the City Council in 
1924 he was appointed mayor of 
the city two years later, serving 
for two years in that capacity. 
A bachelor until two years ago he 
is survived by Mrs. Goddard. 





BRITISH WEST AFRICA 
FIRM WANTS AMERICAN 
HARDWARE LINES 


James Town Stores, P. O. Box 
602, Accra, Gold Coast, British 
West Africa, general merchants 
and commission agents is seeking 
American hardware and related 
lines. E. Stephen Bulley is man- 
aging director of the concern 
which also has branches at 
Ashanti Northern Territories and 
British Mandated Togoland. Its 
allied organization is the Gold 
Coast and Ashanti Trading Asso- 
ciation. 


MEEKER NAMED PRES. 
OF HOBART MFG. CO. 


David A. Meeker recently was 
appoimted president of the Ho- 
bart Mfg. Co., Troy, Ohio. He 
succeeds J. M. Spencer, who had 
served in the same capacity since 
1938. 














F. E. MYERS & BRO. CO. HONORED: John C. Myers, left, 
president of The F. E. Myers & Bro. Co., Ashland, Ohio, 


receives a formal certificate 


from William P. Witherow, 


. former National Association of Manufacturers’ president and 


chairman of the association’s golden anniversary commit- 
tee. The award was made at the annual dinner meeting of 
the Greater Columbus Industrial Association in the Desh- 


ler-Wallick Hotel, Columbus, 


Ohio, in recognition of the 


company’s contribution for 50 years to the industrial prog- 


ress of 


membership as a founding company.” 


this nation, “as evidenced by its long and active 


The Myers firm was 


one of 360 charter members which helped organize the 
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association in Cincinnati a half-century ago. 


















“sure, it's 


awful corny’'! 


- - but you quickly grasp 
the inference. These two 
ears of corn look identically 
alike. Only careful inspec- 
tion can determine whether 
one or both are perfect... 
what's behind the husk is 
important. What's behind 
a name is important, too. 
That's why ATLAS products 
enjoy such widespread 
consumer acceptance... 
for behind every ATLAS 
trade mark is a product 
of guaranteed quality. 


ATLAS TACK 
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FAIRHAVEN, HENDERSON, 
MASS. KY. 
















There’ll be a 
BiG DEMAND 


one of these days 
for 


DIAMOND 


Tools 


from returning servicemen who 
have used them in every corner 
of the world. 


Diamond No. W-10 
Store Display 24”x58” 


The men who are using Diamond Tools 
today to keep our mechanized forces 
moving, will be the men who call for 
Diamond quality when they get home. 


Good time to get acquainted with Dia- 
mond Tools now. Write for a Catalog, to 


DIAMOND CALK 
HORSESHOE CO. 


4622 GRAND AVENUE 
DULUTH 7, MINN. 











Ray-0-Vac Again Offers 
“‘Leakproof”’ Flashlight 


Batteries To Consumers 


After an absence of three years 
Ray-O-Vac “Leakproof” flashlight 
batteries are again available for 
consumer use, the sales depart- 
ment of Ray-O-Vac Co., Madison, 
Wis., has announced. Ray-O-Vac 
portable radio batteries and a 
number of others are also back 
on the market. 

Since 1942 production of Ray-O- 
Vac “Leakproofs” has been going 
100 per cent to the armed forces. 
These batteries have sealed-in- 
steel construction, an exclusive 
feature, to keep the batteries 
fresh indefinitely under widely 
varying climatic conditions. 





“Our production schedule is 
strictly at the command of the 
armed forces,” said Norman D. 
Vea, Ray-O-Vac sales manager. 
“Temporarily, however, we will 
have a goodly quantity available 
for the trade. They will be dis- 
tributed through our regular job- 
ber’setup. .. . While WPB has 
permitted manufacture of two and 
one-half times as many cells for 
civilian use, this quarter over 
last, Ray-O-Vac will not put all 
of these into “Leakproof” flash- 
light batteries. Many will go into 
portable radio and other types of 
batteries.” 








R. CLARK RETIRES AS 
MANAGER GEORGE M. 
CLARK & COMPANY 


Robert K. Clark has recently 
retired as manager of the George 
M. Clark & Co., division of 
American Stove Co., Harvey, II. 
Mr. Clark is the son of the 
founder of George M. Clark & 
Co., George M. Clark, and a 
graduate of Massachusetts Insti- 
tute of Technology. After spend- 
ing a year in the company’s fac- 
tory and a year selling on the 
road, he entered the office, later 
becoming assistant manager. He 
succeeded his father as manager 
in 1922, and was a director vice- 
president, and a member of the 
executive committee of the 
American Stove Co. He will 
continue as a director of the 
Yatter company. Harold B. Isaac 
succeeds Mr. Clark as manager. 
He joined the engineering de- 
partment of George M. Clark & 
Co., in 1927, and was succes- 





ROBERT K. CLARK 





sively, assistant foreman, foreman 
of the press room and general 
superintendent. 


GEN. ALLOYS CO. 
NAMES KING FIELD 
REPRESENTATIVE 


Herbert King, King & Ander- 
son, has recently been appointed 
field representative for the Gen- 
eral Alloys Co., Boston 27, Mass., 
for California, with offices at 625 
Tilden Sales Bldg., 420 Market 
St., San Francisco, Cal. He was 
vice-president in charge of sales 
for the National Battery Co. and 
its subsidiaries for nine years. 
He was president of the United 
Rubber Corp., San Francisco, 
and vice-president, Pacific Hard 
Rubber Co., Los Angeles, and at 
the same time, organized and op- 
erated one of the first hard rub- 
ber companies on the West Coast. 
In addition to his San Francisco 
office, he will open offices in Los 
Angeles, Seattle, Wash., and Port- 
land, Ore. 


PEOPLES HARDWARE 
BUYS BERLIN STORE 


Peoples Hardware, Washing- 
ton, D. C., has purchased the 
stock and fixtures of the Alex J. 
Berlin Hardware Store, 603 
Pennsylvania Ave., S. E., Wash- 
ington, D. C., and will enlarge 
and remodel the store as one of 
its branches. 

Mr. Berlin, who has been in 
business at that location for 21 
years, is a past president of the 
Hardware Association of the Dis- 
trict of Columbia. He plans after 
a few months’ rest to enter busi- 
ness as a hardware manufac- 
turers’ representative. 
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WHEN this war's battles have ended, the order to “stack arms” will signal 

the beginning of that peace toward which we are all working. Today as America pulls 
together for victory, we at Atkins are devoting our energies, our materials, and 

our men to vital war production. This is the best way we know of to speed that victory. 


Naturally, we can't always keep you supplied with all the saws your trade 
demands. But remember this: month by month the day is approaching when you 
can again have a complete stock of the sizes and types of Atkins Saws 

that your customers have long recognized as the best value for their money. 


In fact, you'll find that the way Atkins Saws have stood up during the war years, 
continuing to give good service, has increased users’ respect for the Atkins brand. 


E. ©C. ATKINS AN D COMPANY 
410 South Illinois Street, Indianapolis 9, Indiana 
Agents or Dealers in ali Principal Cities the World Over 
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THESE... 


items of military personnel hardware (plus munitions) are 
being produced in our plants in such quantities that every 
American fighting man could now conceivably be equipped 
with some item of Judd manufacture. 


§ 





Perhaps that fact will help to 


EXPLAIN WHAT’S 
BECOME OF THESE 





Naturally, Judd Bright Wire Goods are in short supply. (They 
are available on high priority.) These everyday domestic 
items fill many: military needs. So we know you'll be patient 
until they again flow through normal channels in quantities 
that meet every need — to you and your customers. 





H. L. JUDD COMPANY, WALLINGFORD, CONN. 
87 CHAMBERS STREET, NEW YORK 7, N. Y. 
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|Coleman Stove Gives Millionth 
| Military Burner to Gen. Eisenhower 


| 





monies to 
| Rowe, commanding general of 








} 
| 
| 





Presentation of military burner for Gen. Eisenhower. 


As a special gift for Gen. | 
Dwight D. Eisenhower, the mil- 
lionth Coleman military burner, | 
made by The Coleman Lamp & 
Stove Co., Wichita, Kan., was 
presented with appropriate cere- 
Brig. Gen. Guy I. 


the Jeffersonville Quartermaster | 
Depot, Jeffersonville, Ind., by 
employees and officials of the 
company. This millionth burner 
was especially chrome plated 
and engraved with the following 
message: “This, the one mil- 
lionth military burner produced 
by Kansas Workers of the Cole- 
man Lamp & Stove Company is 
proudly presented to a fellow 
Kansan, General Dwight Eisen- 
hower.” The preceding 999,999 
burners to leave the company’s 
production lines had all gone to 
various branches of the armed 
services. Gen. Rowe said in ac- 
cepting the burnér, that it would 
be flown to Europe and properly 
presented to Gen. Eisenhower at 
his headquarters. The millionth- 





a | 


| 





General Eisenhower's stove. | 
With this stove, ds well as with 
General Gregory’s, is a special- 
made leather carrying case with 
shoulder sling. 





and-one military stove was also 
presented to Gen. Rowe for Lt. 
Gen. Edmund B. Gregory, Quar- 
termaster General, as a tribute to 
his outstanding service in the 
field of supply. The Coleman 
company has made ammunition 
chests, shells, pilot and co-pilot 
stands, bomb bay supports, doors, 
two-burner stoves and the one- 
man stove, 


CLAYTON & LAMBERT 
BUYS LAMNECK CoO. 


The Lamneck Products Co., 
Middletown, Ohio, has sold its 
inventories, fixed assets and good- 
will to the Clayton & Lambert 
Mfg. Co., Detroit, Mich., a metal 
stamping company, effective June 
1. Personnel of the company will 
remain the same, except for the 
retirement of Perl Miller, presi- 
dent of Lamneck. 





ZAK, ASS’T GENERAL 
SALES MANAGER 
PITTSBURGH STEEL 


Carl L. Zak has recently been 
appointed assistant general man- 
ager of sales of the Pittsburgh 
Steel Co., Pittsburgh, Pa. Since 
Jan., 1944, he has been manager 
of tubular sales, and previously 
was secretary of The Seamless 
Steel Tube Institute, Pittsburgh, 
Pa. He had also been connected 
at various times with the Youngs- 
town Sheet & Tube Co., Youngs- 
town, Ohio, and the Globe Steel 
Tubes Co., Milwaukee, Wis. 
E. R. Smith was named manager 
oil country tubular sales of the 
company, at the same time. He 
has been assistant manager of 
sales, oil country tubular goods, 
for the past five years, and with 
the sales department for 20 years. 
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HAROLD F. BARNES 


Harold Freeman Barnes, 48, 
manager of General Electric 
Lamp Department, Nela Park, 
Cleveland, Ohio, sales promotion 
division since 1931, with head- 
quarters at Nela Park, died re- 


cently after a lingering illness. 
Mr. Barnes joined the engineer- 
ing staff of G. E. Edison Lamp 
Works, Harrison, N. J., after 


graduating from Swarthmore Col- 
lege. In 1922 he transferred to 
the publicity division of the 
Edison Lamp Works, and in 1929 
was named assistant publicity 
manager. With the merger of 
the Edison and the National 
lamp works, he transferred to 
Nela Park headquarters of the 
General Electric Lamp Depart- 





H. F. BARNES 


ment, and in 1931 was appointed 
sales promdtion manager for the 
Lamp Department of G. E. He 
is survived by his widow, three 
sons, and his mother. 


LEE A. HARDISON 

Lee Andrew Hardison, 58, vice- 
president and sales manager, 
Stratton-Warren Hardware Co., 
wholesalers, Memphis, Tenn., 
died recently after suffering a 
heart attack. He had been asso- 
ciated with the company for 30 
years. He was at one time asso- 
ciated with the former Stern- 
berger-Rainey Hardware Co., 
Brownsville, Tenn., as manager. 
He is survived by his widow and 
three sons. 


RUSH RAZEE 

Rush Razee, 71, after 39 years 
of service in the sales department 
of the Remington Arms Co., Inc., 
passed away in his Denver, Col., 
home recently. Probably the 
greatest all-around exhibition 
shot of all time, he gave shooting 
exhibitions from 1914 to 1924 in 
almost every state in the union. 


He was the first trapshooter to | 
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RUSH RAZEE 


average above 98 per cent. for a 
season On registered targets. He 
was a member of the Remington 
trapshooting squad which estab- 
lished a world’s trapshooting 
record by breaking 2,955 targets 
out of 3,000 and he also estab- 
lished a world’s record when he 
broke 375 consecutive elay tar- 
gets with a 20 gage gun. 


LESTER B. ROTH 


Lester B. Roth, Prophetstown, 
Hi., general manager, The Eclipse 
Lawnmower Co., 45, whose pass- 
ing was recorded in the May 10 
issue of Harpware Ace, was 45 
years of age. Mr. Roth, who was 
well known and well liked, led 
the company into the power lawn 
mower field in which it became 
one of the world’s leading pro- 
ducers of such equipment. Under 
his guidance the company re- 
ceived a Navy E flag, with three 


White Stars and the OCD award. 
During World War I Mr. Roth 
served in France, having enlisted 
in the U. S. Marines. A native 
of Chicago he had lived most of 
his life in Prophetstown. 





JAMES E. BENSON 


James E. Benson, 66, divisional 
sales manager in northern Wis- 
consin for the Malleable Iron 
Range Co., Beaver Dam, Wis., 
makers of Monarch: ranges, died 
recently. Mr. Benson had repre- 
sented*the contpany “in: that. terri- 
tory for more than 30 years. 





WALLACE J. STEBBINS 

Wallace J. Stebbins, 61, presi- 
dent of the Stebbins Hardware 
Co., 15 W. Van Buren St., Chi- 
sago, died recently in Phoenix, 





WALLACE J. STEBBINS 


‘Ariz. He was a member of the 
Chicago public library board, 
vice-president of the Greater Cen- 
tral District Association, - and 
president of the Citizens’ Associa- 
tion. His survivors include his 
widow, a daughter, two brothers 
and a sister. 


EDWARD D. KRAMER 


Edward Durst Kramer, 69, for- 
mer owner of the Kramer & 
Hadler hardware store, Troy 
Ohio, passed away recently in 
the Veterans’ Facility Hospital, 
Dayton, Ohio. His father, John 
Kramer, was one of the original 
partners of the firm of Kramer 
& Hadley, and in 1906, E. D. 
Kramer became associated with 
his father. 

A veteran of the Spanish- 
American war, Mr. Kramer was 
a 32nd degree Mason. He is 
survived by his widow, two sons, 





LESTER B. ROTH 


and a brother. 





LAWSON H. STINE 


Lawson H. Stine, 34, president 
and general manager, Sta-Tite 
Snath Co., Shelbyville, Ind., died 
recently at his home, after suffer- 
ing a long illness. He was active 





LAWSON H. STINE 


with the company until the time 
of his death. Mr. Stine joined 
the company working in the fac- 
tory at the age of 15, and worked 
himself up to the position of 
plant superintendent. He suc- 
ceeded his father, the late R. P. 
Stine, as president of the manu- 
facturing plant in 1935. He also 
contracted various hardware dis- 
tributors throughout the central 
and middle western states. He 
was a member of the First Bap- 
tist Church, active in Masonry, 
including Baldwin Commandery 
No. 2, Knights Templar, and the 
Shrine, and an Elk. He is sur- 
vived -by his widow, three child- 
ren, his mother, and a brother 
and sister. 


E. LOWELL ILGNER 


E. Lowell Ilgner, more famili- 
arly known to dealers, jobbers 
and sportsmen in the U. S. as 
“Skinny,” and for more than 30 
years a member of the sales de- 
partment of Remington Arms 
Co., Inc., Bridgeport, Conn., died 
recently after suffering a heart 
attack in Ilion, N. Y., Mr. Ilgner 
was a well known figure in all 
shooting sports. He was an ex- 
pert at trapshooting and skeet, 
and at one time was the National 
Professional Skeet Champion. He 
was also High Chief of the “Cali- 
fornia Indians,” the largest trap- 
shooting organization on the west 
coast. He represented Reming- 
ton in the Los Angeles area for 
more than 15 years prior to the 
war. In 1942, he was transferred 
to the factory at Ilion, where he 
held an important position in 
the Springfield rifle inspection 
department. 
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“Zinspect the POINTS... 


to make sure they are straight and 
that thread extends all the way, 
resulting in a sharp point.” 


other American 
same careful inspection. 


“inspect the THREADS... 
to make sure they are sharp, not 
too deep, and not too shallow.”’ 


Above inspection procedure is based on wood screws. All 
rew Company Products receive the 


depth.” 
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Actually, American's inspection 
system begins with checking raw 
material before it goes to the ma- 
chines. Next, all screws are process- 
inspected during each manufac- 
turing operation. Then comes the 
final inspection described above. 
And lastly each newly-filled box of 


AMERICAN SCREW COMPANY 
DETROIT 2: 502 Stephenson Building 


CHICAGO 11: 589 E. ili 


nois Street 





cee 





screws is weighed against a counted 
gross... so that you are sure to get 
at least 144 perfect screws in every 
box bearing the American Label. 
That's why more and more screw- 
buyers are marking their orders: 
* CAN BRAND ... do not 
substitute.”’ It will pay you, too. 





“I inspect the HEADS... 
to make sure that slots are perfectly 
centered, and of correct width and 
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NEW PLASTIC CORPORATION 
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L. M. EDWARDS 








| L. M. EDWARDS 


he had represented the American 
company, prior to which he had 
been associated with Henry G. 


Although not in good health 
for some months the recent pass- 
ing of L. M. Edwards, New York 
City, well known and well liked 


metropolitan sales manager, 
American Saw & Mfg. Co., 
Springfield, Mass., was quite un- 
expected. For the past 18 years 


Thompson & Sons Co., New 
Haven, Conn, At an earlier date 
he was with Trumbull Electric 
Co., Plainville, Conn. He was a 
member of the Hardware Boost- 
ers, Hardware Square Club and 
Hardware Trade Association of 
New York, as well as a member 
of the Rotary Club, National 
Republican Club, Circus Saints & 
Sinners, Wonx Tribe 1.0.R.M. 
and of Friendship Masonic Lodge, 
Southington, Conn. Mrs. Ed- 
wards and a brother George 
Edwards, Meridan, Conn., survive. 





WEBSTER C. FRANKLIN 


Webster Cromwell Franklin, 
39, for 12 years a traveling rep- 
resentative for the Wade Hard- 
ware Co., Greenwood, Miss., and 
for the past two years manager 
of the Planters Seed & Service 
Co., died recently after suffering 
a heart attack. He is survived 
by his widow and a son. 





GEORGE L. EBELING 
George L. Ebeling, 58, Syra- 
cuse, N. Y., hardware store man- 
ager, was recently asphyxiated by 
coal gas fumes in his home. 











HILLS-McCANNA CO.’S 
EDUCATIONAL PROGRAMS 


The educational programs be- 
ing presented by the Hills-Mc- 
Canna Co., 3025 N. Western 
Ave., Chicago, IIL, in various key 
cities of the nation, to dramatize 
the postwar possibilities of mag- 
nesium, have been attended by 
many interested persons. The pro- 
grams are divided into three sec- 
tions, consisting of an exhibit of 
a variety of parts and products 
made from magnesium alloys, 
sound film entitled, “Magnesium, 
the Miracle Metal,” and talks on 
the metallurgical aspects of the 
product by company executives. 
Participating with Hills-McCanna 
are other companies who produce 
magnesium in sheets, rod, tubing 
and extruded forms. The film 
shows the extraction of magne- 
sium from sea water and follows 
it through the production of sand 





— EE 


ations of commerce, etc., as well 
as to manufacturers. 


| AUTOMATIC WASHER 
WINS “E” AWARD 


The Army-Navy “E” award for 
superior production of war ma- 
teriel was presented to the Auto- 
matic Washer Co., Newton, Iowa, 
recently. The company, in peace- 
time, manufacturer of household 


casting and machining, drilling | 
and finishing operations. This 
film is available to engineering 
societies, executive clubs, associ- 


ducer of bomb parts, cutter 
frames for mine sweeps, radar 
transformer units, sub-assem- 
blies for anti-aircraft guns, steam 
condensers, for water-cooled ma- 
chine guns, etc. 





U. S. PLYWOOD CORP. 
DIST. UNIT IN MD. 


United States Plywood Corp., 
Weldwood Bldg., 55 W. 44th St., 
New York City 18, has recently 
established a new plywood dis- 
tributing unit at 2020 Mosher 
St., Baltimore, Md., the 17th 
warehouse in the company’s 
chain. This unit is managed by 
Thomas S. Hauck, formerly a 
captain in the Army engineers, 
who was the company’s resident 
sales representative in Baltimore 
for eight years before entering 
the service. 

YOUNG, MGR. RESEARCH 
STATISTICAL DEPT. 
WESTINGHOUSE ELEC. 


Charles E. Young has recently 
been appointed manager of the 
newly created statistical. research 
department of the Westinghouse 
Electric Corp., Pittsburgh, Pa. 
Mr. Young, former supervisor of 
economic research, will direct 
investigations into business con- 
ditions and study relations of 
such general trends to company 
activities. He will also make spe- 
cial studies on questions referred 
to him by the planning and de- 











washers, has been a wartime pro- 


velopment committee. 
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Lt. T. James Fernley, Il Killed in Action 





LT. T. J. FERNLEY, I 


First Lt. T. James Fernley, Il, 
son of George A. Fernley, secre- 
tary, National Wholesale Hard- 
ware Association, Plymouth 
Meeting, Pa., lost his life in 





battle in Germany on April 24. 
He had enlisted a few days after 
his graduation from the Wharton 
School, University of Pennsyl- 
vania, Philadelphia, and received 
his officer’s commission at Fort 
Riley, Kan. Overseas he fought 
through the Normandy invasion 
until wounded during the St. Lo 
breakthrough, receiving promo- 
tion on the field. He returned to 
action not long after and received 
the Bronze Star, when single- 
handed, he captured 28 Germans. 
While at college he was president 
of the Houston Hall Board of 
Governors and a member of the 
Sphinx Senior Honor Society, 
and in his final year was mana- 
ger of the University of Penn- 
sylvania track team of 1942. 

Survivors are his father and 
mother, a brother Second Lieut. 
Robert C. Fernley and two sis- 
ters. 








INDEPENDENT LOCK 
PROVIDES SCHOLARSHIP 
FITCHBURG GRADUATES 


The Independent Lock Co., 
Fitchburg, Mass., has recently 
announced that it will provide 
“The Morris Falk Engineering 
Scholarship” to a worthy Fitch- 
burg: high school boy graduate 
annually, amounting to $2,000 for 
a college education, to be paid 
at the rate of $500 a year. It 
will be contributed and admin- 
istered by the trustees of the 
Morris Falk Foundation, namely, 
Morris Falk, president of the 
company, John J. Meyer, vice- 
president and general manager, 
and Eli D. Goodstein, clerk and 
chief accountant. If the engi- 
neering school course is for a 
longer period than four years, 
grants will be made at the same 
rate a year. Some of the require- 
ments are: willingness to earn a 
portion of the college expenses 
each year, maintain an entirely 
satisfactory college record, real 
interest along technical andj, 
scientific lines, and an excep- 
tionally good high school record. 





ONTHANK CO. CHANGES 
LINE NAME FROM ONCO 
TO “ONTHANK’S” 


The G..W. Onthank Co., Des 
Moines, Iowa, recently changed 
the name of its line of waxes, 
polishes and cleaners, to “On- 
thank’s,” from Onco. The line 
includes a furniture refresher, 
self-polishing wax, all purpose 
wax, painted surface cleaner, 
glass and silver cleaner, automo- 
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bile cleaner and polish and a 
cream hand cleaner. 
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KOPPELSON PRES. NEW 
HARVAN SPORTING 
GOODS COMPANY 


Harold Koppelson is president 
and Harold Van Wagenen is vice- 
president of the newly estab- 
lished Harvan Sporting Goods 
Co., Inc., 114 Chambers St., New 
York City 7. The company will 
handle firearms, ammunition, fish- 
ing tackle, and sporting goods. 
Mr. Koppelson was formerly vice- 
president in charge of buying 
and sales for the Sloan’s Sport- 
ing Goods Co., 88 Chambers St., 
New York City. 

LAWYER SALES MGR. 

VEECO PRODUCTS DIV. 

AMERICAN PRODUCTS 


E. J. Lawyer has recently been 
appointed sales manager of the 
Veeco Products division, The 
American Products Co., Cincin- 
nati, Ohio. He has had extensive 


training and wide experience as a 


sales manager in various fields. 











E. J. LAWYER - 
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WPB REVOKES NUMEROUS ORDERS 
RESTRICTING HDWE. PRODUCTION 


Manpower and pricing policies expected to deter- 
mine speed with which goods return to market. 
Lumber for housing, other uses expected to continue 


short in supply. 


(Washington Bureau 
of HARDWARE AGE) 

The War Production Board’s 

overall policies for fulfilment of 
war production requirements and 
maintenance of a sound war sup- 
porting economy during the six 
and one half month transition 
were recently announced in a 
report by the WPB Committee on 
Period One. Its overall policies 
are: 
1. Guide cutback distribution 
throughout the nation as evenly 
as possible to avoid creating 
areas of acute unemployment. 

2. Remove all restrictions and 
controls no longer necessary. 

3. To reconverting industry, 
give priority assistance for pro- 
duction and purchase of capital 


equipment, construction, and 
long lead time materials. 
4. Favoring of construction 


which will provide most employ- 
ment so long as resources are 
limited. 

5. Give special assistance to 
small manufacturers, veterans 
and new producers. 

6. Discourage hoarding of 
scarce resources, by maintaining 
inventory controls. 

Preliminary reconversion steps 
WPB expects to take are: 





1. Revoke 212 L,M,P and U 
orders. 

2. Open-end CMP. 

3. Remove rating floors to per- 
mit the placing of unrated orders 
where production and delivery 
will not interfere with rated 
orders. 

4. Give AA-4 preference rating, 
and the right to place CMP 
orders to all small manufacturers, 
including veterans and new 
enterprises who produce less 
than $50,000 per quarter for the 
transition period. Persons able 
to take advantage of this pro- 
vision will be able to extend a 
“Z” allotment symbol. 

Post-war draft policies may 
make it difficult to rebuild sales 
and distributive forces inasmuch 
as Chief of Staff General George 
Marshall has informed Congress 
that the draft will continue at 
about the same rate for the next 
few months, 

A good guess by WPB officials 
is that metal toys, pots and pans 
and gadgets will make an early 
appearance in stores. Toys and 
gadgets can be made from scrap 
materials and usually do not in- 
volve complicated manufacturing 
processes. Re-deployment of 
troops and materials from Eu- 





Appliance situation not too bright. 


rope, already started will very 
likely interfere to some extent 
with shipments of materials for 
civilian manufacture. Naturally 
troop trains and freight cars 
filled with munitions will have 
priority. 

The Federal Housing Adminis- 
tration says it hopes that con- 
struction of 250,000 homes will 
be started this year. In 1941, 
some 700,000 homes were built. 
FHA has authorized the building 
of 36,000 homes already this year 
to relieve the congestion in 
crowded areas. In sizing up the 
housing situation, lumber will be 
the scarcest material, according 
to WPB Chairman J. A. Krug. 
The lumbering industry has lost 
125,000 workers during the war 
and most of these must be re- 
placed, Mr. Krug said, before the 
construction industry can pick 
up the 1,500,000 workers it has 
lost during the war. Much 
jumber is slated to go to Europe 
for the reconstruction of homes 
destroyed by bombing and sabo- 
tage. Other large amounts will 
be needed for barracks construc- 
tion for occupation armies and 
re-packaging materials to be sent 
to the Pacific. 

WPB says that screens will be 





as tight as lumber, with no fore- 
seeable over-abundance of build- 
ers’ hardware becoming available 


at an early date. Plumbing is 
due to be scarce at first, accord- 
ing to WPB, because of the 
longer lead or manufacturing 
times needed to produce many 
items. Structural steel will be- 
come easier to get and while wir- 
ing should be in good supply, 
one WPB official predicts that 
first electrical fixtures will be 
simple rather than decorative. 
There will be a problem too in 
disposing of war-model hard 
goods, once regular lines become 
available. 

The electric and gas refriger- 
ator problem looks gloomy as 
does the situation with respect 
to gas ranges. While refrigerant 
gases, fractional horsepower 
motors and the sheet steel should 
be available reasonably soon, one 
large refrigerator manufacturer 
has told WPB that door handles 
and catches may hold up output, 
Some minor components of 
ranges are said to be in short 
supply. WPB officials who have 
been working with these indus- 
tries say that it may be five to 
six months before refrigerators 
and ranges are being produced 
in sufficient volume to begin 
satisfying initial demand. Home 
radios cannot be expected to 
reach the stores much before the 
first quarter of 1946, at which 
time production will be ample, 
industry sources predict. In the 
meantime, within the next three 
or four months, the parts situa- 
tion is expected to improve. 

Among orders revoked are those 
shown below and on page 126. 





ORDER 

NO. TITLE 

L-22 Furnaces 

L-29 Metal Signs 

L-39 Fire, Protective, Signal 
and Alarm Equipment 

L-39-A Sprinkler Heads 

L-42 Plumbing and Heating 
Simplification 

Sch. 3 Low Pressure Heating 
Boilers 

Sch. 6 Cast Iron Radiators 
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ABSTRACT OF PRIORITIES 
ACTION 


Restricted manufacture, delivery, 
installation ; established simplified 
practices; restricted shipment of 
accessories. 

Restricted use of iron, steel, in 
production, installation of signs or 
accessories. 

Restricted use of scarce materials, 
transfer of specified equipment, 
manufacture. 

Restricted shipments and manufac- 
ture for inventory. 


Ordered elimination of metal jack- 
ets, fusible plugs and tricocks sub- 
ject to Pp Afed ox pti Stop- 
ped production of metal jackets 
subject to six specified exceptions. 
Restricted production, transfer sub- 
ject to specified exceptions. 





ORDER 

NO. TITLE 

Sch. 8 Radiator Supply 
Valves, Thermostatic 
Float or Boiler Re- 
turn Traps 

L-52-A Typewriters 

L-55 Shotguns 

L-59-B Metal Plastering Bases 
and Accessories 

L-73 Office Supplies 





ABSTRACT OF PRIORITIES 
ACTION 


Restricted production subject to ex- 
ceptions, restricted use of copper 


base alloys. 
Prohibited production; restricted 
sale, delivery, purchase, receipt, 


export and manufacture of parts; 
permitted restricted repair part 
manufacture. 

Stopped production, transfer sub- 
ject ta designated restrictions. 


Prohibited manufacture subject 
specified exceptions. 
Restricted use, iron, steel in pro- 


duction ; stopped use of designated 
prohibited materials except zinc 
for galvanizing as restricted and 
except specified; restricted pro- 
duction to defined Federal specifi- 
cations. 


HARDWARE AGE 
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HIGH CARBON STEEL 
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RECOMMENDATIONS 


SHINYHEADS— Bright Finish — 
with Hexagon Heads completely 
machined, top and bottom, with 
all six (6) faces bright mirror 
finish — are recommended for all 
general purposes and can be heat 
treated by customer in emergen- 
cy cases where heat treatment is 
required of certain particular 
sizes for additional strength. 


The Same 
C-1038 
High Carbon Steel 
is Used in 
Both® Lines 


These cap screws are made 
of high carbon steel— AISI 
C-1038. 


An all-purpose screw manu- 
factured to standards for 
full-finished, hexagon head 
cap screws — heads com- 
pletely machined, top and 
bottom — they are of the 
highest quality workmanship 
and finish. 

Their shiny heads give a 
finishing touch to products 
in which they are used — 
enhancing the appearance 
of practically any assembly. 
Carried in stock, furnished 
in package or bulk. ‘Send 
for samples. 


THE FERRY CAP & SET SCREW CO. 


2155 SCRANTON ROAD 


MAY 24, 1945 


CLEVELAND 13, OHIO 


CAP AND SET SCREWS » CONNECTING ROD BOLTS + SPECIAL ALLOY STEEL SCREWS 
HARDENED AND GROUND BOLTS » FERRY PATENTED ACORN NUTS 
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ORDEK 

NO. TITLE 

L-74 Domestic type (Class 
B) Oil Burners 

L-75 Coal Stokers (36 sq. 
ft., or less) 

L-77 Metal Windows 

1-78 Fluorescent Lighting 
Fixtures 

L-81 Toys and Games 

L-108 Finishes on Metal 
Working Equipment 

L-1l1 Hand Trucks, Other 
Handling Equipment 

L-140-A Cutlery 

1-161 Electric Fuses 

1-176 Railroad Watches 

L-188 Loose-Leaf Metal Parts 
and Units 

L-190 Scales, Balances, 
Weights 

L-193-% Sprocket Chain, ete. 

1-211 

Sch. 1 Concrete Reinforcement 
Stee 

Sch. 2 Steel Wheels and Tires 

Sch. 3 Barbed Wire, wire 
fence, poultry netting 
and flooring 

Sch. 4 Structural steel shapes 

Sch. 6 Steel Axles and forg- 
ings 

Sch. 6 Mechanical steel tubing 

Sch. & Carbon steel plates 

Sch. 10 Water-well tubular 
products 

Sch. 1 Steel pressure pipe 

Sch. 12 Steel pressure tubes 

Sch. 13 Steel pipe 

Sch. 14 Steel Fence posts 

Sch. 15 Hot rolled carbon bars 


ABSTRACT OF PRIORITIES 
ACTION 


Limited production to WPB quar- 
ter:y quotas. Sale, installation, 
permitted for replacement and to 
exten. permitted by PAW and 
UPA. However, PAW’'s distr.vu- 
tion order and OPA fuel oil ra- 
tioning restrictions still are in 
force. ‘ 
Also limited production to WPB 
quarterly quotas M-126 
der) still prohibits use of 
less steel in stokers. 


stain- 


Prohibited manufacture after April 
3, 1943, except for specific war or- 
ders, orders rated AA-3 or better, 
or from material put in process 
prior to same date. 


Governed manufacture, distribution. 

However, other orders, regulations 
affecting manufacture, distribution 
of fixtures remairnfjin force. 


Restricted use of metals for join- 
ing hardware; established use per- 
centages. 
Restricted 
parts, assemblies, 
mate purchasers. 
Limited acceptance of orders to 
AA-3 or higher rating, except for 
repair parts. Established produc- 
tion procedure and certification 
procedure. 

Restricted patterns, quantities, va- 
rious types of cutlery. 

Prohibits use of copper, copper base 
alloy in fuses, except as conduc- 
tor of current; limits sale of 
fuses by manufacturers. 
Controlled distribution of railroad 
standard watches, new and used. 
These are pocket models, size 16, 
spring driven, containing 19 to 
23 jewels. 

Standardized loose-leaf metal parts. 
Limited iron and steel used 
Restricted production, transfer. Re- 
stricted production repair, mainte- 
nance parts, types, sizes and ma- 


painting of equipment, 
except by ulti- 


terials affecting four specified 
types. 
Placed 45-day inventory limit on 


sprocket chains, sprocket chain at- 
tachment links and sprocket chain 
wheels. 


Established specifications and re- 
stricted size and shape. 
Established specifications and re- 
stricted size and shape. 
Established specifications and _ re- 
stricted size and shape. 
Established specifications and re- 
stricted size and shape. 
Established specifications and _ re- 
stricted size and shape. 
Reatricted production by quantity, 


sizes and specifications. 

Limited production, delivery and 
acceptance of delivery to List 1 
or 2 specifications. 
Restricted production, 
and delivery to specified 
specifications and weights. 
Restricted production, fabrication 
and delivery to specified sizes, 
specifications and weights. 
Restricted production, fabrication 
and delivery to specified sizes, 
specifications and weights. 
Restricted production, fabrication 
and delivery to specified sizes, 
specifications and weights. 
Restricted production to conform 
to specifications. 

Restricted production and delivery 
to designated sizes, restricted ac- 
ceptance of delivery. 


fabrication 
sizes, 


} 


| 


(steel or- | 





ORDER 
NO. TITLE 
L-216 Universal Portable 
Sch. 1 
Sch. 2 Electric Tools 
Sch. 3 Wrenches 
Sch. 4 Pliers and Nippers 
Sch. 7 Rotary Files and Burrs 
Sch. 8 Hack Saw Blades 
Hard Edge Flexible 
Band Saws 
L-222 Floor sanding. finish- 


ing machines, ete. 


L-227-B Wood Cased Pencils 
and Pen Holders 

L-236 Marine joiner hard- 
ware 

Sch. 2 Marine Fittings hard- 
ware 

L-238 Sun glasses 

L-252 Valve and valve parts 

L-278 Steel pipe fittings 

L,-286 Ammunition 

L-288 Grey iron, malleable 
iron and brass and 
bronze pipe fittings 

1-299 Power boilers 

1-314 Lubrication Equipment 

M-21-a Alloy Iron and Alloy 
Steel 

M-293 

Table 5 Marine Fittings Hard- 
ware 

Table 10 Dental handpieces 


Carbon dioxide fire ex- 
tinguishers 


The following orders, accord- 
ing to WPB, will be retained for 
some time in their present or 
slightly modified form: L-l-e, 
trucks; L-2-g, passenger automo- 


biles; L-5-c, domestic mechanical 


ABSTRACT OF PRIORITIES 
ACTION 


! 

| These schedules limited manu- 
} facture to specified  styies, 

4 specifications, and sizes and 
restricted use of metals and 
delivery of these items. 


Governed production floor sanding, 
finishing, maintenance machines; 
portable rug scrubbing machines; 
industrial vacuum cleaners ; and 
blowers for cleaning purposes; 
and controlling some of these ma- 
chines has been revoked. Other 
orders, regulations restricting use, 
acquisition of materials for their 
production continue effective. Pro- 
hibited production of floor sand- 
ing, portable rug scrubbing ma- 
chines. Permitted limited produc- 
tion of portable electric hand 
blowers, industrial vacuum cleaners 
and floor finishing and floor main- 
tenance machines. Production of 
all these classes of equipment now 
limited mainly by availability of 
materials. 

Restricted use certain materials in 
manufacture ; 
Restricted manufacture, fabrication 
or assembly to specified sizes, 
styles, number and grades. 
Pestrieted manufacture, fabrication 


sizes, 
sole numbers and grades. 
Prohibited use of metal and re 
strict use of thermoplastics. 
Established specifications of 
and materials for production. 
Limited manufacture to specified 
types, sizes, specifications; prohib- 
ited manufacture specified fittings. 
Limited delivery, sale to fill speci- 
ed types of orders or to desig- 
nated individuals for specified pur- 
poses; required certification. 
Limited manufacture to specified 
types, sizes, and specifications. 


Limited manufacture to specified 
types, sizes and specifications. 
Restricted acceptance, delivery of 
orders to specified conditions; es- 
tablished production specifications 

and simplified standards. 


“M” ORDERS REVOKED 
Established allocation control. 








size 


Deletion of rope sockets (all sizes) 
described in table as forged and 
fabricated rope sockets. Rope 
thimbles (plow steel). 

Including straight, contra-angle, 
and right-angle types and repair 
parts for all types dental hand- 

Pieces. 

of following types: high pressure 
15 Ib. portable; those mounted on 
wheels . (except motorized fire ap- 
paratus), using high pressure 
hose; and all others using carbon 
dioxide from high or low pressure 
reservoirs, except self-propelled or 
trailer units. Only high pressure 
fixed systems of carbon dioxide 
fire extinguishers, connected to a 
permanently located reservoir of 
carbon dioxide are retained in 
Table 10. 


refrigerators; L-13-b, metal furni- 
ture; L-23-b, domestic stoves and 
cooking appliances, non electric: 
L-257, farm machinery: L-60-a, 
wood furniture and L-265, radios, 
etc. 








Four Copper Orders Revoked 
—M.-9-c; M-9-c-1, 2 and 4 


WPB announced May 11, revo-| previously prohibited uses, until 
cation of orders: M-9-c, M-9-c-1; | July 1 manufacturers will have 
M-9-c-2 and M-9-c-4, which re-|to rely mainly on copper from 
stricted manufacture, delivery | surplus inventories. After July 1, 


and installation of many copper | 
| terials Plan procedure, mills will 


products. 


Although these revocations will 
permit use of copper for many 


126 








under the revised Controlled Ma- 


be permitted to deliver copper 
controlled materials on orders not 





| bearing CMP symbols, only pro- 


vided such deliveries do not delay 
production and delivery of mili- 
tary and essential civilian orders. 
Such orders, WPB said, may be 
placed immediately for delivery 
after July 1. WPB cautioned that 
these revocations do not mean 
that copper is available once 
more in unlimited supply for ci- 





vilian production. Refined cop- 


per remains in short supply and 
will, with ingot, scrap, and other 
copper raw materials, continue to 
be allocated under copper Order 
M-9, which in turn will limit 
amount of controlled materials 
(strip, rod, tube, wire and cast- 
ings) that may be produced for 
civilian orders. Other orders and 
regulations continue to limit or 
prohibit use of copper. 

Dew 
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Civilian travel is restricted and duffel bags have replaced 
well-labelled leather luggage. Products too are restricted 
and most of them are travelling under military orders. 


That’s why you don’t see much Insect Screen Cloth, 
Poultry Netting and Hardware Cloth bearing the fa- 
mous “American” and “Clinton” brand labels. They 
still travel plenty . .. but now they go to foreign theatres 


of war. WICKWIRE SPENCER 

‘ . , HARDWARE PRODUCTS 
A small percentage of our production is allocated for sili nied lai init ee tea 
08 tea tied aaeeine a a , : et a Sam Famous American “Clinton” 
essential civilian use’’ and that portion is being dis Stee 5 el 


tributed as quickly and as fairly as possible. Poultry Netting Neils and Brads 
: re . — Stenight Line, ———_Clathes Line 
We hope that before long we'll be sticking plenty of “Clinton” Brand een 


labels and tags on our products .. . and that they'll Wire Rope Door Springs | 
= si Both Regular and “Perfection 


read, “Hardware Dealer, Everywhere, U.S. Ay Preformed Brand 


WICKWIRE SPENCER STEEL COMPANY 


and Subsidiary, AMERICAN WIRE FABRICS CORPORATION 


500 FIFTH AVENUE NEW YORK 18, N. Y. 
Abilene - Boston - Buffale - Chattanooga - Chicage - Clinton (Mass.) + Detroit - Houston - Los Angeles « Philadelphia + San Francisco - Tulsa - Worcester 


MAY 24, 1945 








YOU WON’T GO WRONG 
when you feature 
PLANET JR. 

STEELS! 





Farmers have learned that it’s smart to look for the 
name Planet Jr. when buying Steels! They know 
that’s the only way to be sure of getting just what 
they want! That's why it will pay you to feature 
Planet Jr. Steels! 


Check these points and you'll see why “*Planetized”’ 
Steel Shapes are famous for their amazing wear- 
ing qualities: 
® Steel rolled especially to Planet Jr. spec- 
ifications. 


® Painstaking attention to smallest details 
of design to assure maximum efficiency. 


@ Special hardening operations—under sci- 
entific control—for best wearing qualities. 


@ Proper tempering for still greater tough- 
ness— without brittleness. 


® Special finish for better scouring. 


All this adds up to a long, useful life for Planet Jr. 
Steel Shapes! Here’s an opportunity you just 
can’t afford to miss. Write for full information now! 


S. L. ALLEN & CO., INC. 
3425 N. 5TH STREET, PHILADELPHIA 40, PA 


Evie e 


TRACTORS AND EEDING 


EQUIPMENT FOR HAND. HOR 
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OPA Reconversion Pricing 
For Manufacturers Outlined 
—Seeks 1942 Retail Prices 


Provides for industry wide requests for adjustments 


and individual firm applications. 


for smaller manufacturers. 


Emphasizing the importance of 
price control policies during the 
coming year that will enable 
business and labor to expand pro- 
duction of civilian goods just as 
rapidly as the easing off of war 
demands makes possible OPA 
Administrator Chester Bowles, on 
May 11, announced a reconver- 
sion pricing program under 
which most peacetime goods re- 
turning to the market will sell at 
1942 retail prices. Everything 
that we do in OPA must be di- 
rected, he said, toward making it 
possible for American enterprises 
and skills to produce a record 
volume of high quality goods at 
low prices and high wages. This 
program will promote the mutual 
interest of business, labor and 
the consumer. 

In his statement Mr. Bowles 
outlined some of the problems a 
manufacturer may face in turning 
from war material production to 
peace time production. As to 
products a seller did not make 
before the war, the manufacturer 
must apply to OPA for ceiling 
prices in line with those of his 
competitors making the most 
nearly comparable products. 
Small manufacturers applications 
will be handled by OPA field 
offices. 

Products Made 
Before the War 


Where the manufacturer is 
coming back to production of 
models he made before going into 
war production, ceilings exist, 
usually at March, 1942, levels. 
OPA district offices will assist if 
there is doubt as to what the 
manufacturers ceilings for his 
last models are. 


Pricing New Models 


Manufacturers coming out with 
new models will have to calculate 
ceilings, according to pricing 
methods to be stated in detail in 
amendments OPA _ will issue 
shortly on regulations. Ceilings 
on such models must be filed 
with OPA before the manufac- 


Special provisions 


turer begins to sell them. These 
will be somewhat similar to 
those now in use in MPR 188. 


Increasing Existing Ceilings 

Requests for industry-wide ad- 
justments in ceiling prices may 
be made by industry representa- 
tives, and for individual price ad- 
justments, by application of the 
individual firm. Generally, OPA 
will obtain from the particular 
industry the data required for 
working out the “increase fac- 
tors” for the products of that in- 
dustry. Where necessary, how- 
ever, OPA is prepared to an- 
nounce “increase factors” on the 
basis of data already collected by 
Government agencies. We will 
consult with industry representa- 
tives on the question as to 
whether to do this or to make a 
quick survey to secure more de- 
tailed and up-to-date informa- 
tion, said Mr. Bowles. 


Individual Price Determina- 
tion and Adjustments 

Where industry-wide review of 
ceiling prices is not appropriate 
or feasible OPA will provide for 
the determination of individual- 
firm “increase factors” on the 
basis, primarily of each firm’s 
experience. Field offices may 
make individual firm price ad- 
justments in accordance with 
standards to be announced 
shortly. 


Special Provisions for 

Small Manufacturers 
In the case of manufacturers 
who did less than $100,000 an- 
nual business in 1941] and antici- 
pate less than that in the first 
year after reconversion, a simple 
streamlined procedure for indi- 
vidual pricing will be used. Such 
firms may calculate new ceilings 
on a form to be supplied by OPA 
without waiting forthe announce- 
ment of industry-wide increase 
factors. Where these new ceilings 
exceed their previous ceilings 
they will file the form with the 





nearest field office. These will 
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then become their legal ceilings 
subject, of course, to later re- 
vision by OPA if they are not 
properly calculated. The firm 
will compute its new ceiling price 
or prices by adjusting its 1941 
costs for lawful increases in its 
own basic wage-rate schedules of 
factory workers and in prices of 
materials and parts and adding 
whichever is higher of the follow- 
ing two margins: (1) a margin 
equal to its own 1936-39 profit 
margin on sales or (2) one-half 
the industry average profit mar- 
gin in 1936-39 (as announced by 
OPA). Of course, small firms 
may use their industry-wide “in- 
crease factors” if they wish. 


Retail Prices 


Mr. Bowles stated that: “We 
expect to make extensive use of 











easy-to-understand dollar-and- 
cent pricing of these commodities 
at retail. This will often call 
upon the manufacturer to at- 
tach a tag to the article showing 
the exact retail ceiling price. 
This will enable the retailer and 
the consumer to know the ceiling 
price definitely. 

“Later I expect to 
statement concerning the stan- 
dards that will govern the 
changes in retail prices based 
upon a change in the manufac- 
turers’ price. We will consult 
with the distributive trades con- 
cerning the best way of carrying 
out our general obligation to 
minimize retail price increases 
whenever manufacturers’ price in- 
creases can be absorbed in whole 
or in part by wholesalers and re- 
tailers.” 








M-21, Steel Order, Revised 
To Establish As Ultimate 
Sole Iron, Steel Regulation 


WPB’s main steel order, M-21, 
has been revised and expanded 
to establish it as the ultimate 
sole authorization governing the 
production of iron and steel dur- 
ing the transition to a one-front 
war. Order M-21-a, (alloy steels) 
has been incorporated into Or- 
der M-21. Steel products have 
been redefined in the revised or- 
der to include all carbon and 
alloy steel products as well as 
wrought iron. It includes also pig 





iron and iron and steel scrap. 
The order also now includes 
jurisdiction over all of the metal- 
lic and non-metallic elements, the 
ores, chemical compounds, and 
ferro-alloys used in the metal- 
lurgy of iron and steel. It main- 
tains broad controls not only over 
the production of iron, steel and 
alloys, but also over melt sched- 
ules and the use of facilities in 
this production. 








Commerce Dept. to Adhere to Ceilings 
On Sarplus Goods Set By Treasury 


All orders establishing ceiling 
prices for surplus war goods sold 
by the Procurement Division of 
the Treasury Department will ap- 
ply to the same items when sold 
by the Department of Commerce. 
This action, effective May 1, 
1945, is necessitated by the re- 
cent Executive Order designating 
the Department of Commerce as 





the disposal agency for surplus 
property heretofore handled by 
Treasury Procurement, says OPA. 

Supplementary Order 109— 
Amendment of Certain Orders 
Issued under Supplementary 
Order 94 by the National and 
Regional Offices was effective 
May 1, 1945. 








U-9 “Brownout” Order Limiting Use 
Of Electricity for Displays Revoked 


The Office of War Utilities of 
WPB on May 8 announced the 
revocation of Utilities Order U-9, 
the brownout order. 

Order U-9 prohibited use of 
electricity for show window light- 
ing and outdoor advertising, 
decorative, display, promotional 


MAY 24, 1945 





and sign lighting throughout the 
nation except in areas where no 
coal or other scarce fuel is used 
to generate electricity. Exempt 
areas included the Pacific and 
Rocky Mountain States, most of 
the Southwest and small areas in 
several other States served by 
small isolated utilities. 





make a 








PARKER. 
Small Hand Tools 
are worth their. 


wail—m 
| fa 


War commitments continue to control much 
of our production. Of the Parker Small Hand 
Tools which you have requested, only a few are 
again available. We wish there were more and 
that deliveries could be speeded. Every effort 
is being made in that direction, and to offer 
you the new quality tools in greater variety 
which will bear the Parker name postwar. 





MANUFACTURING <G 


WORCESTER 1, MASS. 


“*%. 



















HOUSEWIVES WOULD RATHER 


HAVE THIS THAN THIS! 





Housewives are 
buying Sinclair 
Register Shields 
for all the rooms 
in their homes. 


WALLS and DRAPERIES 
are KEPT CLEAN with 


Guides 


REGISTER n SHIELDS 





SINCLAIR INDUSTRIES, INC. 











These handsome regis- 
ter shields filter the 
smudge and dirt from 
the hot air heating sys- 
tem, saving the walls 
and drapes—-and giving 
cleaner air to breathe. 


Wall and floor models 


fit any size of register. 
| 


Easily attached. Hand- 


somely finished frames | 


with special - treated 
washable filters. 


They sell on sight—ae 
good mark up. Displays 
available. 


Send for Folders 
and Price List Now! 


600 LANDRETH BLDG. 
Sst. Louis 1, MO. 


















Housekeeping Gloves that 
Offer Bare-Hand Efficiency 


Your customers are reading about 
the remarkable new Ebonettes with 
snug-fit short fingers, free of floppy 
ends, pre-curved in comfortable 
gripping a that —— inns 
as a cotton glove, with non-si 
that really holds slippery o objecms 
Don’t miss the sales opportunity of 
these long-wear neoprene gloves. 

Only 3 sizes to stock. Order from 
your Jobber — supply increasing. 


Los Angeles - 





Over 52'% Million 
Advertisements 
this Spring 


your customers 
want the new 


THE PIONEER RUBBER COMPANY ;) 
306 Tiffin Road, Willard, Ohio + New York 


~ 


make 





= to i advertisements 
-_ May, June: 
Good 


c 

Call’s, Woman’ s Day, 

Mademeleciie. Charm, 

gy ~™ American Week- 

4 Parade, This Week, 

letropolitan Sunday 

8 (roto), Chris- 

} oy ence Monitor — 

over 524 million sales- 
making messages. 
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L-174, Manufactared Gas Load Reg. 
Limiting New Loads, Revoked By WPB 


The Office of War Utilities of 
WPB recently revoked General 
Conservation Order L-174, which 
limited new loads on manufac- 
tured-gas utilities systems and 
established machinery for emer- 
gency curtailment of service dur- 
ing periods of shortages. 

The order was originally issued 
Sept. 30, 1942, and was last 
amended Dec. 22, 1943. It pro- 
hibited deliveries of manufac- 
tured gas to new installations of 
residential space heating equip- 
ment except under specified con- 
| ditions and limited new industrial 








loads on manufactured-gas sys- 
tems in addition to providing the 
curtailment procedures. 

Many manufactured-gas_utili- 
ties were given individual ex- 
emptions from the order during 
its life, under a provision per- 
mitting OWU to exempt systems 
whose facilities were found to be 
adequate to meet all demands for 


service. Revocation of the order 


|is another step in the general 


WPB program to lift restrictive 
controls as rapidly as war con- 
ditions permit. 








| Authorize 522,144 Electric Irons 


To Be Made 


| Assignment of authorizations 

to 33 electric iron manufacturers 
for the production of 522,144 
irons in the second quarter of 
1945 was reported April 24 by 
the War Production board. 

In the first quarter of 1945 
production authorizations total- 
ing 521,385 electric irons were 
assigned by WPB to 29 of these 
manufacturers. 

Within the limits of the ap- 
proved 1945 iron program for 
526,500 electric irons per quar- 
ter, WPB authorizes iron produc- 
tion only where it will not re- 
quire materials, components, fa- 
cilities, or labor needed for 
more critical production. 

The manufacturers authorized 
to date and the number of elec- 
tric irons each manufacturer has 
been permitted to make in the 
first and second quarters are: 


> 


Second 
Manufacturers Quarter 
American Electrical 
Heater Co., Detroit, 
nn” aor 9,644 
} Automatic Steam Prod- 
ucts Corp., New York, 
| Parra 6,000 
L. Behrstock Co., Chi- 
cago, Ill. 3,700 
| Birtman Electric Co., 
! Chicago, Ill. ..... 12,100 
| Chicago Flexible Shaft 
| _Co., Chicago, Ill. . 42,015 
| ‘W. M. Cissell Mfg. Co., 
Louisville, Ky. ...... 379 
crown —_ a * St. 
| Louis, 9,000 
Dejur Wwlectric ” ‘Works, 
| New York, N. Y...... 1,960 
General Electric Co., 
Ontario, Calif. .. -119,000 
| Gilson Electric Mfg. Co., 
Chicago, Ill. .......-. 1,250 
Industrial Tool & Die 
| Works, Inc., a 
olis, Minn. ; He 766 
\ Knapp-Monarch Co. 
Dover, Ohio .. 50,422 





Second Quarter, 1945 


Koral Electric Mfg. Co., 
Long Island City, 
i Aer 10,000 
Majestic Electric Appli- 
ance Co., Inc., Cane, 


SD 2s <n0e8 us 74,158 
Manning, Bowman Co.., be 

Meriden, Conn. ..... 1,014 
Irving Mitzman, New 

ag I Rab ee 125 


National Stamping & 
Electric Works, Chi- 
cago, IIL. 

New York Pressing Ma- 


290 


chine Corp., New 
i Be te vdees 3,000 

Capt. C. F. Piehl, Bay- 

shore, Long Island, 
» Ae Sp peter oP 10,000 


Pierce Butler “Radiator 
Corp., Syracuse, N. Y. 800 
Proctor Electric Co., 


Philadelphia, Pa. 36,373 
Reimers Electric Appli- m 
ance Co., Inc. New 
Ws, Mais, sktade sa 1,000 
Samson Unitea Corp., 
Rochester. N. Y. 10,750 
The Silex Co., Hartford, 
Conn. eo. ses SOOO 
Steen. Blectric Co., St. 
a” Sy See 16,251 
Lawrence M. Stein Co., 
Chicago, Ill. ./...... 1,000 


Stern Pavan. Inc. yore 


Island City, N. 7,500 
Superior Electric *proa: 
ucts Corp., Cape Gi- 
rardeau, i «ebes 22,357 
Teunesses’ Valley ‘Appll- 
ances Co., Nashville, 
SK. sinned ded beesic < 10,000 
Verplex, Essex, Conn... 25,000 
A. H. Viange Co., New 
York, B: e-. 3,000 
Waage Mite Co., * Chi- 
1,600 


GAB, TE. « 60-6 5 wou bes 
Waverly Toot Co., —_ 

dusky, . 21,700 

Nearly ‘ 4 Nocasie irons to 
be produced by these manufac- 
turers may be sold for civilian 
purposes, and only a small per- 
centage will go to the armed 
forces. As in 1944, the irons will 
not be rationed, nor will a cer- 
tificate testifying te the pur- 
chaser’s need of an iron be re- 
quired, WPB said. 
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Under the eyes of David Dietz, famous of spinning machines that swallow thousands of feet 
Science Editor of Scripps-Howard... of fiber a minute and twist them into strong yarns. 





* An elephant struggles against the make sure that each foot of yarn carries the cor- 
power that tethers him—a coast- rect number and quality of fibers needed—has the 
wise barge is towed through the proper number of twists. Each yarn and strand in 
raging gale—a great silvery haul every Plymouth Rope is thus built to bear its 
of fish is hoisted to a trawler’s full burden. 
deck from the ocean depths. These “In this, and many other ways, Plymouth re- 
are jobs for gooc: rope to take in its stride and its search is constantly at work to give Plymouth 
strength. Rope greater strength, longer life, more useful 
“Plymouth Rope’s tremendous strength comes performance in a multitude of tasks where human 
from the tiny fibers of certain plant stems and life and valuable property are often at stake.” 


leaves—and from what 
Plymouth Rope-engineer- 
ing does with them. In 
the photograph above, 
you see these fibers 
streaming into batteries 
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SLENDER SINEWS BUILD GIANT POWER 



































“At Plymouth, research and scientific control 






Plymouth Cordage Company, Plymouth, Massachusetts. 
District Offices: New York, Chicago, Houston, San 
Francisco. Warehouse Stocks: New York, Poston, Phila- 







delphia, Baltimore, Houston, Chicago, San Francisco. 


PLYMOUTH 


CORDAGE PRODUCTS 


ROPE + TYING TWIMNE + BINDER TWINE + BALER TWINE 









» ROPE YOU CAN TRUST 


ra 









Ray 


IF YOU DON’T SELL 


Terrific repeat newspaper promotions 
by Macy’s, A. & S., Loeser’s, Gimbels 
and other leading stores prove this 
the hottest housewares item in years. 
Tough, durable, rubber-like composi- 
tion. Every home needs two or three. 


- 
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CHLUETER 
UGGESTION “. 

























FOR POST-WAR DEALER PROFITS 
ARE § 
OUR | 
ORDE! 
1 aM are 
@ Tha 
The Popular DELUXE No. 1120 advert 
throug 
DAIRY PAIL . Dea 
_— as soon as we can start making them Meo 
again, people will be demanding this they r¢ 
popular dairy pail. Rig! 
They remember it favorably as the dairy first. E 
pail with the “Easy Pour” Lip—the pail amou! 
that makes milk handling easy, that amon¢ 
keeps the flow under control so there’s Wh 
no splashing, spilling or waste. They es 
know it as a sturdy pail, with heavy- rt 
wired top, heavy tin-wired bail and rivet- i ” 
ed ears—a bright tin pail with a raised, cient : 
easy-to-clean bottom. astt 
And Dealers everywhere . . . remember- 
ing DeLuxe No. 1120 as a fast-selling, 
profitable item . . . are putting it well up 
on their post-war preferred list—as 
another of the many Schlueter products 


to be ordered from their jobber just as 
soon-as materials are available and 
Schlueter’s war production is no longer 
needed by Uncle Sam. 


CHLUETER 


MANUFACTURING CO. - ST. LOUIS, mo. 









. Barbe 
BUY ANOTHER WAR BOND TODAY Bise ! 
HARDWARE AGE MAY 2 










ARE SOLD ONLY THROUGH 
OUR DEALERS; NO DIRECT 


ORDERS ACCEPTED 


@ That statement appears in every Mid-States 
advertisement, reaching millions of farmers 
through leading farm publications. 

+ Dealer Protection has always been a strong 
Mid-States policy. Mid-States Dealers know 
they’re always protected. 

Right now war production naturally comes 
first. But we are permitted to make a limited 
amount of fence, which is being distributed 
among our dealers as fairly as we know how. 


When production swings to peacetime 
schedules, dealers can count on Mid-States 
for a uniformly good product—prompt, effi- 
cient service—and fair dealing. 


MID-STATES STEEL AND WIRE COMPANY 
. Crawfordsville, Indiana 


“MID-STATES 








“ 


“ 
~ 























Barbed Wire + Steel Posts * Steel Braced Wood Gates 
Blue Ribbon Bale Ties and other steel products for the farm. 
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Licht S 
Ahead! 





















When war struck, Empire Brush Works, 
like so many other companies, offered its serv- 
ices to Uncle Sam. Brushes were needed on 
battleships, in barracks, in hospitals, and many 
other places where our armed forces lived and 
traveled. Since Pearl Harbor over 20,000,000 
Empire Brushes have gone to our boys in the 
Army, Navy and other war agencies. A big 
number—which means that a much smaller 
number of Empire Brushes has been available 
for sale to hardware customers. 


But there's light ahead! As total Victory looms ij 


nearer, so does civilian production. Here, at 
Empire, we have not been idle—but have been 
planning for that day when we can once again 
go “all out” for civilian business. Our planning 
has brought forth new brushes, new styling, 
new packaging—all with the one idea of bring- 
ing in more brush sales for you postwar. 
LOOK TO EMPIRE — FOR 


, ae, 
dt oe 
ees ; + ‘ 

GE" 6! 
“ Sor 
brush works 


Manufacturers of Maintenance, Household and 
Personal Brushes Since 1909 
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Recent OPA announcements 
The Price Administration continues 
to issue maximum price regulations at 
frequent intervals, 


military supplies suitable for consumer 


covering released 


distribution. Among new authorizations 
this month have been: 
tailers and consumers on army surplus 
steel tool boxes, olive drab finish, made 
of 16 and 22 gage steel, length 21 
width 8% and height 
7% inches. These tool boxes complete 
with interior tray, and packed four to 
have been given ceiling of 


A pricing to re- 


inches, inches, 


the carton, 
$2.50 each to retailers, and a price for 
sales by retailers of $4.00 each. Sur- 
plus empty military sand bags, made of 
military burlap or osnaburg, are priced 
by OPA, in any quantity, or to any 
at ten cents each, 
f.o.b. shipping point. On May 3, OPA 
fixed a price to retailers of $4.17 each, 


class of purchaser, 


and to consumers, $6.95 each, on new 


goose neck lamps—also Army surplus. 
This item is a portable examining and 
operating lamp, with 10 inch base, and 
a pipe standard 36 in. high, extendable 
to 6% feet. The lamps are white 
finished, with 6 


enamel reflectors, and with 5 feet of 


enamel inch white 


rubber extension cord. Each lamp must 
be tagged with the consumer price be- 
fore delivery to a retailer. Electric 
heating pads and flashlight lanterns 
have been added by OPA to the list of 
which manufac- 
turers may apply for price increases, in 


consumer goods for 
cases where the need for relief can be 
proven. This ruling was effective May 
7. A retail ceiling price of 4 cents 
each has been established on new 
double-open-end engineer wrenches, of- 
fered by the Navy Department for 
civilian use. A retail ceiling price of 
$3.00 each has been established on new 
waterproof cloth aprons declared sur- 
plus by the army and now being sold 
for civilian use. A ceiling of $2.00 
each will apply on sales to retailers by 
wholesalers or by the Department of 
shipping 


Commerce, effective  f.o.b. 


point. 
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Refrigeration repairs Cer- 
tain refrigeration repair parts have been 
added to the list of items that may not 
be bought by repairmen with the AA-3 
rating assigned by Controlled Materials 
Plan Regulation 9-A, the War Produc- 
tion Board announced May 9. As 
amended, CMP Regulation 9-A, which 
controls the materials and parts that a 
repairman may buy, prohibits the use 
of the AA-3 rating for (1) refrigeration 
condensing units, (2) low side units 
(such as unit coolers); and (3) cabi- 
nets or other insulated inclosures, in 
already 
established for specified types of radio 


additian to the prohibition 


repair parts and for paint. The amend- 
ment is designed'to prevent use of the 
specified refrigeration repair parts for 


any purpose other than actual repair 
work, WPB said. Those parts may now 
be obtained by a repairman only by 
extending a customer’s rating or by 
using a rating assigned through an 
application on Form WPB-1319. 

*. * * 

Golf balls, maybe — WPB 
acknowledges it is planning a revision 
of rubber regulations, to permit manu- 
facture of new golf balls with Neoprene 
synthetic rubber interiors. The covers 
will be of balata, the gum rubber now 
“retreading” old golf balls. 


reasonably plentiful 


used for 
Neoprene is in 
supply. W. James Sears, 
WPB’s rubber requiremeats committee, 


chairman of 


has confirmed that the release of Neo- 
prene is in prospect but cannot estimate 
how many balls could be produced 
until the allocations are made. At 


present, WPB prohibits golf ball manu- 








Wholesale Hardware Sales 
By Geographic Divisions, for March, 1945 


/ 
Percent Change 
DIVISIONS March 1 
from 


Number 
of March Feb. 
Firmsa 1944 1945 


| $ALES-YEAR-TO-DATE 


SALES REPORTED 
} 
pe eee 
Thousands of Dollars | 
Percent | Three | Three 
| Change | Months | Months 
from | 1945b | 1944b 
March | March || Feb. | 3mos. | (Add (Add 
1945 


+15 | $41,085 | $38,780 | $36,727 | 


1944 | «1945 1944 





U. S. TOTAL ¢ 315 +6 + 8 | $118,459 | $112,287 
New nd 23 +6 | +25 819; 771 655; +3 2,849 2,571 
Middle Atlantic | 74 +8 | +25 | 6591) 6,120| 5,277; +-4 17,568 | 16,856 
East North Central 53 —3 | +16 | 6,994) 7,197) 6007, +9 19,058 | 17,413 
West North Centra! 22 | +13 | +15 | 4803) 4078/ 3,998) +8 13,858 | 12,779 
South Atlantic 55 ~3 | +7 | 5406) S645; 5.121 d 16,514| 16,546 
East South Central 16 +15 | +19 | 2,714 2,368 | 2,285 | +12 7,391 6,593 
West South Central 24 +18 | +12 | 5043) 4,200! 4,518| +12 | 13,852) 12,319 
Mountain 13 +1 | +1 | 1,256) 1,244) 1,127/ +7 3428, 3,199 
Pacific 2% | ~4 | 413 | 7a8| 7780| eero| +1 | 23802| 23709 
| ' | ! t 
Bureau of the Census. Current Statistical Service 


a Number does not apply in all cases to the year-to-date figures. 
b Includes reports received too late for inclusion in previous monthly totals. 
allocated te geographic divisions. 


c Includes data for five firms not al 
d Less than 0.5 per cent. 








States comprising regions: 


} 
| 


New England—(Conn., —? = N. H., R. L, Vt.) 


Middle Atlantic—(N. J., N. Y. 
East North Central—(IIl., 


ind., iaich., Ohio, Wise.) 


West North Central—(lowa, Kan., Minn., Mo., Neb., N. D., S. D.) 


South Atlantic—(Del., D. C., Fia., 


Ga., Md., N. C., 


8. C., Va., W. Va.) 


East South Central—(Ala., Ky., Miss., Tenn.) 
West South Central—(Ark., La., Okla., Texas) 
Mountain—(Ariz., Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) 


Pacific—(Calif., Ore., Wash.) 
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INO OTHER CLOTH 
LIKE IT! 


Absorks and Waihes 





‘Cleans, Dries and Pelithes 


LIKE A 


CHAMOIS 


Used WET, DAMP 
or DRY 


ALSO A SWELL 
DISHCLOTH 









Holds 
amount of water. 
Used like a 
Chamois for 
cleaning, drying, polishing. Dry, 
it’s perfect for dusting. 


J 
amasing 


CANNOT UNRAVEL. Hidden 
stitch locks each thread. Re- 
sult: dense, long-wearing surface. 
Handsomely put up in red, white 
and blue display bands. Free 
counter folders. 


ORDER INTRODUCTORY ASSORT- 
MENT NO. 273 PACKED IN DISPLAY 


CARTON. IF YOUR WHOLESALER | | 
DOESN'T HAVE IT SEND US HIS 
NAME. | 
2 Pleses DUET #100 @ $1.00 $2.00 | 
2 Pleees DUET #75 33 7 (1.80 
7 Pleees DUET #50 ‘0 5.50 
12 Pleses DUET 225 an) 
23 Pieces =Total Retell Value $10.00 


ANOTHER PRODUCT OF 


AMERICAN SPONGE & CHAMOIS CO., INC. 
NEW YORK 7 SAN FRANCISCO 5 
47 Ann St. 245 Mission S?. 


Producers of 





AMSCO CHAMOIS and MERMAID SPONGES 





National Distributors 





2D sd CLEANING HARMONY ! ry 


| metallic sheathed 
| cable. 





Cellulose Sponges 
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You Wil Proftt 
by Fearing 
DRAKE | 


SOLDERING IRONS 


Outstanding quality values backed 
by 25 years of soldering iron man- 
ufacturing experience, DRAKE 
Soldering Irons have the built-in 
customer satisfaction you find 

profit in selling. There is a 
DRAKE Soldering Iron just right 
for every purpose. 


INDUSTRIAL BUSINESS 


The long-lived stamina of DRAKE Sol- 
dering. rons makes them particularly 
valuable for busy wer plants. Yeu cas 
sell DRAKE Soldering Irons to those 


ere is Ne. 701—100-watt 


as: 
DRALE. Sete Iron. This same type 
iron also comes in 60 and 150-wati 


ASK YOUR 
JOBBER 


_ Write jon latest 















DRAKE Serax Ga INC. 


3656 LINCOLN AVE, CHICAGO 13, ilk 





For You... 
and Your 
Customers 


PIPE 


PAINE «fi. 


A FAST TURNING 
SHELF ITEM 


Quality 
for fastening thin 
wall pipe, BX, rigid 
conduit and non- 








products 4 iii 


Made from 
uniform gauge Gal- 
vanized Steel with 
raised center rib for 
added strength. 14 


| sizes im each style. 710 


Available in 5S lb. cartons and 100 Ib. bags 
Guaranteed number of pieces to Ib. 


Ask your Jobber or Write for Catalog. 
THE PAINE CO. 


2963 Carroll Ave. Chicago 12, Ill. 
Offices in Principal Cities 


4 a Danas ote D E V/ CE 5 




















A pot, Gs a Screw Drivers 
really “‘ e blade, op oh aot 
der are forged from ONE plece of Tool Steel. 


Made in a complete line of models and all sizes 
with square and sound Modes dns can comelasty 
through selected har and Pyraloid ha 

Write for complete oo on this 
fast-moving, long profit line. 


VIKING HAND DRILLS 
Shows 00 See ate ie Me, V.920. 
one of a complete line beautifully 
d FORSBERG” Hand 
D All popular sizes up to 
%" chuck capacity. 


= 


WHALE BRAND fhe sian SAWS 










No. finely finished frame. 
Stock ro + sien “he 6 Hardwood 

Complete with No. spt 6 

tempered Whale Blade. 


20H specially hardened and 


orsber 


© MPG. CO., BRIDGEPORT, CONN., U.S.A. 














How many 


YARDS 


IN YOUR TERRITORY? 


@ Most of us have space around 
our home where the family can 
play and relax. Increasing con- 
sciousness of yard appearance 
makes this spot the outdoor liv- 
ing room in summer time. So— 
be ready to supply this big mar- 
ket with lawn and yard equip- 
‘iment and particularly croquet, 
America’s Family Game. 
Limited supplies of high quality 
material have curtailed South 
Bend Croquet production some- 
what, enabling us to serve, on an 
allotment basis, only old custom- 
ers now. However, check with 
our South Bend 
lobber to learn the 
quality, popular- 
riced line of South 
Bend Croquet, and 
establish your pri- 
ority for earliest 
possible delivery. 


woot 
SALES REPRESENTATIVES 

New York —Julius Levenson, Inc., 
7 East 17th Street 

San Francisco—Standard Toy Agen- 
cies, 718 Mission 

Nashville, Tenn. — Louis Williams 
& Company 

Seattle 7, Wash.— Leo Scherrer, 2840 
West 93rd St. 


Los Angeles 14— Glenn B. White 
& Associates, 122 East 7th St. 


SOUTH/BEND 


AMERICA’S FAMILY GAME 


ene Baby Carriages - Children’s Furniture « 


es ewe me 

















Wholesale Hardware Inventories 
By Geographic Divisions, for March, 1945 


















































END-OF-MONTH INVENTORIES bremted STOCK-SALES RATIO’ 
Percent \ # 
DIVISIONS March rod. Thousands of Dollars 
Number | sa 
of March | Feb. | March | March F March | March Feb. 
ie Firms 1944 1945 1945 1944 1945 1945 1944 1948 
U. S. TOTAL b.. 188 -1 c | $37,699 | $37,945 | $37,825 146 160 168 
mid u t : - : 5.341 5,082 5281 38 38 169 
+ + 1 1 
East North Central. . 38 —1 —1 7,318 7A25 7,417 136 158 163 
West North Central 18 +1 +1 5,879 5,624 5,631 154 173 168 
Atlantic... . 26 —2 -—3 2,455 2,508 2,520 113 122 131 
East South Central 8 +7 +2 1,453 1,362 1,428 115 114 129 
West South Central. 15 —-6/| -6 5,051} 5,368} 5,354 202 193 
ae .4'. . 10 — —1 971 1,095 984 141 185 172 
13 —2 +2 8,189 8,356 8,024 167 170 178 
Bureau of the Census Current Statistical Service 


by sales for an identical group of firms. 








facture except for the Veterans Admin- 
istration and the military services, which 
use the balls to aid in “rehabilitating” 


service men. 
. . . 


Containerboard critical—Con- 
tainerboard, defined under order M-290, 
including solid and corrugated fiber 
sheets, used in the manufacture of fiber 
containers and boxes, has been placed 
on the national production urgency list 
by WPB, This means manufacturers of 
this type of paperboard are entitled to 
the highest urgency ratings when seek- 
ing to replace labor losses or to increase 
the number of employees for additional 


production. Besides containerboard, 
sulphate wood pulp, for which there is 
a current high demand in paper and 
paperboard production, also container 
veneer and steel strapping, have been 
added to the production urgency list. 

= * * 

Chemical releases—WPB has 
announced revocation of three orders 
governing the production and distribu- 
tion of chemicals. (1) Conservation 
order M-53, which restricted the 
formulas of printing inks. (2) Conser- 
vation order M-303, which established 
allocation control of calcium metal, 
used for confidential military require- 








Wholesale Hardware Collections 
‘on Accounts Receivable 


By Geographic Divisions, for March, 1945 






































| ACCOUNTS RECEIVABLE | Collection Percentages a 
| - ——a | eee. — 
Percent Change 
DIVISIONS | March 1945 Thousands of Doliars 
} from 
nate. 8 ot kee ee ot 
of | March | Feb. | March | March | Feb. | March | March Feb. 
ye Firms | 1944 1945 1945 1944 1945 1945 1944 1945 
U. S. TOTAL b 280) 3 + 4 | $32,600 | $33,670 | $31,250) 101 98 101 
New England. a ec | +2 626 629 614 86 84 81 
Middle Kttontic : 64 —2 | +3 5,205| 5,324 95 93 91 
East North Central 51 c | +15 5,697 4,957| 107 103 1 
West North Central 28 +7 | +18 3,758 | 3,511 106 105 115 
South Atlantic 53 -4 +3 5,135| 5,943| 4,986 97 94 108 
East South Central 13 +3 | +3 1,697/ 1,648| 1,648 ah 71 06|CO? 
West South Central 22 +3 — 1 3,389) 3,287; 3416) 12 | 112 108 
Mountain. . 10 +4 —6 509 489 640) 112 103 100 
Pacific 21 =F | +3 6,745} 7,256| 6,650 95 91 
Bureau of the Census ical Service 


Current Statisti 
a rw percentages are obtained by dividing the collection by accounts receivable for an identical group 
b Includes data fr five fre not allocated o geographic divisions 


c Less than 0. 
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ments and metallurgical application, 
and (3) Preference order M-154, which 
restricted the use of nitrocellulose in 
the manufacture of specified products, 
including pens and pencils, optical 
frames, coverings for wooden heels, and 
drafting instruments. 


* * * 


Horsehide leather —To con- 
serve leather needed for increased mili- 
try requirements of horsehide gloves, 
WPB has revised order M-310, to limit 
the amount of wet salted horsehide 
fronts a tanner may put into process 
for athletic goods leathers in any calen- 
dar quarter, to the amount he processed 
during the first calendar quarter of 
1945. 


. - * 


Materials for toys—Although 
L-81 controlling use of critical materials 
in production of toys and games has 
been revoked, use of coppper, tin, zinc, 
rubber and other materials still critical 
continues to be controlled by applicable 
materials conservation orders and other 
regulations WPB points out. Revoca- 
tion of the order removed restrictions on 
the use of joining hardware for toys 
and games. To the extent that iron and 
steel becomes available, manufacturers 
now may use these materials in making 
most types of toys and games. How- 
ever M-126 prohibits use of such ma- 
terials for Christmas tree holders, cro- 
quet sets, magic lanterns, toy banks and 
water color paint boxes. Material for 
chromium plating and antimony are not 
expected to be available for toy and 
game manufacture. Plastics continue 
under allocation control, quantities for 
playthings varying from month to 
month. Limited quantities of cork, allo- 
cated under M-8-a are expected to be 
available for playthings. 


* * * 


Bicycle shipments—Manufac- 
turers shipped out 69,000 bicycles dur- 
ing the first quarter of 1945, for civilian 
use, and in wartime adult models. In 
the same period in 1944 shipments total- 
ed 45,000 units, the 1943 first quarter 
total being 25,000 machines. 


* a * 


Brass production—Brass mill 
production in March established a new 
high record of 517,539,000 lbs., the 
Brass Mill Industry Advisory Committee 
was told by WPB officials at a recent 
meeting. This represents an increase 
over Dec., 1944, production of approxi- 
mately 30 per cent. Brass strip produc- 
tion for March totaling 334,250,000 lbs. 
was the best month’s production of this 
item since Nov., 1943, WPB said. Alloy 
brass rod production established an all- 
time high record of 110,270,000 lbs., as 
did alloy tubing with a record produc- 
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THE A. E. RITTENHOUSE COMPANY, 





A Time for 
Patience! 


BLE APPLIANCE MARKET 








NEW AN D PROF 


Firmg” signal; telling us that our proud ass 
services is finished. 


For we are behind the scenes where many new thi 
place in door chime development. Things that will 





What has been true in other ifm 
of war emergencies has “steamed "Pe 


trieg dis 4 


will be as dugtalelle as a well urn clock and com 
Their beauty will be the creative work of one of pekorias? 8 most enleuted 
designer-stylists. And in tone quality alone, their soft, clear notes will 
be a challenge to leadership. 

And so we say again, “This is a tune for patience, Mr. Buyer.” There 
are big things ahead for you and for us, if we will be sensible about 


what constitutes today’s true problems—and be patient with their 


Rittenhouse 


hy’ SAD Detter Loor€ (hii WOES 


solution. 













LNC., HONEOYE FALLS? N.Y. 








9c Seller Grabs 
ig Profits 


Dupo! 
SOAP 





SOLTESO CHICAGO 16 





IN CATCHING 
3-COLOR DISPLAYS 


Women will buy several of these amazing self- 
sudsing Cellulose Sponge SOAP BANKS at a 
time! Has so many uses they will need more 
than one—and it has a good mark-up on each 
sale. Just fill up inside pocket of Soap Bank 
with discarded soap scraps, moisten jn warm 
water—then wateh the wonderful foamy lather 
bubble through as it cleans. Your jobber can 
supply you. 


35¢ QUICK PROFIT-MAKER! 


Housewives are waiting to buy this Cellulose 
Sponge dish mop that washes wonderfully clean 
with rich, foamy lather, yet keeps hands dry. 
Gets at hard-to-reach spots easily. A real self- 
seller for everyday washing chores. Useful in 
100 ways for home, office, and factory as a 
@leaner, moistener, dauber. Your jobber can 
supply you. 


The celebrated Minute Mop & Drainer 
with Cellulose sponge mop head and 
metal drainers now has national distri- 
bution. A steady seller at $1.59. Your 
jobber can supply you. 
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tion of 35,365,000 lbs. At the same 
time, WPB officials outlined cutbacks 
in the program for a one-front war that 
reflect rather substantial drops from 
proposed production goals previously 
established for the end of 1945 and 
established new rates at about the same 
production tempo that prevailed in Oct., 
1944. 


* * al 


Plumbing specialties In- 
creased production of cast iron plumb- 
ing specialties will not result from revo- 
cation of existing restrictions unless 
more brass can be made available under 
the Controlled Materials Plan, members 
of the Plumbing and Drainage Indus- 
try Advisory Committee said at their 
recent meeting, WPB reports. 
ing shortage of cast iron plumbing 
specialties, essential to the plumbing in- 
dustry, was reported by committee mem- 
bers, due to disadvantageous price ceil- 
ings. Further curtailment in manufac- 
ture may seriously retard resumption of 
construction, they said. WPB will con- 
fer with OPA on the essentiality of 
these items, division officials said. 


A grow- 






Inventory limitations—aA sup- 
plier may deliver a material or product 
substantially earlier or in greater quan- 
tities than called for by a customer's 
order only if such changed deliveries 
will not give the customer more than a 
permissible inventory as established in 
Priorities Regulation 1, the War Pro- 
duction Board announced May 7. In- 
terpretation 15 of PR-1 points out that 
the inventory limitations of “a practi- 
cable minimum working inventory rea- 
sonably necessary” for a customer to 
make his own deliveries must be kept 
in mind by a supplier who wants to 
deliver earlier or in greater quantities 
than called for by the customer. 

« * = 

Malleable iron—March produc- 
tion of malleable iron reached approxi- 
mately 86,000 tons, the highest level 
since production figures have been com- 
piled by WPB, it was reported at a 
recent Malleable Iron Industry Advisory 
Committee meeting held recently. This 
compares with 79,100 tons in Feb., 1945, 
83,770 tons in January and 83,900 tons 
in March, 1944. However, the situa- 








During the past 
five years the 
mumber of “em- 
ployees working 
fer all state gov- 
ernments and all 
local governments 
has remained al- 
most constant. 
Approximately 3.- 
000,000 men and 
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working 
Jobs handled by oo — 


state and local 
administrations. 


During this 
same period, how- 
ever, the number 
of federal em- 
ployees, exclud- 
ing the armed 
forces, has more 
than tripled. In 
March 1939, the 
total number of 
employees for all 
state and local 
governments was 
3,138,000, and all 
federal employee 
numbered 911,000. Vice 
By 1943 the num- 
ber of federal em- 
ployees had in- 
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creased to 3,132.- 


000, as compared to 3,070,000 employees of the entire 48 states. plus all the 
employees of every school district. county. village, town and city in the 


country. 


This phenomenal increase in the federal payroll has centralized in Wash- 
ington many of the governmental functions that formerly were the jurisdic- 
tion of the states and localities. Reducing these costs as soon as the war 


permits will halt this centralization and considerably lighten our tax burden. 


HARDWARE AGE 
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tion on malleable iron is still critical, 
WPB said with the order backlog in- 
creased from 483,981 tons on Jan. 1, 
1945, to more than 500,000 tons at the 
end of March. 


* * * 


Lead for batteries—Amending 
order M-38, effective May 1, WPB has 
authorized a slight increase in the 
amount of lead available for the pro- 
duction of storage batteries for civilian 
use during the remainder of the second 
quarter. The amended order allows 
producers of these batteries, for ci- 
vilians, to use during May-and June, up 
to 80 per cent of the amount of lead 
they used for the same purpose in the 
corresponding period of 1944. Under 
the old order, manufacturers were re- 
stricted to 75 per cent of 1944 use. 


* * * 


Zinc for jar caps—Restrictions 
on the use of zinc for the manufacture 
of home canning closures in each of 
the second and third quarters, are limit- 
ed to 30 per cent of the weight used by 
a manufacturer for similar purposes 
during the base period (October 1, 
1940-Sept. 30, 1941). This WPB Direc- 
tion to Order L-103-b was issued April 
28. Even zinc scrap is thus controlled, 
or any alloy in which zinc by weight 
was more than 50 per cent. 

a * + 
° NHA furniture needs—WPB 
has granted permission to the National 
Housing Agency to assign preference 
ratings to orders for six basic types of 
furniture, for use in housing projects 
that will be owned and operated by a 
Government agency or corporation in 
support of the war effort. The types to 
which preference ratings may thus be 
assigned are beds, bed springs, box 
springs, chairs, chests and mirrors, and 
tables. In assigning preference ratings, 
NHA will use the same rating that ap- 
plied to the housing project in which 
the furniture is to be used. 
* * * 

Textiles remain critical—Far 
from letting down on production efforts 
in textiles, WPB has initiated an inten- 
sive program to attain maximum pro- 
duction of cotton, wool and synthetic 
textiles during the remainder of 1945. 
Chairman Krug has bulletined to all 
producers (in part): “An immediate 
increase in the production of cotton, 
wool and synthetic textiles is impera- 
tive. Military requirements which have 
been expanding rapidly for many 
months will continue to rise with the 
change to a one-front war. The trans- 
fer of troops to the Pacific theater will 





increase the need for lightweight uni- 
forms. The wearing out of heavy uni- 
forms in Europe has been terrific. Army 
of Occupation troops in Europe and 
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Moms all over the country this month are seeing 

this latest Hamilton Beach ad. It’s one of a series 

telling them of the quality features of Hamilton Beach 

appliances ... features backed by 35 years of 

“know-how.” And they'll be buying these postwar 

work-savers, as in the past, from ethical whole- | 
salers and dealers. 
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VOGUE MODEL 


A meERICA’S 
a a 
ADJUSTABLE 
ELECTRIC 
BROILER 
ONLY Ad 





Will Help Make 
America’s Kitchens 
Electrical 


Broils meats, fish or fowl in 
a matter of minutes. Table 
service. Only one dish to 
clean. 


MANUFACTURING COMPANY 
MANSAS TY nal 


issoOurRi 


qunakwala 







troops in Europe awaiting transfer to 
the Pacific will continue to require 
wool uniforms. As the Japanese war 
moves northward the Army must be 
prepared with more warm clothing for 
our troops. There is also a continued 
need for high production of rayon. 
. . . 

Farm electrification — Nearly 
two million U. S. farms which have 
been wired for electric service since the 
Rural Electrification Administration was 
established on May 11, 1935. REA’s 
latest survey shows approximately 2,- 
700,000 farms, or nearly half of all 
U. S. farms, are now electrified, as com- 
pared with 750,000 in 1935. More than 
half of the farms electrified in the 
decade of Federally sponsored rural 
electrification are served by rural elec- 
tric systems financed by REA loans, and 








| applications. 








about two-thirds of those connected 
since 1939 are on REA-financed lines. 
= oe 


Telephone installations — 
WPB has revised Utilities Order U-2, 
which provides the ‘order of precedence 
to be followed in filling applications for 
new telephone service. This probably 
will be slow to affect the status of most 
of the nearly 2,000,000 applications for 
telephone service that are currently un- 
filled because of lack of facilities. 
Despite all efforts, a large backlog of 
applications will remain for @ number 
of months. Under revised U-2, new 
businesses are to receive telephone ser- 
vice ahead of all other applications ex- 
cept those for war and essential civilian 
needs, and business change of address 
applications. Previously, only new 
business enterprises established by 
veterans had been given this status; 


| and they still will continue to be given 


service ahead of other new business 


* * 
Mail-order and variety sales 
Sales of Sears, Roebuck & Co. 
amounted to $75,642,317 in April, a 
very slight increase of .3 per cent over 
a year ago. For the latest three months, 
Sears’ sales totaled $238,545,436, an in- 


| crease of 114 per cent. Montgomery 


Ward & Co., sales for April totaled $50,- 
904,539, a gain over April 1944, of 5.5 
per cent. For the three months ended 
April 30, sales totaled $161,038,918, an 
increase of 15.7 per cent over the 1944 
comparison. In the variety field, Wool- 
worth’s sales in April dropped 11.1 per 
cent from a year ago, but left a net gain 
of 5.1 per cent for the four months to 


date. ee 


Wholesale sales and collec- 
tions—The Department of Commerce 
reports that wholesalers sold approxi- 
mately the same amount in March, 
1945, as in March a year ago, but 11 









a anotnee 
ANDROCK 
PRODUCT a 


STAR SELLERS 
HEAD POST-WAR 
SHOPPING LISTS 


DRIPLESS PITCHER —Trigger action 
cuts flow off clean. Streamlined crystal 
glass jar, colorful plastic top and rust- 
proof nickel finished parts. 





CAKE TURNER AND SPATULA 
Extremely flexible concave blade bends, 
follows pan contour. Yet blade is 
perfectly rigid for lifting roasts, etc. 





REFRIGERATOR BASKETS -— for 
fruits and eggs. Keep refrigerator 
neat. Rugged wire construction— 
easy to clean. 









KITCHEN WARE 
HOUSEWARES @ HARDWARE 




















THE WASHBURN COMPANY 


WORCESTER, MASS © ROCKFORD, ILL 





MICHIGAN WIRE GOODS COMPANY 
NILES, MICHIGAN 


ASSOCIATED COMPANY 
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STOP THAT DRIP 


no} zip EFFECTIVE IMMEDIATELY 


TAPE c 

New! A sure cure for 
condensation drip from cold water 
pipes. Pliable, cork-filled NoDrip 
Tape eliminates wet floors, makes 
idle space usable! 
Quick, Clean, Easy to Apply—No 
tools needed. Covers joints as well 
as straight pipes. 
At hardware, dept. stores, lumber- 
yards. Roll, enough for 7 feet of 


¥%y”" pipe.... 
$m 25 
“4? 


Higher west of Rockies 
and Canada 











This is one of a series of adver- 
tisements on NoDrip Tape ap- 
pearing in SATURDAY EVENING POST, 
AMERICAN HOME, HOUSE BEAUTIFUL, 
BETTER HOMES & GARDENS, TIME, POPU- 
LAR MECHANICS, POPULAR SCIENCE, 
PARENTS’ MAGAZINE and other leading 
publications. 


All this national advertising di- 
rects buyers to you. Order 
through your jobber today. 


J. W. MORTELL CO. {i.fecce. Ti. 














The Universal 






Once used, AMBROID immediately 
becomes a permanent member of the 
household or factory. Fixes every- 
thing from trinkets to canoes. In ex- 
tensive use in war plants. 


Get acquainted with this well- 
established fast-selling item. 
Send in your wholesaler’s 
mame on a post card and 
we'll send you at once a 
full-size sample. . . 

tegether with sell- 

ing plan. 





aa e Dries Quickly 
a e Waterproof 
Ng Q)(\ : e Mends Everything 


AMBROID CO., Inc. 








In 25¢ and 50c tubes 305 Franklin Street 
in display box Boston 10, Mass. 





Established 1910 











2 Ready to Use | 





per cent more than in February. The 
first three months of 1945 showed a 4 
per cent increase in sales by whole- 
salers over the corresponding 194 
months. Collections in March were 4 
per cent above March, 1944, also 4 
per cent ahead of February collections. 
Wholesalers’ accounts receivable on 
March 1 were 5 per cent below a year 
ago—but unchanged from Feb. 1. 
- od * 

American Stove Co. — Net 

sales for 1944 made by the American 


Stove Co., totaled $35,255,493, of which 


89 per cent was for war work. 
: * * # 

Admiral Corp.—Lynn C. Park, 
treasurer, Admiral Corp., Chicago, IIl., 
reported, recently, that sales for the 
first quarter of 1945 were $11,400,000 as 
compared with $8,700,000 for the same 
quarter, last year, an increase of over 
30 per cent. 

* © * 


Int. Detrola sales — March | 
| sales of $3,190,000 and $15,570,000 for 
the first five months of the Interna- | 


tional Detrola Corp., Detroit, Mich., 
fiscal year were recently announced. 
. * * 
March sales reports—For last 
month, Sears, Roebuck & Co. reported 


a dollar sales rise of 18.3 per cent over | 


a year ago. Ward’s increase was 22.8 
per cent. Woolworth’s gain for March 
was 24.3 per cent, and Kresge’s, 26.2 


| per cent. For 1945 to date, these variety 


chains gained 11.6 per cent and 10.9 
per cent over last year. In all these 


March records, the early Easter helped. 


” * * 


Hunting and fishing license 
sales—A preliminary statement issued 


| by the U. S. Fish and Wildlife Service 


reveals that a combined total of 15,308,- 
264 hunting and fishing licenses was 
issued by the various states during the 


year ending June 30, 1944. This repre- 


sents a drop of approximately 5% from 


| the preceding year. Revenues from 


1943-44 sales, however, came to $23,- 


367,772, a decrease of less than 1% | 
from 1942-43 totals. The Service also 
reports a total of 1,169,352 Federal | 


Migratory Bird Hunting Stamps sold 
during 1943-44 season as compared with 


| 1,383,629 for the preceding season, a 


decrease of 214,277 or 1514%. 
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ZIM CAN OPENER 









HEAD YOUR BUYING LIST 


WITH ZIM 





Opens any shaped cans, leaving 
edges clean. Strongly made for 
Folds upward 





Removes screw caps, bottle caps, pry-up 
caps and friction caps. Folds flat against 
wall when not used. 






ZIM FLATIRON REST 


STANDARD MODEL 





Leaves entire board for ironing. Folds back 





WHEN THE WAR IS WON... 
we will supply you with the familiar Zim 
appliances and new “postwar” 
Meanwhile, we are apportioning the products 
which regulations permit us to make so each 
customer will get some. 





3037 CARROLL AVE. 


ZIM MANUFACTURING CO. 
Headquarters for Labor-Saving Home Appliances 
— CHICAGO 12, ILL 








DELUXE MODEL 
ZIM JAR OPENER 
















































Windmill Dealers: 


TRY THIS and 
Watch What Happens 


® Here’s a simple idea which will 
arouse the immediate interest of your farm 
customers, 


Sit down with a farmer and draw a sketch 
showing his farmyard layout with a wind- 
mill running water system. Any farmer's in- 
terest will spark when he sees 
a chart of his farm with run- 
ning water in all his buildings. 
You can assure yourself future 
business by selling a Monitor 
Sky Power Windmill now as 
the first step in his water sys- 
tem. Later you can attach a 
pressure tank with automatic 
controls, bathroom fixtures, 
faucets, stock watering cups 
and other accessories. 


A plumbing fixture department 
with a handsome display room 
can become a regular and 
profitable part of your business. 
Contact your nearest Baker 
branch. 





















SKY POW sis 
WINDMILL WATER SYSTEM 
tHe Monitor unt 


DEEP WELL WATER SYSTEMS 
WINDMILLS «+ HAND PUMPS 
PUMP JACKS «+ ENGINES 
WATER WELL SUPPLIES 





* BRANCHES ° 

BAKER MFG. CO.: Minneapolis. 

Madison, Wis.:; Fort Dodge, le: Coder 
la: Omaha. Neb.; Kansas City. 






Mo; Enid, Okla; Hutchinson, Kenses 
BAKER MIG. LTD.. Winnipeg. Canade 
AXTELL CO. Fort Worth, Tex; Amarille, 
Tex: Lubbock, Tex: San Angele, Tex. 


BAKER MANUFACTURING CO., 
EVANSVILLE, WIS. 














Flexible nozzles A. retail 
ceiling price of $1.00 each has been 
established for new or shop-worn flexi- 
ble brass tube nozzles formerly used by 


the Army to empty five gallon gasoline 


| “blitz” cans OPA has announced. A 


ceiling of 60 cents each, f.o.b., shipping 


point is established on sales to retail | 


| dealers. Ceilings apply to nozzles 15 in. 


long, with a two-inch screw or expan- 


| sion type connection, and with a fine 


mesh copper filter. Nozzles sold at retail 
must have tag showing retail ceiling 
Order 61, Supplementary Order 
94, Special Maximum Prices for Sales 
of Nozzles, effective May 15, 1945, made 
these provisions. 


price. 


* * * 


Wooden rifles—A retail ceiling 
price of $4.50 each has been established 
by OPA on wooden rifles used by the 
army early in the war for training pur- 
poses and now being sold by the gov- 
ernment. This regulation, under price 
order 94, was effective May 11. 

* * * 

To start wheels turning 
Requests for preliminary reconversion 
aid in the matter of machine tools and 
construction from 72 industries selected 
by WPB, as first in need of such assist- 
ance, are daily being received. There is 
no thought of “all-out” retooling or con- 
struction at this time, nor of replacing 
items that are still usable, even if new 
tools or new construction would be more 
efficient. Estimates of reconversion 
needs are based on only a “break-even” 
basis, calculated just to give the indus- 
tries a start. Under present procedures, 
applications for reconversion ratings 
are handled by WPB field offices for all 
construction projects under $100,000, and 
all retooling under $25,000. Since the 
majority of establishments will need 
only minor help, it is estimated that the 
help to be given will be largely from 
the field offices. WPB proposes to help 
each industry according to its need, and 
any manufacturer who can give a worker 
a job after peace is declared will be 
entitled to all the help WPB can give 
him. 


Retailing 
O you know that retailing is 
the largest industry in Amer- 
ica when judged by number of busi- 
ness establishments, 1,770,355 out of 
3,048,000 based on the 1939 census? 

That retailing employs one person 
in seven of all those gainfully em- 
ployed in the U. S.—6,332,000 out of 
45,000,000? 

That retailing is really “small 
business,” with 54.2 per cent of all 
retail stores doing less than $10,000 
a year and 91.2 per cent doing $50,- 
000 or less? 


They Guard and Guide 
where Dangers hide! 


EMBURY 


AIR PILOT 


LANTERN 
EMBURY MFG. CO., WARSAW, N. Y. 














man who uses a Townsend Wire 
Stretcher is pleased with the ease with 

to the wire, the rapid- 
hich the wire is brought into 
pesition for nailing, and the fact that he 
ean stretch the wire and nail it to the post 
witheut assistance. These time and labor 
saving features have made the 


Townsend Wire Stretcher 


a profitable seller for over 30 years. It 
will stretch plain, twisted, barbed, woven 
wire or large mesh open wire. The 3 foot 
wooden handle is fitted with malleable 
iren pincers with serrated steel grips war- 
ranted not to slip. Also ideal for tight- 
ening bands and wire on large shipping 
boxes, crates and bales. Send for Trade- 
prices, also folder which gives complete 
details. 


B. W. TOWNSEND 
Painted Post, N. Y. 
ed 
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Wire, too, 


has been 
improved to 
meet war 
needs.... 
improvements 
your customers 
will enjoy 
after the 

war in 
ROYAL wire 
and ROYAL 
Cord Sets 








ROYAL ELECTRIC CO., inc. 


RHODE ISLAND 


WIRE * PLUG and CARTRIDGE FUSES 
TROUBLE LIGHTS 
* CHRISTMAS LIGHTING SETS * 








That in 1,356,400 stores or 76.6 
per cent of the total not more than 
2 paid employees are on the payroll! 

—from a bulletin of the 
National Small Busi- 
ness Men’s Ass'n. 


How to Help Avoid 
A Paper Famine 


ALVAGE every scrap of waste 

paper! Appoint someone in your 
store to see to it that none of the pa- 
per that comes into it is burned or 
thrown away. Only in this way will 
we be able to provide for the needs 
of the armed forces, now at an all- 


time high and to meet the require- 
ments of the home front. Save waste 
paper at all times! 





Magazines and Newspapers: Fold 
Books: Tie them in them flat (the way 
bundles about 18 the paper boy sells 
inches high, so they them) and tie them 
can be easily handled in bundles about 12 
for collection. inches high, 





Wastebasket Corrugated Boxes 
Paper (Wrappers, and Brown Wrap- 
Envelopes, Etc.): ping Paper and 
Flattenand pock down Bags: Flatten out and 
in a box or bundle, so tie in bundles about 
thot it con be corried. 12 inches high. 


Interest on 
The Federal Debt 
INTEREST on the federal debt 


for the ten-year period including the 
fiscal years 1935 through 1944 to- 
taled more than $12 billion. Ex- 
perts commenting on this subject 
have indicated that interest on the 
national debt at the end of the war 
will probably amount to $6.5 bil- 
lion annually. 
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OSTER “BULL DOG’ 


‘STOCKS AND DIES 


| Here are the 5 big reasons for the 
| world-wide popularity of Oster 


“BULL DOG” tools! 


Positive die locking device. 
"The ‘BULL DOG’ grip can 
never slip!” 


Self-locking, self-centering 
guides. (No bushings —no set 
screws.) 


No backing off... Dies open 
and release the tool. 


Dies reset to size instantly. 


5) Big range of sizes...right and 


left hand threads. 









THE OSTER MANUFACTURING CO. 


2028 EAST Gist STREET 
CLEVELAND, OHIO 











©. K. OSTERI Send me your illustrated 
catalog LIST NO. 45-T. which features PLAIN 
and RATCHET types of *BULL DOG” Die-Stocks. 


MY NAME 









COMPANY 









STREET 













































we Sie Oey 
CRD Ae 


ee 





And Still Available for Hardware Distribution 


FrigerBar—Absorber 
Of Food Odors 


FrigerBar made of scientifically com- 
pounded materials molded into a 1% 
by 1% by 4% in. bar, which is porous 





to permit odors to penetrate. Most 
important ingredient is activated car- 
bon. Designed to protect the flavor of 
foods in the refrigerator and to keep 
ice cubes from getting a stale taste. 
Place the unwrapped FrigerBar on the 
top shelf in the line of air circulation, 
where it can absorb odors before they 
are transferred to foods or the cubes 
in the freezing tray. The Frigerbar 
Corp., 516 Delaware St., Kansas City 
6, Mo. 





Slimline Fluorescent 
Lamps 


Westinghouse Electric Corporation, 
Bloomfield, N. j., is making Slimline 
fluorescent lamps, so called because 
they are longer and more slender than 
the standard line of such lamps. They 
are of the high efficiency hot cathode 
type, but are designed for instant start 
operation without starters. Can be op- 
erated at various levels of wattage out- 
put and brightness. Compact cathode 
and base structure of the lamps re- 
sults in the maximum continuity in the 
line of light formed when the lamps 
are mounted end to end. Four sizes 
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available are: 42 in. T6, the 64 in. 
T6 (% in. bulb diameter), the 72 in. 
T8, and the 96 in. T8 (1 in. bulb 
diameter). Now available in the stand- 
ard white but ultimately they will be 
produced in daylight type and in colors. 
Slimline lamp was created especially 
for use where installation space is 
limited and where long slim ribbons 
of light are needed. 





Tru-Test Want Book 


Oakes & Co., Merchandise Mart, 
Chicago 54, Ill, has published the Tru- 
Test Want Book & Hardware Encyclo- 
pedia, which has been issued to Tru- 
Test distributors. The 1945 edition has 
a three color cover, and spiral binding. 
It is compiled to furnish the dealer with 
a durable and handy memorandum book 
for his wants. Books are available with- 
out charge to hardware dealers in the 
U. S. 


Stalock, Sheet 
Metal Fastener 


Stalock self-locking sheet metal fas- 
tener meets all requirements of AAF 
specifications No. 25533. It is a one 
piece, resilient, spring steel stamping. 
Grips screw threads all around with 
full 360 deg. engagement. Maker states 
that no lock washers or bearing wash- 
ers are required. New nut, which is 
re-usable, is available in a variety of 
types and sizes for sheet metal screws, 
and also may be formed as an integral 
part of assemblies. Adel Precision 


Products Corp., Burbank, Cal. 








Adel Precision 
Kitchen Tools 


Kitchen tools made of stainless steel 
with no rivets. Parts are brazed to- 
gether for perfect joints to keep out 





grease and food particles. “Natural 
Grip” handles have carefully placed 
grooves to fit finger and thumb. Han- 
dles are locked permanently in place. 
For the present the tools will have black 
handles, but colored handles will be 
offered later. Introductory set of six 
pieces will include two spoons, two-tine 
and three-tine forks, spatula and pan- 
cake turner. Matching pieces from open 
stock may be added. Adel Precision 
Products, Burbank, Cal. 





International Salt 
Guide for Salt Use 


Guide describing and listing various 
uses for different forms of salt. In- 
cludes household hints, as-how to keep 
gravy from being lumpy, how to flavor 
coffee, clean spinach, prevent cakes 
from burning on the bottom, and clear 
clogged drains. Sugar curing meat salt 
for home meat curing and making 
sausage is dwelled upon, and also 
granulated salt for curing pickles and 
sauerkraut, and for salting vegetables. 
Need and use of salt for livestock is 
explained, and also the method for kill- 
ing weeds with salt. International Salt 


Co., Inc., Scranton, Pa. 
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Royal Gas Heater 
Number 405 


Chattanooga Implement & Mig. Co., 
Chattanooga 6, Tenn., is making a 
Royal gas heater with a one-piece steel 
body, finished in a high gloss, baked-on, 
enamel of a neutral color. Model-405’s 
steel hearth plate is die formed and 
then electroplated. All parts are made 
of heavy gage sheet steel with the ex- 
ception of the burner, which is of cast 





iron. As with all Royal radiant heaters, 
it is furnished with clay backwalls hav- 
ing a heavily coated glazed finish which 
. permits easy cleaning, without color 
rubbing out. Burner port flames are in 
direct alignment with the clay radiants, 
which eliminates flame impingements. 
Heater is 18% in. high, 19 in. wide, and 
10 in. deep. It uses 20,000 radiants, 
and has a 10 in. B.T.U. input. Heater 
bears the star of the American Gas 
Association Testing Laboratories’ ap- 
proval. 


Booklet on Fun 
With Bicycles 


Entitled, “Fun With Your Bike 
Book,” this three color cycling booklet 
contains a collection of ideas to give 
young people more fun with their bikes. 
Presents a number of suggestions, such 
as how to play bike polo and other in- 
teresting bike sports; outlines in detail 
method for forming bike club, explains 
and illustrates the correct way to ride 
a bike, and offers ideas on decorating 
bikes for parades, etc. Contains many 
illustrations, cartoons and drawings, 
and tips on the care, repair and main- 
tenance of a bike.’ The Pharis Tire & 
Rubber Co., Newark, Ohio. 


O’Brien’s Penetrating 
Floor Seal 


O’Brien Varnish Co., South Bend, 
Ind., has a heavy duty penetrating floor 
seal made with O’Brien-patented Ther- 
molyzed oils. Waterproof and wear re- 
sistant, its easy flow permits fast re- 
moval of any excess on the surface, 
either by hand or machine. Can be 
used successfully on any type of wood 
floor, new or resanded. Maker states 
that it will dry one hour after it is 
applied. Available in drums, five-gal. 
cans, gallons, and quarts. 
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NOW AVAILABLE 


from your MIDLAND JOBBER 


ATTACHMENTS 
For DANDY BOY 


WHEEL HOES y* 
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ATTACHMENTS 
For DANDY BOY 
HIGH WHEEL 
CULTIVATORS 


SORRY! 
NO NEW WHEEL 
HOES AVAILABLE 




















SORRY! 
NO NEW HIGH 


WHEEL CULTIVATORS 
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No. 81-82 
WEEDING 
HOES 


No. 92-93 
TURN PLOWS 


No. 98 


TURN PLOW 
WITH LANDSIDE 


No. 96 


DUCK FEET or 
CULTIVATOR TEETH 


No. 102 
TURN PLOWS 


No. 104 


5-TOOTH 


WEEDER 


No. 103 
DOUBLE POINTED 
SHOVEL 


wiscOQOnstiwn 





Manufacturers of Saddlery Hardware and TITE-LINE Clothes Line Holders 
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FINE TOOLS 
INVITE SALES 
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Vaughan Quality and Relia- 
bility invite inspection, and 
quick sales. More than that, 
Vaughan Fine Tools bring 
repeat business—the kind 
that paves the way 

for the sale of 

many other 


hardware items. 


shown above is specially 

designed for counter and 
store window display. These 
assorted tools sell on sight— 
the result of 75 years of 


quality reputation. 


It always pays 
to buy a good tool 











el ! 


-». and repeat business 


No. 700 ASSORTMENT 









VAUGHAN & BUSHNELL 
Company 









WHATS NEW 


AND STIL AVAILABLE FOR NAROWARE DISTRIBUTION 





Automatic Ketch-All ° 
Mouse Trap 


Ketch-All-Traps are rigidly con- 
structed of 28 gage sheet metal, fully 
galvanized. Trap is 9 by 7 by 5% in. 
To set wind five times, like a clock, 
and it will catch 15 to 20 mice or small 





rodents. Trap can be immersed in 
water to destroy the rodents so there 
is no need to handle them. Top of trap 
slides off, for easy disposing of drowned 
rodents. Designed for use in farm 
homes, mills, seed houses, granaries, etc. 
Full and complete instructions are 
printed on each trap. Nockonwood In- 
dustries, Lid., Bloomfield, Towa. 


Norton Door Closer 
Wartime Catalog 


Wartime catalog No. 22W-2, issued 
by Norton Door Closer Co., 2900-2918 
N. Western Ave., Chicago 18, Ill., illus- 
trates and describes the different type 
closers, including surface type liquid, 
corner type bracket, soffit type bracket, 
and fusible link arm. Large illustration 
of the model 1930 door closer is labeled 
with numbers and beneath it is a chart 
showing the price of each part. On the 
same page are shown all the parts sepa- 
rated. Back cover contains much valu- 
able wartime maintenance information. 


Book on Magneto 
Ignition 

New book published by Fairbanks, 
Morse & Co., 600 S. Michigan Ave., 
Chicago 5, Tll., devoted to the subject 
of fundamentals of Magneto ignition. 
Book is extensively illustrated with 
drawings and reproductions of photo- 
graphs. Contents include such sub- 
jects as definition of Magneto; its gen- 





eral purposes; magnetism and elec- 
tricity; ignition requirements; early 
ignition systems; Magneto design and 
construction; application of Magneto 
ignition; Impulse Couplings and their 
use; and finally Magneto service prac- 
tices. Booklet contains 64 pages. 


AS A NEEDLE 


W.W.CROSS & CO. INC. 
East Jaffrey, N.H. , 
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Get SOILAX from your jobber. 
Retail Price: 25¢, 12 lb. 
Economics Laboratory, St. Paul, Minn. 


‘ 
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A-MP Electrical 
Repair Kit 


Electrical repair kit, with tool and 
terminals all in one, and designed for 
solderless wiring. Includes tool, in- 
struction sheet and approximately 100 
AMP terminals. Attaches terminal to 
wire, cuts wire, strips insulation from 
wire, and has insulated handles of 
molded plastic for comfortable grip. 


Handles have holes for convenient 
hanging on hook or belt, and high- 
quality construction with corrosion-re- 
sistant finish. Crimping notches on 
the tool show wire sizes for each notch, 
gage line shows the right stripping 
length, and stud hole sizes on reverse 
side of tool permit quick checking of 
terminal to use. May be used for the 
simplest device to the most complex. 
wherever a sound trouble-free connec- 
tion is desired. May be used for autos. 
and trucks, boats, farm equipment, 
home appliances, and most all electrical 
equipment. Aircraft-Marine Products 
Ine., 1523 N. Fourth St... Harrisburg, 
Pa. 


Package Design 
For Dexta Cleaner 


Boyle-Midway, Inc., Jersey City, 
N. J., has announced a new attractive 
package for Dexta, powdered cleaner 
for aluminum ware and pots and pans. 
Container combines a striking design 
with strong metal construction, and a 





perforated top, which makes the pack- 
age self-dispensing. Cleaner is designed 
to deodorize as it scours, and polish 


as it cleans. 
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5 REASONS 


you'll be glad you 
waited for 


Maianni ng-BBowman 





Smokeless Tat ‘e Broiler 





Tw in-O-Matic Waffle Baker 


Milanning-Bowman 


Maieans Bees: 


MERIDEN, CONN. 











BUY Hf... NOW 


ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER 





BABY SWING 


Ne. 96. They will be im big de- 


mand this spring and summer. 

Cash in on this item. Made from 

heavy washable mea- 

terial, reinforced for and hard 

wear. In ordering No. 96. 

FOLDING AUTOMOBILE 
BABY SEAT 
Ne. 104. A sturdily mad 
with strap 
hangers to fasten auto 





Inc. 


SPRADLING'S 
ST. LOUIS, MO. 

















The 





Eye - hooks, 
eye-bolts, screw- 
eyes, square eyes, ; 
triangular eyes, swivel ~ 
eyes, single eyes, double 

eyes — yes, for downright 
effectiveness in product design, 
the “eyes” certainly have it! 


Nothing else lends itself so well to 
the fast, economical formation of 
eyes, hooks, rings and other connec- 
tive elements as WIRE . . . the me- 
dium in which we have specialized 
for nearly a hundred years. 


M. S. BROOKS & SONS 


Since 1848 


Box "Ss" CMESTER, CONN. 


BROOKS ! HOGKS 
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WHATS NEW 


AND STILL AVAILABLE FOR HAROWARE O/STRIBUTION 








Wiggins Oil Tool Co. 
Garden Hose Coupling 


Garden hose coupling adaptable for 
water faucets used in industry and com- 
merce. Coupling has only two moving 
parts, and may be connected or dis- 
connected quickly and easily. To con- 
nect, the knurled ring is pulled back 
compressing a coil spring behind it, 
permitting the dogs to open, halves are 
pushed together and the ring advanced 
to force the dogs behind the locking 
ring. Sealing of coupling is accom- 
plished by a rubber gasket on a shoulder 
within the female half. Made of dur- 
able, light weight aluminum, the coup- 
ling is offered in % in., % in. and 1 
in. sizes. E. B. Wiggins Oil Tool Co., 
Inc., 3424 W. Olympic Blvd., Los An- 
geles 23, Cal. 


Rapid Hack 
Saw Frames 


Rapid hack saw frames designed with 
automatic tension. This tension through 
| the slide bar to the cantilever action 
| holds the blade tightly and firmly at all 
| times, yet is easily operated so that 
blades may be changed in a few sec- 
onds. Handle is pitched at the proper 
angle to permit bearing down on the 
work without strain, yet allows the re- 
turn stroke to be made without riding 
the blade. Has a knuckle guard for 
| protection. Frames are constructed of 
steel, tension pins are case hardened 
steel, and handles are steel with crackle- 
varnish finish. Available in four 
models, one for general hack saw use, 
second for close precision work, third 
for plumbers and electricians, and the 
fourth which is changeable to taper 
frame. + Also a combination of two 
frames in one is made. By removing 
| the extension of the latter model, the 
| Rapid combination becomes a Rapid 
| taper. 
| Ave., Los Angeles 7, Cal. 


Rapid Mfg. Co., 2201 S. Grand 


1945 Market Guide 
For Latin America 


New fully revised 1945 edition of the 
Market Guide For Latin America has 
recently been distributed, by its pub- 
lisher, American Foreign Credit Under- 
writers Corp., 170 Broadway, New York 
City. This edition lists more than 70,- 
000 buyers and agents, wholesalers, 
manufacturers, retailers, distributors, 
commission agents, etc., in all countries 
of South and Central America, Mexico, 
Cuba, Puerto Rico, West Indies, the 
Guinas, etc. Listing shows full firm 
name and trade style, street and postal 
address, line of business, and a capital 
and credit rating. The latter indicates 
the relative size and performance record 
of the subject firm. Added features in- 
clude a new colored map section, a 
special chart showing each country’s in- 
dustries and resources and revised com- 
munications, chart, market data, patent 
and trade mark requirements, etc. 
Monthly supplements keep listings up 
to date. 


Lincoln Handi-Luber 


Grease Gun 


Handi-Luber is designed to convert 
an ordinary grease container into a 25 
lb. high pressure grease gun. Unit is 
ideally suited for use on farms, in shops, 
mills, mines or factories, and for lubri- 
cating contractors’ equipment. Model! 
1266 is a compact sturdily built high 
pressure grease pump with a 5 ft. hose 
assembly, with hydraulic coupler for 
contacting all Kleenseal and hydraulic 
fittings. Manually operated, it dispen- 
ses either light cup grease or viscous 





types. One man can operate and carry 
the Handi-Luber with ease. Easily de- 
velops 5000 P.S.I. pressure. Lincoln 
Engineering Co., 5701 Natural Bridge 
Ave., St. Louis 20, Mo. 
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Call Ryerson when 
you need steel — any kind, shape, 
or size. Large stocks are available 


at ten convenient plants. Ask for 


a Ryerson Stock List —your guide 
to quick shipment of steel. 


Principal Products Include: 


Bars « Shapes « Structurals « Plates « Sheets 

Pleer Plates « Alloy Steels « Stainless Steel 

Shefting + Screw Stock « Wire « Mechanical 

Tubing + Boiler Tubes + Reinforcing Steels 

Tool Steels + Babbitt » Nuts « Bolts « Rivets 
Welding Rod « Etc. 


JOSEPH T. RYERSON & SON, Inc. 


Plants at: 
CHICAGO, MILWAUKEE, ST. LOUIS, DETROIT, 
CINCINNATI, CLEVELAND, BUFFALO, BOSTON, 
PHILADELPHIA, JERSEY CITY 















A New 


BETTER BRAND 
trap 





see the 


HOME GUARD 


(REG. U. 8. PAT. OFF.) 
2 
wood trigger 
mouse trap 


MeGILL METAL PRODUCTS CO. 
Marengo, IWinois 
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Woodstock Poster 
For Patterns 


Woodstock Pattern Co., 32 W. 18th 
St., New York City, is offering a hand- 
some colorful display piece for use in 
promotions of its woodworking patterns 


for home craftsmen. Measuring 11 by 
14 in. the display is fully easeled, ready 
to set up as background for a window 


or counter display. Printed in blue, 
yellow, black, and white, it features 12 
items in the Woodstock line. 





Klem Kleaners— 
Products Booklet 


Eight page folder covering cleaning, 
derusting phosphotizing, soldering and 
maintenance processes. Step by step 
procedure is outlined regarding the 
diversified uses of these products. 
Booklet is written for the shop super- 
intendent, factory manager, chemist, 
metallurgist, or the process engineer. 
Fully described processes explain the 
use of phosphoric acid cleaners, alkali 
power wash, and still tank cleaners, 
compounds and enamel for paint re- 
movers. Inside of back cover has a 
layout chart of the concentrations of the 
cleaners used for respective work, and 
under specific conditions. Klem Chemi- 
cal Works, 1500-18 E. Woodbridge, 
Detroit 7, Mich. 


—_—_—_ 


Ultraviolet Electric 
Sun Lamp 


Westinghouse Electric Corporation, 
Pittsburgh, Pa. has produced an elec- 
tric sun-lamp which emits both invisible 
ultraviolet radiations of the type known 
as erythemal energy and infrared rays, 
also invisible, which provide warmth. 
Special glass bulb is employed to trans- 
mit the ultraviolet and infrared rays, 
as well as visible light rays. Maker 
states that five minutes exposure is re- 
quired to redden the untanned skin of 
a person of an average complexion who 
sits 24 in. from the lamp. Can be used 
in any regular light socket operating on 
standard AC electricity. 














(Xb SOLDERS 


YOUR RETAIL 
FRIENDSHIPS! 





That’s no mere pun, either—it’s as 
true as the true quality of Lenk 
soldering equipment 
and  products—pre- 
ferred for their de- 
pendability. 


Lok SEU8ER 








RETAIL AND INDUS- 
TRIAL PACKAGINGS 


ELECTRIC SOLDER- 
ING IRONS 

ALCOHOL AND GAS- 
OLINE BLOTORCHES 
WIRE, BAR AND CORE 
SOLDERS 

ALUMINUM SOLDERS 
FLUXLESS 









Porehe) x + « 


MANUFACTURING CO. 


MEWTOM LOWER FALLS 62, ASS. Better Write 


Today for 


sewheriers: bqwp mnt Ware 19y le! 
aponess. post oreice boxe w «dtl! 


TZ 
LANTERNS 


GIVE THOSE EXTRA 
HOURS for SPRING 
GARDENING— 











LANTERNS “4. 


IT 1S YOUR PATRIOTIC 
DUTY TO ENCOURAGE 
VICTORY GARDENING 


Ble R.E. DIETZ COMPANY 
| @] | 
NEW YORK ta 


OUTPUT DISTRIBUTED THROUGH THE JOBBING TRADE EXCLUSIVELY 
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now on the market, is used for repair all 
fabric and canvas goods including clo . 
It is waterproof and flexible. All hardware 
dealers should stock this product for the de- 
mand is very good, especially from farmers. 


Also do not fail to order a stock of “Spee-Dee” 
Utility Cement. This is an all purpose cement 
and works on any material. It gives the best 
of satisfaction, and has a big demand. Your 
jobber can supply you both of these products. 


OWOSSO PRODUCTS COMPANY 
| Manufacturers of "Spee-Dee” Products 





OWOSSO, MICHIGAN 











Featuring 


Attractive new 
series of pictures 
lithographed on 
metal blanks per- 
manently clenched 
into the face of the fine stoppers. Folding wire fasteners 
attached to slots raised from the metal of the blank. 


#1 Com 


#5 Flue Stopper 


Specifications for the complete line 


Blank Shipping W eight 
Diameter Fasteners Per Doz. Per Gross 
23 Gem 8-17/64” 6” or 7” Wires 3 Ibs. 7 oz. 43 Ibs. 
#6 “5%” oo 5 Ibs. 62 Ibs. 
—” 7-29/32” Car * 3 Ibs. 7 oz. 47 Ibs. 
#0 5-34” 4” = 2 Ibs 28 Ibs. 


25 Fine 8-17/64” Adjustable Bands 3 ths. 13 oz. 47 ‘bs. 


for 5”, 6” or 7 
PACKING—1 dozen per carton, 1 gross per case. 


Order from Your Wholesaler, or Write Us for 
Reference 


J. L. CLARK MANUFACTURING CO., Rockford, Illinois 


CLARK GEM FLUE STOPPERS 


















Tso) 


SAW HORSE 
i fh BRACKET 


A STRONG — DURABLE LOW COST 
EASY-TO-USE BRACKET SET FOR 
ALL SAW HORSE CONSTRUCTION. 














See Your Jobber 


CHAS. 0. LARSON CO. STERLING, ILLINOIS 
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YEAR-ROUND PROFIT LEADERS 


gu. from the Fast-Selling 
= Time-Tested NOTT Line 


Nott Products work—for your 
customer and for you—12 
months of the year. There’s 
asure kill for every seasonal 
pest—be sure you have the 
complete line. 

Nott Products offer you 
easy and profitable sales— 
and your customers an eco- 
nomical, easy-to-use, and 
efficient ‘exterminator. 

Check your stock, and 
order NOW-—don’t lose this 
chance to make easy profits. 











‘Their Last Meal 


gat-NoT? 


MOUSE-NOTS 
moLe-NOTS 
RAT-No 
ic 
PASTE 
ROACH-NOTS 
ANT- x 





We Help You Sell with free 
mats ond electros, displays 
thet STOP your customers. 


Write for latest Catalog Sheet, 
Dealer and Jobber Discounts. 


NOTT MANUFACTURING COMPANY 


MT. VERNON, N. Y. 
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It pays to push 
the JACKSON LINE 


The fact that JACKSON has 
maintained dependable service 
for sixty-eight years is your 
assurance that the Jackson line 
will continue to meet the re- 
quirements of your customers. 
To push the Jackson line is to 
cash in on ‘the acceptance 
which this line enjoys every- 
where. 

Ask us for the name of the 
nearest Jackson Wholesaler 
who is ready to render prompt 
services’ Tes 








WHEELBARROWS' - LAWN ROLLERS’ - CONCRETE 
: CARTS - SALAMANDERS - DRAG SCRAPERS - MORTAR 
MANUFACTURED BY MIXING BOXES - MORTAR PANS 


Ue ee | fee JACKSON MANUFACTURING CO. — 
NORTH MANCHESTER, INDIANA | HARRISBURG, PA. 


Send inquiries and orders to SALES AND SERVICE DIVISION Est 1876 
| . 


THE NATIONAL IDEAL CO. foxeo0"" ““onio 

















STOPS SLIPPING BELTS 


NEATSLENE 
(3 STICK BELT DRESSING 


SATSLENE CO. OMAHA, NEBR. 





Centeins ne resin. Mede Ia stick and liquid. 9 | NATIONALLY ADVERTISED 
SOIL CONDITIONER 


| Here’sa “live” product with plen 
sales and profit appeal, plus steady 
year ‘round repeats. Get your cus- 
tomers to try it—and they'll continue 
to buy it. Available in large and 
| medium size bags to meet every gar- 
| den need. Order your stock today— 
| then keep it on display. 
, WRITE TODAY 


“BEST FOR LEATHER IN | ff FOR FULL DETAILS, 
MINDS OF {WEATHER PRICE AND SALES HELPs® 








SOFTENS and PRESERVES 
LEarMEn | FUMELEY SHREDOEO R 


| mension co. es Rilco a MULCH 


Ousna wate 
THE PACIFIC LUMBER COMPANY 





























Made In three grades. Pure—Prime—wNe. 1 
Softens—Preserves Leuther 





Seld by jobbers everywhere. Inquire of salesmen 


NEATSLENE COMPAN 


OMAHA 8, NEBRASKA 





NEW 
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DEARBORN 


WORLD'S FINEST, SAFEST 


GAS HEATERS 


Increase your — Join te swing 
to Dear complete line of 
vented and ee heaters offering 
outstanding Safety and Convenience 
features plus Matchless Performance. 
t's the Quality line that leads in sales 
from coast to coast. 


FEATURES THAT SELL 


Ultra-smart Appearance—Air Insulated 
Cabinets — Hi-Crown Burners — Auto- 
matic Lighting—Syphonaire Chassis— 
Super Glo Radiants — A.G.A. Ap- 
proval. These are features that make 
Dearborn heaters truly Outstanding. 
They Offer a Talkable — Visible and 
Saleable difference. 


WRITE FOR LITERATURE 


AIR COOLED CABINETS 
For Safety 


Air Ingulated Cabinets end the fire hazard. The cabinet never gets hot. Yes, you 
can install it against the wall—tight. No blistered woodwork. No scorched eur- 
tains. No seared fingers. No burned furniture. The syphonaire chassis is the 
seoret. It's patented. Dearborn’s famous cool cabinet feature is « major con- 
tribution to safety. 








MAT. BuT. 
» mea. 
MIX. oas. 
FAMOUS HI-CROWN BURNER 
with Bive Flame Pilot Light 
ALL Dearborn Heaters ee eee eee superigr Hi-Crown Burner 


convenience and safety of Automatic 


DEARBORN STOVE COMPANY 


3256 Milwaukee Ave., Chiesage, Ii. 3025 S. Grand Ave., Les Angeles, Calif. 


and Blue Flame Pilot Light. You > enone jalled burner performance plus the 
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NU-TOP STOVE PADS 


We Hope to be in Production on this 


Popular Line in the Near Future! 











THE METALOID CO. 


5815 Kinsman Rd. Cleveland 4, Ohic 








DO You WANT ay fQlTE -” 


from MAINE to FLORIDA? 


Fi you have a new product to in- 
troduce, or, if you want additional 
distribution NOW on the East 
coast, then you’ll want to meet up 
with these efficient men of McAleer. 
They’re seasoned salesmen—who 
recognize product advantages, know 
market needs, and the outlets that 
serve them best. Let McAleer put 
your new appliance or houseware 
product into the best, tested, turn- 
over markets. @ E. J. McAleer &Co. 
is one of Philadelphia’s largest dis- 
tributors of nationally famous house- 
ware products—including Pyrex ware 
and the complete O-Cedar line. Our fa- 
cilities enable us to establish quick con- 
tact with all major Eastern outlets. 
Inquire now for complete details. Your 
inquiry will be handled in confidence. 







acetime, in addition to being a 
teadine distributor of housewares, we 
make oonetal kitchen and wall cabinets. 


McALEER 


AND COMPANY, INC. 
1422 NM. Sth Street 
PHILADELPHIA 22, PA. 












stand up under rough treat- 
ment. Gravity closing for safe- 
ty—can’t stay open. 

Opening mechanism hugs can ex- 
terior—no place for clothing to 
| catch. 


Man-size handles—securely rivet- 
ed, make moving and handling 
much easier. 


Full apron body amply ventilated for 
air circulation. Firm foundation 
eliminates tipping. Constructed 
of galvanized steel. 








Constructed in accordance with Un- 
derwriters Laboratory Specifications. 
Approved by Associated Factory 
Mutual Fire Insurance Companies. 


| Reinforced top—extra strength to 
| 





You sell safety aud durability 
when you offer 


IRON HORSE 


BRAND 


OILY WASTE CANS 






ROCHESTER CAN COMPANY 


| @2 GREENLEAF STREET 


ROCHESTER 9, N. Y. 


HARDWARE AGE 
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THE BIT WITHOUT-A 
CENTER SPUR.. 


The Forstner Augur Bit Is 
Guided By Its Circular Rim 


Tue Forstner 
Augur Bit bores at 
angles, outs any 
are of a circle, and 
leaves a smooth- 
walled, flat-bot- 
tomed hole in the 


toughest, knottiest 


If your customers have war ‘uses for 
these heavily demanded bits, you can 
get them with hand brace shanks, 
from 4“ to 144" by sixteenths; with 
machine shanks, from 154" to 3” 
by eighths. 








Ze PROGRESSIVE MFG CO 


MAY 24, 1945 
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SOLIUMBIAN 
wer 


9017 BESSEMER 
AVENUE 
CLEVELAND / 
4,OHIO 


WORLD's LARGEST. 


WIRE 
AND 
MANILA 
ROPE 
BLOCKS 


YOUR REQUIREMENTS IN 
MARINE AND CONTRACTOR’S EQUIPMENT 
PROMPTLY SHIPPED FROM STOCK 








GOODWIN-STANLEY CORPORATION 
1 West room CTANLEY | PRomP 


OOD  WERVICE 





SSS SSNS 








First Aid 
for LEAKS- 


Now you can offer clean, conven- 
ient “first aid’’ for leaky water 
pumps, radiators, valves and 
many other steam or water-carry- 
ing units. Eliminate handling 
messy bulk-lengths of asbestos 
packing by placing a handy Lucky 
Strike package display in your 
store traffic pattern. Talk LUCKY 
STRIKE to your jobber today! 








Lavelle Rubber Companys Chicago 









ATTRACTIVE 2-COLOR 
COUNTER DISPLAY 


25 neat glassine envelopes, each 
containing 30” of lubricated, 
graphited asbestos packing. 


LUCKY STRIKE 











Make Your Store 
Waterproofing Headquarters 








You can stand 


squarely back of 


KAY-TITE 


It will positively 
prevent the seep- 
age of water. 


It’s guaranteed to 
do the job. 


Any one can apply 
it. Goes on like 





Users are always enthusiastic boosters. They will boost your 
store as the place to get real waterproofing satisfaction. 


Kay-Tite is ed in 10 Ib. packages and 60 Ib. drums. 3 comes fe 
Grey and ite. A 10 lb. package will waterproof 100 to 150 aq. 


Write for complete information. Send your Jobber’s name. 


KAY-TITE COMPANY, West Orange, N. J. 
































One coat of Cres-Lite SYNCHROME 
vA completely covers most surfaces with 

a chrome-like (Syachrome) aluminum 
finish that is smooth, brilliant and dura- 
ble. This sigh biding power, plus a per- 
fect balance of brilliance and durability, 
is obtained by using only high purity 
325 mesh aluminum pigment made 
from 99+ % pure aluminum. 

This quick drying, synthetic resin 
paint is carefully and precisely made 
to produce the finest of lasting, pro- 
tective coatings for tanks, stacks, roofs, 
metal, concrete, brick and other struc- 
tures and cquipment of most every 
kind. 

Synchrome can be applied by brush, 
dip or spray to provide a brilliant, 
durable finish that is unequalled for the 
resistance it offers weather, corrosion, 
moisture, fumes and heat (independ: 
ent laboratory tests show that i suc- 
cessfully resists heat up to 600° 
Fahrenheit). 


SCENT 


w. Chicago 10, ll. 
1841S” Flow St. in tape Ee ak 





HARDWARE AGE 
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NO NEED 


TO CUT ee 8 ? 


Fish Glue to you indepen 
at reasonable wartime levels. No retailer 


m 


ROGERS Gi. 
Despite war-caused shortages, the equitable distribu- 
tion through Hardware P orxaquam of Rogers Famous 


ent retailers has kept stocks 


as ever 


needed to cut prices on Rogers Famous Fish Glue to 

meet chain store or other competition. Backed by fair 
ices, our national advertising, in your 

interest, takes the “compete” out of com- 





petition! Ask your Jobber. 





GLOUCESTER, 


MAY 24, 1945 





MASS. 


RIEGEL 


TEXTILE CORP. 


342 MADISON AVE 


NEW YORK 


















Specially selected for the 
Hardware 
Retailer 


Practically every cus- 
tomer entering your store 
is a prospect, at one time 
or another, for one or 
more of these sturdy, serv- 
iceable Gilmer V-Belts. 
They are specially 
selected to cover 887 
applications— washing 
machines, oil burners, 
power tools, home work- 
shop equipment and 
other. small appliances. 





The assortment consists of 35 Gilmer V-Belts, a 
variety sufficient to fill most of your customers’ re- 
quirements. Attractively mounted and arranged on 
the compact Gilmer “Eye-Ful” Tower, these belts 
make an attractive counter or witldow display. 


The V-Belt business is always active, and is highly 
profitable. Take advantage of this big demand. Mail 
coupon below for the Gilmer No. 350 Assortment. 
It costs but $21.01, including selling accessories, 
and gives you a profit of $14.01. 


- L. H. GILMER COMPANY 
Tacony, Philadelphia 35, Pa. 


Division of United States Rubber Company 








Pe es ee ee 
| L H. GILMER COMPANY | 
| Tacony, Philadelphia 35, Pa. ] 
f Send me the complete Gilmer “Eye-Ful” Tower Assortment, | 
| _No. 350, as follows: | 
{ 1—35 assorted V-Belts for household appliances. | 
4 2—Gilmer Handimeter (patented) for quick measuring of belts. ! 
] 3—Display stand, sign, inventory form. l 
t 4—Gilmer Belt Catalog, “America's Belt Bible”. l 
I Bill me $21.01 through your nearest jobber. 
j  NAME_ | 
i | 
i ADDRESS. | 
ee mee meme es ee ee eee eee ee 
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The Standard 


ACCURACY... 
fo 5 a 


A 
‘a. > 





ACTOR COMES Fipsy 


The Greater Part of Our Plant Facihity 
and Our Efforts are Devoted to this lad! 




















KILLS 





This powerful dis- 
m infectant also kills 

blue bugs, fleas, ticks, cattle lice, termites, 
roaches, ants and similar pests. 


Something to Sell When the Going is Tough! 


Nationally advertised — widely distributed — 
Satisfied customers in all parts of the country 
as a result of years of successful use in homes 
and on farms. This powerful disinfectant 
helps control diseases. 


LSTOXITE LABORATORIES. 


BOX B CHESTERTOWN, MARYLAND 


Type 2001 The ‘‘Triplex'’ 


The greater part of our production is still going into the 
War effort where most types of Chicago Spriag Hinges 
are used in plant construction and for the ships of our 
Navy. After Victory many types not now available will 
again be ready for distribution through the hardware 
stores of America. 


Chicano Sprina Hinae Co. 






















CHENEY METAL PRODUCTS CO. Dept. H, Trenton, H. J. 
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Shooters 
KNOW 


CHICAGO U.S.A. NEW YORK 
and 


es! 


HOPPE'S No. 9 Solvent 
HOPPE'S Gun Cleaning Patches : 
HOPPE'S Lubricating Oil and 
HOPPE'S Gun Grease 


These forty-two-year-old products for the 
cleaning, care and protection of all firearms 
are the FIRST choice of practically every 
shooter—soldier or sportsman. EVERY re- 
tail dealer—EVERY wholesaler or jobber— 
will tell you that the HOPPE LINE is the 
easiest, fastest and best 
selling line of gun 
cleaning accessories he 
has ever handled. 
YOUR jobber can sup- 
ply you. So, why not 
stock up NOW for 
early Fall. 




































FRANK A. HOPPE, Inc. 
2314A North 8th St. 
Philadelphia 33, Pa. 



























HARDWARE AGE 





MA 








HEADQUARTERS for 
OPTICAL SPECIALTIES 


Dancin’ Sam 


uere’s A REAL WOLUME setter 




















Daily more and more hardware dealers call on 
“Compass” for optical and scientific specialties. 
No wonder .. . for “Compass” carries a complete 
selection of the well-known brands . . . Taylor, Sells on sight. Just tap the board 
Spencer, Bausch & Lomb, etc. and see him dance—buck and 


MA 
’ 
wing, jive, etc. Packed individual- 
] enn SUN ly in display package, complete 
GLASSES with dancing board and full in- 





—the funny-funny dancing man 





‘ GOGGLES 
Clear, white sty : 
Seuthaimes | Gold Filled structions. Wt. 4 ozs. OPA ap- 
glass. All-black, a frame. 6 proved prices. Write for price list 
tie” | ened — Base ophthalmically ground and today. 
hendie. Retails polished lenses, Eliminate over 96% 
at $2.75. Just Of ultra-violet and infra-red rays. 


one of a great Leather case. Complete line, all 
variety always in stock. prices in stock. Popular- 5 T ; LT S 
WRIST COMPASS UNSINKABLE WATER- Priced 


PROOF COMPASS Sure-fire sales on this popular boys’ 





Plastic case, 





a and girls’ item. Made of hardwood, 








plex"’ Quality leath- ae pags Ao ‘ ‘ 

the er wrist band with brass 6 ft. ong, steps adjustable to differ- 
nges 25th. seats tee ae ent heights. Red top and bottom, 
our pcos pA Sturdy, reli- black steps, attractively varnished. 
will 85.00 et ap Wt. 4% lbs. per pair. Dealers ! 
‘are isin 8 o Jobbers ! Write for prices and cata- 


COMPASS INSTRUMENT & OPTICAL CO. NOCKONWOOD INDUSTRIES, Ltd. 


268 FOURTH AVENUE, NEW YORK 10, N. 7. Grp. Boomtem, tows 























The 2 arkwey Poli Meta cts] celal iiatlailela 
FLETCHER PicTROLLER-WALKER 
WOOD sc RAPE R —_—! All Steel Construction—Built To Last 


> 4 Sturdy, 
+ Rubber Tire Steel Disc Wheels 
























PERFORMS BETTER Rather Cow andl Quickly Removed 
Fi Board an 
EASIER e FASTER Floor Boar 





in Assorted Colors 


Blue and Ivory Com- 







1 ye Wooden Play Beads 
' y Finished in 












a Attractivel 


Unlike other wood scrapers, the Speetlen 


FLETCHER will cut a — shaving or @ 
paper-thin shaving by simply changing the 
.angle of the handle. 


MODEL 
250 














You can scrape close to an object or 
(right into a corner by slightly extending the 
blade beyond the handle. 


The blade is held securely in position 
during use, but can be easily and quickly 
removed without force. Finest quality, 
blades are inexpensive. Investigate -the; 


FLETCHER FIRST. 











THE FLETCHER, TERRY COMPANY 
FORESTVILLE; CONNECTICUT 

















| oe 


32 WEST RANDOLPH ST. CHICAGO I. ILLINOIS 





MAY 24, 1945 

















| _Clamsibied Adwventining Rater | 





Classified advertisements 
words including address. 


limited to 50 
This because of 


paper limitations and the desire to take 
care of every y. 
Set solid, maximum, 50 words....... $5.00 


Positions Wanted 


(Special Rate) se: solid, maximum 
words Ovedde cecccs Gee 


Allow Seven Words for Keyed Address or Your Address 


BOXED DISPLAY RATES 
One inch 
REMITTANCE MUST ACCOMPANY ORDER 








Esseniiai 


_MR. MANUFACTURER are you geing to 
distribute your Post War Product through the 
Wholesale Hardware, Mill Supply, or Automotive 
Jobber? If so a Sales Executive is available who 
desires Lines on a commission basis. Have had 
twenty-five years’ experience Selling Screw Ma 
chine Parts, Nuts, Bolts and Cap & Sct Screws 
in Western New York, Ohio, Kentucky and 
Indiana. Address Box K-87, care HaRvWaRe Acr, 
100 East 42nd St.. New York 17, N. Y. 
_EXPERIENCED BUILDERS’ HARDWARE 
SPECIALTY SALESMAN desires Connection 
with manufacturer or manufacturer’s agent who 
are looking to the future, age 38. Prefer Metro 
poiitan New York, Eastern Pennsylvania and 
wonnecticut Territory. Best of references: Ad- 
aress Box K-104, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y. 

EXPERIENCED SALESMAN AVAILABLE 
FOR SOUTHEASTERN STATES--Well ac- 
quainted with hardware jobbers, buyers and sales 


organizations in this section. Experienced hard- 
ware man trained in sales promotion and mer 
chandising. Have represented national corpora 
tion in this territory for many years. Prefer 


established manufacturer’s line sold through hard- 
ware jobbers. Address Box K-115, care of Harp 
ware AGe, 100 East 42nd St., New York 17, N.Y. 


WANTED: MANUFACTURERS AGENTS 
ON COMMISSION BASIS to sell 100% Pure 
Shellac. No Priority Required on ‘This Item 
Statement of availability required. Address Box 
K-92, care of ‘-Harpwarg Ace, 100 East 42nd 


St., New York 17, N. Y. 

WESTERN JOBBER AND DIRECT TO 
CONSUMER ORGANIZATION interested in 
Specialty Items or New Products particularly in 
the Hardware, Farm, Household or Building Con- 
struction Specialty Lines, Write Consumers 
Supply Co., 501 W. Santa Clara St., San Jose, 
California. 

POSITION WANTED with a Reliable Whole- 
sale Hardware or Manufacturer by Discharged 
Soldier with Eighteen Years of Hardware Selling 
Experience, and now wishes to -return to the 
hardware business. Western Pennsylvania, Ohio 
or New York preferred. Will stand rigid in- 
vestigation. Married, age 40. Address Box K-99, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 


LINES WANTED BY SALES ORGANIZA. 
TION of Three Men 


Experienced covering 
Washington, Oregon, Idaho, Montana, Utah, and 
Alaska. Can handle two or three substantial 
lines through Hardware, Paint, Building Mate- 
rial, Marine, Automotive and Mill Supply Job- 
hers, cither as commission agents or factory dis 
tributor Address Bay K-114, care of Harp 
ware Acer, 100 East 42nd St.. New York 17, 
x. ¥ 





HOUSEWARES BUYER WANTED 


Large Pacific Coast Hardware Wholesaler 
wants Man experienced in Wholesale or Retail 
Housewares Buying Permanent position Op 
portunity for man with merchandising ability 
in expending market 

Statement of availability required. 
Address Box K-19. care of HARDWARE AGE 

100 East 42nd St., New York 17, WN. Y. 











BUY 
knives, lighters, toys, games, hobby/model 
goods, fountain pens, novelties, leather 
goods, school supplies, other quick-selling 


goods where America's top hardware stores 
boy—from RIOLEM COMPANY. Large 
stocks, powerfully advertised, bring good 
business to you. Write us today! 


RIOLEM. COMPANY 
Riclem: Buliding, New Rochelle, N. Y. 








Werkers 


AMMUNITION DATA NEEDED TO COM. 
PLETE RESEARCH on Old Ammunition. I need 
old catalogs of gun and ammunition manufac 
turers and wholesalers; Ammunition Display 
Boards with sample cartridges attached; Old 
cartridges, especially in original boxes. If you 
can help me obtain any of the above plcase 
write—Walter C. Groff, 233 Wynnewood Ave., 
Narberth, Penna. 


WANTED: SALESMAN TO COVER New 
England States, New York State or New Jersey 
for Hardware Jobber. Could be also handled 
as a sideline. Statement of availability required. 


Address replies to Box K-116, care of Harp 
ware AcE, 100 East 42nd St., New York 17, 
N. Y. 

POST-WAR EXPORT: WELL ESTAB- 


LISHED CORPORATION with Agents every- 
where seeks representatipps of Hardware and 
Allied Lines. Banking references furnished. 
Write to: Box K-112, care of Harpware AGe, 
100 East 42nd St., New York 17, N. Y. 


WANTED: LINES ANY ITEM that is 
Salable, to Hardware, General & Electric Stores. 
We stock and have a live going Organization 
with plenty of experience selling and distributing. 
C & N Sales Company, 817 Poydras Street, New 
Orleans 13, Louisiana. 


LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE by Experienced 
Sales-Organization . . . howroom and 
Warehouse.. . . ee 
Plan for Post War now. A 
Co., 610 Newbury Street, Boston 15, Mass. 

BIG COMMISSION PROPOSITION TO 
SALESMEN on Retail Stores 








displa 
card. Address Mark Specialty » 490 Temple 
Building, Rochester 4, N. Y. Statement of avail- 


ability required. 


A AN AND SIAN 
MANUFACTURERS’ REPRESENTATIVES 
Established 40 Years, have Offices and First Class 


Sales Organizations in « Cities covering 
Entire Ma Accept Sole 
for Manuf. a of Exporting direct to 





Southern Africa. Bank U.S.A. Trade Reference 

Available. Required: Building Materials, Sanitary 

Fittings, Tube and Wire . Hand Tools, 

Builders and Domestic Hardware, Hollow Ware, Blee- 
ete. 


trical be 
, A Box K-73, care ef HARDWARE AGE 
100 East 42nd St.. New York 17, WN. Y. 





/ 





METAL DUST PANS! 


SALESMEN TO SELL FOR IMMEDIATE SHIP- 
MENT HEAVY STEEL ALL METAL DUST PANS. 
STATE EXACT TERRITORY YOU. ACTIVELY 
COVER, TYPE OF STORES YOU CALL ON AND 
OTHER LINES YOU NOW CARRY. 


THE WALTER S. KRAUS CO. 
WOODSIDE, N. Y. 








FOR SALE 
Assorted Household Nails 


11,220 Boxes of Assorted Household Nails to 
Retail for i0c; packed 340 to the case; price 
H/,c per package; samples upon request. 

R. P. WILEY 


1109 Armour Kansas City, Mo. 





Need hKRLelease 





Statements 
SALESMAN, 10 YEARS’ EXPERIENCE 


with Small Tools and Machinery, wants Hard- 
ware, Small Machines, Tools, Sporting Goods or 
Kindred Lines for Mass., Conn. and R. I. Com- 
mission basis. Will contact hardware and indus- 
trial outlets. Immediate coverage or postwar 
Address Box K-113, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 





WANTED—SALESMEN now calling’ on 
Hardware & Paint Dealers in the Middle West to 
handle a profitable sideline of Household Cleaners. 
Waxes, Polishes and Insecticides. Our real 
proposition makes it easy for you to sell this 
quality line. Write fully. Burton Products, 8441 
South Chicago Ave., Chicago 17, Illinois. 





OHIO AND WESTERN NEW YORK 
STATE Representative now calling on Hardware 
and Appliance Jobbers, Furniture and Hardware 
Dealers desires one Additional Good Line on 
commission basis. Excellent references and sales 
record. Address Box K-121, care of HARDWARE 
AcE, 100 East 42nd St., New York 17, N. Y. 





FOR SALE—Large Quantity BOLTS—NUTS 
—SCREWS, in Bulk at Tremendous Savings. 
Wilmo Supply Co., 191 Main St., Orange, N. J. 


WANTED—BY AN ESTABLISHED RE- 
LIABLE RETAIL HARDWARE STORE. Man 
for Sporting Goods and Window ‘Trimming. 
Statement of availability required. State age and 
experience. Reply to: Box K-120, care of Harp- 
ware AGE, 100 East 42nd St., New York 17, 
mw. We 
WANTED—AGGRESSIVE YOUNG SALES- 
MAN, by Leading Wire and Wire-Products 
Manufacturer, to call on Jobbing and Industrial 
Trade. Excellent opportunity for future ad- 
vancement. Permanent position. Give full busi- 
ness and personal history and references in first 
letter. Statement of availability required. Ad- 
dress Box K-117, care of Harpware Acr, 100 
East 42nd St., New York 17, N. Y. 











EXPERIENCED SALESMAN AVAILABLE 
FOR SOUTHEASTERN STATES—Well ac- 
quainted with hardware jobbers, buyers and sales 
organizations in this section. Experienced hard- 
ware man trained in sales promotion and mer- 
chandising. Have represented national corpora- 
tion in this territory for many years. Prefer 
established manufacturers line sold through hard- 
ware jobbers. Addréss Box K-115, care of Harp- 
ware Ace, 100 East 42nd St., New York i7, 
mM. Be 





WILL PURCHASE FOR CASH 
ENTIRE STOCKS 
HARDWARE — PAINT — TOOLS 
We also buy and sell Hardware Fixtures. 


WILLIAM BROUDY 
72 Sumner Ave., Brooklyn, N. Y. 
Tel. Evergreen 86-2547, 8-1729 








A VALUABLE IN 


for a Worthwhile Manufacturer with the Very Best 
Hardware, Electrical and Mill Supply Jobbers in the 
East. A Salesman with twenty successful years in this 
trade wants one good product to be carried with his 
present nationally famous line. Commission basis. 


Address Box K-118, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








MANUFACTURERS WANTING 
HIGH GRADE~ REPRESENTATION 
By a Concern Which Knows How to Get 


the Business Will Do Well to Write Us. lery Lines particularly desired. prising general hardware, tools, cutlery, ehima and 
» » ¥ . household utensils and 
3 ALAN P. CLINE AND ASSOCIATES 2 Angeles and San Francisco, Calif. glassware, A appliances, sporting 
~% 25 Years in the Trade electrical coabliios and Ad@ress corre- 
116 New St., San Franciee 5, Callt. A. W. PIKE & CO. TF hg RS RE 
Ofcce in Lee Angeles, Portiand, Seattle 663 Mission St. San Francisco 5, Calif. wee Ke, Figg te nt RO 





PACIFIC COAST AGENTS 


Manufacturera’ Agents on Pacific Coast for 
more than fifty years want Some Additional 
Lines. Builders’ Hardware Specialties and Cut- 


ATTENTION MANUFACTURERS’. 
reputab 


Old estab le Canadian wholesale dis- 
tributor selling to retail hardware stores, mines, and 
in Western Canada desires to add 






























HARDWARE AGE 






























"Sea ae 














( WERE’S WHAT 
FOLKS NEED 
te repair walls, floors, 
farciture, woodwork or 
blaster. This plastic 
repair material comes 
dn powder form... just 
mix with water aad 
ase. Will not shrink. 
Sticks and stays par. 

























ean give im- 
mediate deliv- 
ery on Durham's 
Rock-Hard Water Putty. 
Packed twelve 1-lb. cans 
or four 4-Ib. cans to case. 
Also available in 25, 50 
and 100-lb. drums for 
large industrial users. 









The PLASTIC Resell Material 
in POWDER Form 





FOLDING 
CHAIRS 


Upholstered and 
Plain. Many styles 
PROMPT SHIPMENT 


ADIRONDACK 


CHAIR COMPANY 


1142 BROADWAY 
NEW YORK 1, W. Y. 








STEKL MORTAR BODS 
Ne dripping onto 
the user's bach. 


Made entirely of 
stee) with wooden 
shoulder saddle 
and handle 
Edges are hear- 
tly reinforced. 
The fork-is 
Dressed 
heavy 


Write for prices. stent. 
The Pevotane | Wire Spring Co. 
. 38h St. and Hamilton Ave. 
3 a Gerclent, Ohio e € 


+ LNW MOWER] 


REPAIR PARTS 
ltesvtden 


d A.M.Collot Supplies 


221 N.W.8 “Ave Miami Fla. 


from 
gauge 



















CLIP-RITE 
COOK’S 


SUPER VALUE 
NAIL CLIPPER 


Due to the war, “Clip 
Rite,” “Gem" and “Gem 
Je.” r A ae Ble Ue 

ate 





27 Beaver St., Ansonia, Cons 


MAY 24, 1945 





| AGRICULTURAL LABORATORIES, Inc. 
1211 








KEY BLANKS 


OF EVERY DESCRIPTION 








GRAHAM MFG. CO. | 


Derby, Conn., U. S. A. 

















WHITLOCK Suyo4/ CO. NEW YORK 7,N.Y. | 


SRS 





Bearing | Bearing Scrapers 
(o> ie) jem cele) Mige). i 7.1, bf 


G. G. CAMPBELL, Pres 
1633 N. 2nd Street Philadelphia, Pa. 











TROY 
BEST 








FILE CARB—eleans files, tape, and dics quickly and 
oereeghly 


TROY FILE WORKS 


Troy. Est. 1831 N. Y. 














<=> GO-WEST 
INSECT BAIT. 


Kills Cutworms, Snails, Slugs, 
Grasshoppers, Earwigs, many 
Weevils and other insects. A 
true bait—not a dust or spray 
{f your jobber cannot supply. 
write direct to us. 


Chesapeake Ave., Columbus 2, Ohio 











Remember When It's 


STOVES— 


Oil—-Gas— Wood—or Coal 
Brushes—Paint—Rope 
Kitchen—Farm or— 
Hardware Specialties 


DAVID B. TAYLOR CO., Inc. | | 
Wholesalers and Distributors 
101-103-105 Light Street | 

Baltimore 2, Meryland 











GIVES that— 
“Expensive Leather Look” 





ASCO 


LEATHER and SADDLE SOAP 


FAST SELLER 
25¢ 50¢ 





Preserves 
Cleans 
Softens 
Polishes 
All leather & 
except 
suede 





Ask your jobber or write to 


ASCO CHEMICAL CO. 
641 Lexington Ave., B’klyn, N. Y. 











METAL DUST PANS 


RED ENAMEL FINISH 
HALF-COVERED 
AVAILABLE JUNE 1ST 


V. H. Worman Associates 


1584 Merchandise Mart, Chiecage 54, Illineis 








ye Jechrmers Prsfet 


scREW HY DRAULIC 


Jacks 


Templeton, Kenly & Co. 
Chicago (44) Ill. 
* Better, Safer Jacks Since 1899 


‘SUN gre ae 5 


cHAM 


MADE IN U.S.A. 


ASK YOUR JOBBER 
POR OUR EXTRA VALUE 
SEWED PIECE CHAMOIS 
HOYT & WORTHEN TANNING CORP 
MAVERHILL. MASS 


LEVER 








HI? ess 











Gripper Clips 


Registered U. &. Pat. Office 


Lith 
Eos 





ie 


GIBSON GOOD TOOLS, INC. a 
Box 268 Orange, Mass., U.S.A. 








i359 











AVAILABLE NOW 


KEES SAFETY HOOK Cu —_) 


Recently improved. 


Price reduced!! Six-inch size only. 


Wrought steel with two staples. 


F. D. KEES MFG. CO. 


Box K-8 Beatrice, Nebraska 


Ask your wholesale hardware salesman. 











9. BOO —1 1}, "; No. 900 —1% 


SLAYMAKER LOCK COMPANY 
SINCE 1888 © LANCASTER, PENNA. 








SELECTED FROM THE HAGN MERCHANDISER 


AS A CURRENT VALUE LEADER 
BROWN or BLACK leather, embossed grain. Semi-stitchless 
type construction. (No exposed stitching to deteriorate.) Has 
bill divider, 2 utility pockets, replaceable 8 window pass ¢ card 
holder. Sample, $1.50; No. 412L155 Doz. $11.95; 3 dozen lots, 
per dozen, $16.95. 










Send For The Hagn Merchandiser 


JOSEPH HAGN CO. 


WHOLESALE DISTRIBUTORS SINCE 1911 
217-225 W. MADISON STREET « CHICAGO 6 


Genui JOMESS SIL ENCE 
SLIDE SILENTLY - SOFTLY - SMOOTHL 


SET - 10¢ SET -10c SET | SAVE FURNITURE 
& FLOORS - CREATE QUIET 


Leok for name 
“Domes of Sileace” 






















Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 
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CORDAGE WORKS 


0, MASS. 








BOSTON 1 





BRAIDED CORDS 














THE LEADERS FOR OVER 74 YEARS 
Red Devil Glass Cutters and other glaziers’, 
painters’ tools and machines are designed to the 
times—there's no substitute for quality. 

Send for Catalog 18 


RED DEVIL TOOLS. Irvington 11, N.J.,U.S.A. 
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* MARSHALLTOWN TROWELS * 


EL COMPANY * MARSHALLTOWN, 


IOWA 


















United States Government. 


use Columbian. 





Working full-tilt on war contracts, 
Columbian is nevertheless able to 
produce limited quantities of rope 
for civilian use, from the best pos- 
sible fibre authorized by the 












In 


war, as in peacetime, it pays to 
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AUTOMATIC GRIP SCREWDRIVERS 


_ Hold-E-Zees do the job better, faster. 
They excel wherever screwdrivers 
are used. Gripper instantly released 
by spring action, sliding up out of 
way when not in use. Highest quality 
materials throughout. 


UPSON BROS., Inc. 
84 Exchange St. 













ORDER 
THRU 
YOUR 
JOBBER 




















MAY 24, 1945 








THAT'S NOT NECESSARY WITH 
FRANKLIN 


Liquid Wide 
GLUE 


FREE SAMPLE --Write on business 
letterhead. Franklin Glue Co., 
Columbus 3, Ohio. 


















BOMMER 
GRAVITY PIVOT-HINGES 
ARE THE BEST 


DOUBLE 
ACTION 


SINGLE 
ACTION 





TYPE 1831 


FOR LAVATORY DOORS ON MARBLE, SLATE, 
GLASS, METAL OR WOOD PARTITIONS 


Bommer Gravity Hinges are simple in cen- 
struction: the ball-bearing hardened steel 
roller secured to the pintle in operation has 
continuous contact with the broad cam which 
practically eliminates friction and reduces 
wear to a minimum. 

The adjustable pintle permits aligning and 
setting the door to close or hold open in any 
desired position after the door is hung. 


SOMMER SPRING HINGE CO., INC., BROOKLYN 5, N. Y. 
CHICAGO SALES OFFICE: 180 N. WACKER DRIVE 

















WATCH SNELL! After V-Day 
we will supply auger bits of the 
same high quality as always, 
in a modern package produced 
on new modern equipment in 
our recently enlarged plant. 





SNELL MANUFACTURING CO. 
P.s < eee MAS §S 





162 


















YW f ; i 
-and for Post-War, too! 


"Today hundreds of different Hodell chain assemblies 
—some with a ts, some without—are play- 
ing a vital part in the production of America’s tools 
of war. If chains figure in your wartime production 
—or in your post-war plans—let Hodell engineers 
help you. Send blueprints for a prompt estimate. 





ADD EASE 
SPEED and 
PRECISION to 
HEAVY SAWING 


WITHA 


(all me | 


MODEL 120 







This powerful 12” MallSaw speeds up cross-cutting, ripping, 
and beveling heavy lumber and timber. Also operates an 
abrasive wheel for cutting non-ferrous metal, cutting and 
scoring concrete, tile and stone. Light weight, easy to handle. 
Model 120 has 12” blade and 41%" cutting capacity. Model 
80 has 8” blade and 21%” capacity. 


vailable for 110-volt A.C. or D.C. or 220-volt A.C. or D.C. 
Ask your Jobber for MallSaws, Electric \;" 
and %” MallDrills and Electric Mall Planes 


Zi or write. for literature and prices. 


MALL TOOL COMPANY 7702 Souts Cricago Avenue, Chicago 19, Ill. 


abe p PORTABLE _ | 
A GEES POWER TOOLS | 
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MACHINE BOLTS BY NATIONAL SCREW 

meet highest commercial requirements for strength 

and durability ... quality maintained by National’s 
Laboratory-controlled Heat-treatment 


FINISHED POINT——~ 
(Cut Thread) 


SMOOTH HEAD 
SHARP CORNERS 
SMOOTH SIDES 


NUTS 


Proper Fit TRUE SURFACE 


Sharp Corners UNDER HEAD 


Smooth Sides 


FULL DIAMETER 
FULL DIAMETER SHOULDER UNDER 

————l> . HEA FOR BEARING 
SMOOTH SHANK D FOR B 


SURFACE 


(Rolled Thread) 


Judge a machine bolt as an expert judges a dog at a show—by certain points. 
Excellence is not an accident. In bolts, it begins with selected heats of raw material. 
Good manufacturing is responsible for the visible “points” shown above. Then, 
in addition, National’s controlled heat-treatment under laboratory supervision 
assures the tensile strength and durability of the finished product. 


Full count in the National 
Screw package is assured by 
careful weighing. Nuts are en- 
closed in a separate inner box. 


THE NATIONAL SCREW & MFG. CO., CLEVELAND 4, 0. 
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PRIZE “was STOVES BOSS 0 VENS 
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| RANGES « STOVES * OVENS ° HEATERS 
} THE HUENEFELD CO. CINCINNATI, OHIO | 


> 


